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A lot of mills have lumber... but POTLATCH offers a wide variety of specialty 


items as well. No matter what your needs may be, if it’s made from lumber, the 


chances are it’s a stock item with POTLATCH. Here is a dependable source of 


supply for good lumber AND specialty lumber items—buy POTLATCH! 


RY 
Look To Potlatch & % For Lari lhing In Lumber 


BRADLEY -SOUTHERN DIWISION 


POTLATCH FORESTS, INC. 


WARREN. ARKANSAS 





Home of Famous Bradley Straight-Line Oak Flooring--None Finer! 





SERIES 95 INTEGRAL FIN 


ALUMINUM AWNING WINDOW 


CHECK THESE FEATURES 


INTEGRAL FIN TRIM...No other anchoring or trim 
needed ... fast, one-man installation 








BEAUTY, ECONOMY, CONVENIENCE ... Trim, slender 


lines... picture windows available 


FULL-RANGE VENTILATION ... Any degree of opening 
up to 70° 


COMPLETELY WEATHERSTRIPPED... Vent presses 
against soft, tubular vinyl, all around 


HANDY CRANK HANDLE... Operator is slanted in 
and up...steel gears last a lifetime; rust resistant, 





strip proof 


EXTRA-HEAVY CONSTRUCTION ... Strong, rigid 
extruded aluminum members, permanently riveted 
at corners 





EASY TO CLEAN ... From inside—any lite... top vent 
lowers for cleaning 


UALCO SCREENS AND STORM SASH... interchange 


easily on inside face of window 


ATTRACTIVE SIDING STOP...Trim for outside of 
window ... adapts to any construction 


MODERATELY PRICED...And Ualco Windows are 
highest quality 


With only 12 window sizes to stock you can offer the complete selection of Residential Awning Windows... 
with Integral Fin trim...and Ualco quality. Write for prices. 


The Complete Line SOUTH ERN SASH 


SALES and SUPPLY CO., INC. ¢@ SHEFFIELD, ALA. 


FLORENCE, ALABAMA SAN LEANDRO, CALIFORNIA 
HUNTSVILLE, ALABAMA TAMPA, FLORIDA 
MONTGOMERY, ALABAMA ELIZABETH, NEW JERSEY 

A few exclusive territories still available. VAN NUYS, CALIFORNIA CANTON, OHIO 
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THIS DEALER NEEDED 


Problem: A SPECIAL ALUMINUM 


SCREEN DOOR GRILLE 


Solution: 


SOUTHERN LUMBER AND MILLWORK CO., 
Charleston, S. C. is a large building materials dealer. In 
the assembly of a line of screen doors which they build 
themselves, they needed a special kind of grille. Standard 
types of grilles rust, lose their shape easily and don’t stand 
up to normal wear and tear. A satisfactory grille has 
to meet three basic requirements: it has to be right in 
price, decorative enough to have consumer eye appeal, 
and durable. 


JOHN A. HEINE, (far right) our representative from 
the Savannah Branch, was confronted with this problem. 
He contacted the Savannah Branch and got samples of 
expanded aluminum cut to size from 4’ x 8’ sheets. He sub- 
mitted these samples to Mr. Reike at the Southern Lumber 
and Millwork office. In addition to being decorative, dura- 
ble and right in price the cut-to-size expanded aluminum 
was offered on a delivery-as-needed basis. An order was 
placed immediately for a sufficient quantity of 114” x .081 
Flattened Expanded Aluminum. 


THE INITIAL ORDER of 185 pieces was quickly de- 
livered via our truck. The rest of the 510 pieces will be 
shipped to Mr. Reike as required from our Savannah 
warehouse stocks. 

The sizes of expanded aluminum sheets are easily 
stored and easily installed in the Southern Lumber & 
Millwork Company plant, as shown by the assembly 
line picture. Too, this one-piece, lightweight metal 
has amazing strength to completely protect the full-frame 
aluminum screen. 


HERE AGAIN is another example of the excellent serv- 
ice and complete cooperation offered building materials 
dealers by our ten warehouses and 140 service representa- 
tives. The proper material for the grilles, the right price 
and a stocking arrangement were worked out to the satis- 
faction and profit of this customer. When dealers are faced 
with building materials problems, we make it our concern 
to help solve them. Why not call us in on your problems, 
large or small? There is no obligation and we think that 
you'll like the outcome. Try us and see. 


REYNOLDS ALUMINUM SUPPLY CO. 


Established 1914 
GENERAL OFFICES: ATLANTA, GEORGIA 
Atlanta, Georgia * Birmingham, Alabama ¢ Jacksonville, Florida 
Louisville, Kentucky * Memphis, Tennessee * Miami, Florida * Nashville, Tennessee 
Raleigh, North Carolina * Richmond, Virginia * Savannah, Georgia 
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NOYO ‘BETTER WAY’ 


“THRIFT PANEL’ 





Signs Promote Contractor Goodwill 









































As a goodwill gesture toward his steady contractor- 
customers, Dealer Caruthers of Builders Supply Co., 
Bradenton, Fla., fashions these signs out of scrap 
lumber. 

Caruthers counts placement of signs as “far better 
advertising than newspaper or radio” for them. It 
gives each contractor equal billing, and when a cus- 
tomer inquires about a builder, he can make his own 
decision. 

As far as the building supplier is concerned, the 


now Quality xedwood | signs earn him goodwill of his trade. They also re- 


portedly insure that contractor bills will be paid 


packaged for promptly — so that the signs will stay posted. 
DO-IT-YOUR-SELFERS 





Here's a profitable way to answer requests for low Trash Can Advertising Supports Charity 
cost redwood panels — offer “Thrift Panel” by 
Union Lumber Company. Twelve sections of A & 
Btr grade Kiln Dried redwood, packaged in spar- 
kling yellow and red protective Noyo Wrap. Week- 
end carpenters really go for “Thrift Panel” .. . so 
do professional builders! It’s light, durable, and 
easy to use. 

Available now in 4” & 6” widths and 7’ & 8’ lengths, 
“Thrift Panel” is resawn 4/4” stock . . . one side 


smooth surfaced, the oth h textured. Each 
es a palo a Bonga poet ao, ENTERPRISE 


grade, contents, and coverage. , +e MFG co 
There's a place for you to mark re- f : i 
tail price, too. = 
Let “Thrift Panel” and the grow- my LUMBER 
ing D-I-Y paneling trend build Baiaaapdege on 
more sales for you. Order today ' fay mab Plan 
from your Union Lumber source! seit y 


Union LUMBER COMPANY 
Advertising with trash cans is a novel approach by 


TREE FARMERS AND MANUFACTURERS the Enterprise Manufacturing Company, Waycross, 

FORT BRAGG - CALIFORNIA Ga. Subscribing to a project of a local woman’s club, 

SAN FRANCISCO PARK RIDGE, ILL. the lumber dealer leased a waste bin side for a year. 

LOS ANGELES NEW YORK Receptacles, 18” square and 4’ high, are located in 

; . downtown Waycross. Money from the project goes 

eicsiasangemeieaeamaiaes _— to an area home for mentally-retarded children, 
Member California Redwood Association where it accomplishes much good. 
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Reading Stands Facilitate Inventory Check 





Lecterns on wheels help facilitate inventory-taking 
for personnel at Elkton Supply Co., Elkton, Md. 

The versatile reading-stands hold catalogs and price 
lists of specific lines of merchandise while clerks 
check inventory or price lists. 

Easily moved to any location in the store, the 
lecterns are used for a variety of different purposes, 
some kept permanently before specific merchandise 
counters for easy referral. 


Vacation Plan Lessens Driver Accidents 


A simple incentive plan keeps truck drivers on the 
job and trucks out of the repair shop at the Samoset 
Lumber Supply Co., Samoset, Fla. 

Each truck jockey gets an extra day of paid vaca- 
tion for each three-month period he drives without 
accident of any kind, and out of traffic violations 
that cost the firm money in fines. 

The system reportedly works so well that over 
the past 12-month period, the staff of three drivers 
reported an almost perfect accident-free record. The 
one recorded mishap was minor. 





will be paid for every better way, 
time-saver or shop short-cut accept- 


Got A Good Idea? 
$7] ed for publication in this section. A 
photo or rough sketch will make your 


idea more valuable. Only original items, not 
previously published, offered for our exclusive 
use, can be considered. Send them to: South- 
ern Building Supplies, 806 Peachtree St., N. E., 
Atlanta 8, Ga. 
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THRESHOLDS and 
WEATHERSTRIPS 


Model A40 
VP 


with Vinyl! 
Inserts 







This modern 
sweep-over type of 
threshold is completely 
water proof, protected at 
all floor contact points with long 
lasting vinyl inserts. 

We manufacture 45 threshold 
types. Send for new catalog— 
57A. 


Built 
for long- 
lasting 
satisfaction 


* 
~ 





A750 Aluminum 5” x 4” B750—Brass 5” x 4” 
A new, effective latch track that will | 
fill the growing school building demand. | 


.. 


12 coils in handy 
dispenser with nails. 





Heal 


mu 


1775 AIRWAYS « PHONE FA 7-8431 © MEMPHIS, TENN. 








For more details on above items, use Coupon on Page 71 5 











MADE FOR SOUTHERN LIVING—and SELLING! 


FOR: 

PATIOS 

FENCES 
CARPORTS 
AWNINGS 
WINDBREAKS 
SHOWER DOORS 
SKYLIGHTS 


MANUFACTURED 
AND PROVEN IN CALIFORNIA 
RUSH COUPON TODAY tor PROFITS TOMORROW! 


ORNYTE FIBERGLASS PANELS 
BOX 13336, NEW ORLEANS, LA. 
(EARHART BLVD. at LOPEZ) 


Gentlemen: Please forward full particulars by return mail. 
NAME 
COMPANY 














EXCLUSIVE! Dealership areas still available. 


SAYS 
CONNIE RYAN 


<f 


ORNYT FIBERGLASS 
PANELS 
ewe “HEAT-BLOGK” ‘c. wcx- 


DIRECT TO YOU.... 


FACTORY - OFFICE - WAREHOUSE 
NOW_IN NEW ORLEANS 


MANY DEALERS SELLING 
10,000 SQ. FT. A MONTH! 





BRINGS HOME OWNERS 
TO YOU! 


INCREASES YOUR RETAIL 
DOLLAR VOLUME 


HEANES 


Titans P. O. Box 13336 
AUdubon New Orleans, La. 
7789 Earhart Bivd. at Lopez 





FREE DEALER AIDS: 


Store Displays @ 4 Color 
Brochures @ Building 
Plans @ Decals @ Signs 
Advertising Mats @ Window 
Signs @ Accessory Lists 


NATIONALLY ADVERTISED 
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Requires ale) painting eitner prime or finish feelers 
a finished sidewall job right as it comes from the bundle 


PNUirelalehi-veM cols ls. elilelal dale Mel ite mu zelaetiate 
Duroc finish seals colors in 














Long, 48” design means faster appli- 


cation only 39 pieces to the square. 


New Trend Colors, Duroc® finish, traditional 
sidewall design all combine to make Auto- 
claved Clapboard the big volume seller in 
siding today. Ruberoid Clapboard is another 
important part of a complete roofing and sid- 
ing line that has been serving the industry 
since 1886... another reason why more and 
more progressive dealers join the Ruberoid 
team every year. 


AVAILABLE IN 


frend Colors 








FOR VOLUME SALES 
WITH PROFIT! 


And there’s more to this story! Ruberoid 
gives you a complete line of products for 
every roofing and siding need. National ad- 
vertising support builds brand recognition 
and preference. Every merchandising aid you 
need. Find out why it pays to be a Ruberoid 
dealer. Contact your Ruberoid representa- 
tive today. Or write: 

The RUBEROID Co. 


® 
RUBEROID 500 FIFTH AVENUE, NEW YORK 36, N. Y. 
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IGNIFICANT TRENDS 


July, 1959 





SOUTH'S BUILDING "BOOM" IN '58 pegged new nonfarm dwelling unit starts at 413.3 
thousand — a bouncing 39.1% lead over other regions in the country, 
these figures just released by the U. S. Dept. of Labor. 


Meanwhile, U. S. Dept. of Commerce has come up with the fact that nearly 
135,000 building permits were issued for new dwelling units in '58 in the 
seven=-state Southeastern area of Alabama, Florida, Georgia, Mississippi, 
Tennessee, and the Carolinas. Fast pace set by new home building, says USDC, 
is attributable in large measure to addition of more than a half-million 
civilian residents to the SE region's population between '57 and '58. 


As for current year, private and governmental agencies optimistically put odds 
on 1.3=-million starts nationally. And a leading university research center, 
after a concentrated survey on the subject, reveals that a marked increase 

in persons buying homes can be expected before the year's end. 


GIMMICKS GALORE ARE BEING HATCHED to bedazzle conventioneers on hand for the '59 
NRLDA Building Products Exposition in Cleveland, Ohio, November 14-17. To name 


a few: A dramatic house-a-day component building demonstration on the exhibit 
floor; full-scale, completely-finished Lu-Re-Co home outside the hall, built 
in cooperation with Parents Magazine; and a full-scale unexcavated swimming 
pool for dealer merchandising — complete with bathing beauties. 


BOTH YOUR HOUSE AND OFFICE BUILDING, if ten years old or more, may be dangerously 
under=-insured. That's a dire warning expressed by the Assn. of Casualty & 
Surety Companies, which points out that, between 1949-1959, the average in- 
crease of wholesale building material prices was nearly 30% — much greater 
than the 23% rise in all other wholesale prices (excluding farm products). 


Thus, problem of "insurance to value" in present period takes on added sig- 
nificance, ACSC emphasizes. Although wholesale price of building materials 
tended to level off during '58, the long-run pressures reflected in prospec- 
tive population increases will undoubtedly result in further significant 
inflation in building replacement costs, it predicts. 


AMERICAN STATISTICIANS SAY HOME-BUILDING IS HERE TO STAY. They attribute this 
opinion to six simple, yet vastly important, considerations: (1) Over 
800,000 new families each year; (2) over four-million babies born annually; 
(3) highest rate of personal income in American history at present; (4) 
mobility of population — 30,000 people change addresses each year; 

(5) short work week, which encourages "better living" idea, centered around 
the home; and (6) over 300,000 homes annually withdrawn from housing supply 


due to demolition, fire, flood, etc. 


GREEN FIR TWO-BY-FOURS DECLINED to $76 a thousand feet in the Pacific Northwest dur- 
ing June — down from $78 and $80 during May. Trade sources said that such 
prices were seeking "realistic" levels after skyrocketing to upper reaches as 
a result of earlier speculative buying. Most observers expect the market to 
level off shortly, since there's still plenty of building going on in the 
country, and the demand for lumber remains high. 
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Southern 
Building 
Supplies: 


Striving to serve these Associations 
which serve building supply 
dealers throughout the South 


Alabama Building Material Exchange — 519 Stallings Building, 
Birmingham 3, Ala. Executive Secretary: Mrs. Mary K. Harless. 
Tel. ALpine 2-3195. President: Emanuel J. Vakakes, Birming- 
ham, Ala. 


Arkansas Association of Lumber Dealers — 727 Pyramid Build- 
ing, Little Rock, Ark. Secretary: E. DeMatt Henderson. Tel. 
FR 5-8283. President: John Hammerschmidt, Harrison, Ark. 


Building Material Merchants of Georgia — 35] Highway 41 
South, Perry, Ga. Tel. GArfield 9-2472. Executive Secretary: 
Herbert G. Drews. President: Harrell C. Murray, Savannah, Ga. 


Carolina Lumber and Building Supply Association — | | 4 Builders 
Building, Charlotte, N. C. Secretary-Manager: E. M. Garner. Tel. 
FRanklin 6-1503. President: M. R. Bagnal Jr., Columbia, S. C. 


Florida Lumber and Millwork Association —- 2218 Edgewater 
Drive, P. O. Box 7125, Orlando, Fla. Secretary-Treasurer: Mrs. 
Marie M. Bennett. Tel. GArden 2-3761. President: Arthur C. 
Bivins Jr., Miami, Fla. 

Kansas Lumbermen’s Association — Room 212, Farmers Na- 
tional Bank Building, Salina, Kan. Secretary: Marvin Van Fange. 
Tel. 4607. President: C. Price Berryman, Coffeyville, Kan. 


Kentucky Retail Lumber Dealers Association — Marion Na- 
tional Bank Building, Lebanon, Ky. Executive Vice-President: 
Donald A. Campbell. Tel. 72. President: Robert B. Congleton, 
Lexington, Ky. 

Louisiana Building Material Dealers Association — 528 Florida 
Street, Baton Rouge, La. Executive Vice-President: R. Needham 
Ball. Tel. 2-4080. President: Arthur W. Foss Jr., Lafayette, La 


Lumbermen’s Association of Texas — P. O. Box 5222, 25th and 
Lamar Blvd., Austin 31, Texas. Executive Vice-President: Gene 
Ebersole. Tel. GReenwood 2-1194. President: S. S. Forrest Jr., 
Lubbock, Texas. 


Middle Atlantic Lumbermen’s Association — 1528 Walnut 
Street, Room 1123, Philadelphia 2, Pa. Executive Director: 
Robert A. Jones. Tel. PEnnypacker 5-5377. 


Mississippi Retail Lumber Dealers Association —- 607 North 
State Street, P. O. Box 1968, Jackson 5, Miss. Secretary- 
Treasurer: E. B. Lemmons. Tel. 3-2077. President: Harry H. 
Lott, Winona, Miss. 

National Retail Lumber Dealers Association — 302 Ring Build- 
ing, 18th and M Streets, N.W., Washington 6, D. C. Executive 
Vice-President: H. R. Northup. Tel. NAtional 8-6757. President: 
Herbert W. Blackstock, Seattle, Wash. 


Oklahoma Lumbermen’s Association — 815 Leonhardt Build- 
ing, Oklahoma City, Okla. Secretary-Manager: W. M. Morgan. 
Tel. 7-0338. President: Fred Templeman, Enid, Okla. 


Southwestern Lumbermen’s Association — 512 City National 
Bank Building, Kansas City 6, Mo. Secretary-Manager: 
Kenneth Milliken. Tel. Victor 2-2265. President: D. J. Fair, 
Sterling, Kans. 

Tennessee Building Material Association — 711] Broadway, 
N. E., Knoxville 17, Tenn. Secretary-Manager: R. O. Brownlee. 
Tel.: 2-0185. President: H. Alpha Doak, Greeneville, Tenn. 
Virginia Building Material Association — 3305 Monument Ave- 
nue, Richmond 21, Va. Secretary-Manager: Harris Mitchell. 
Tel.: EL 8-1749. President: Milton M. Maddux, Marshall, Va. 
West Virginia Lumber and Builders Supply Dealers Association 
— Box 230, Upshur Bldg., Buckhannon, W. Va. State Secre- 
tary: Sherman West. Tel. 1414. President: L. Thomas Williams, 
Elkins, W. Va. 
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Fo 


Our SCreens are 


MACHINE MADE 


by Rudiger-Lang Co. 





This way we get improved 
guality and a better price” 


Only Rudiger-Lang Co. is equipped to offer you a 
screen program based on the advantages of auto- 
matic machine production. These include greater 
uniformity... better quality control...ample volume 
for seasonal peaks .. . and lower cost. Until you 
discuss your screen requirements with a Rudiger- 
Lang representative you won’t know how greatly 
you can improve your present position. So write, 
wire or phone now. 






Manufacturers of America’s 
best selling window screens 


<> [re-frame. 


/ TENSIONtite 
RowAwar® 


Screen specialists since 1923 


Rudiger- 
Lang 
Co. 


2701 Eighth St. * Berkeley 10, Calif. « TH 3-0340 
International Trade Mart * New Orleans, La. * TU 7186 


Distributed in Southern California by: Rud er-Lang Screen Products Co. 
7831 Haskell Ave. « Van Nuys, Calif. + TRiangle 3-3937 





3 ° 
° ° 
oc iat" 
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Brand New... 


and a beauty, too !/ 


Sonic . . . the ultimate in distinctive lockset styling. Used with 
a host of decorative escutcheons, this NATIONAL LOCKset 
creation lends a note of modern charm to every doorway. 

The skillfully proportioned Sonic knob is available in all 
popular finishes with optional inserts in contrasting finishes. 
Offered in all functions, Sonic is soundly engineered to 
provide troublefree performance for years to come. Stock the 
lockset that’s destined to become the new popularity winner. 


Wledabist HARDWARE DIVISION 


NATIONAL LOCK COMPANY * Rockford, Illinois 
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Builders save, you sell more SS high-profit Georgia-Pacific 


Factory-Sealed Bevel Siding. G-P special immersion-sealing process eliminates 


on-the-job priming — saves up to $40. per M feet! = 
(eof 


stain finish coats flow on faster, cover better, last longer. New plastic-coated, 


— 
SS 


SPIE SI , ‘ 
heat-sealed package . Sem cuts handling time and damage loss! 
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INDUSTRY NEWS 


FAanufacturers, Wholesalers, Associations 





Southern Millwork Jobbers Advised 
To Prefabricate to Regain Business 


At the 24th annual membership meeting of the Southern Sash & Door Jobbers Assn. in 
Memphis recently these new officers were elected. They are (I to r) Carter Wood, Amarillo, 
Texas, second vice-president; J. Reese Jones Jr., Shreveport, La., first vice-president; J. W. 
Zuber, Atianta, Ga., president (re-elected); and Thomas Birchfield, Memphis, Tenn., secre- 
tary-treasurer (re-elected). More than 300 members registered at the Memphis meeting. 


Millwork jobbers, anxious to re- 
gain lost business resulting from 
being bypassed by direct sellers, 
have such opportunity today by 
engaging in prefabricated home 
building. 

That road to greater volume was 
chartered in panel discussions at 
the 24th annual meeting of the 
Southern Sash & Door Jobbers 
Assn., June 4-5, in Memphis, Tenn. 
Prefab pitfalls, as well as oppor- 
tunities, were simultaneously ex- 
plored. 

Panelists — J. Duncan Brown 
of Pittsburgh, Pa., and L. R. Wood 
of Corpus Christi, Texas — were 
both engaged in prefab home build- 
ing. The Texan’s company last year 
reportedly sold 115 homes, a ma- 
jority of which contained 2,000 
square feet or more. 


Program Copied from Others 


Wood reported his _ profitable 
operation to be based on an in- 
vestment of about $5,000. His firm 
delivers shells to job sites, with 
most delivered within 60 miles of 
the Corpus Christi plant, he said. 

“Frankly, we copied our pro- 
gram from others, but we have 
been pleased. After our first year, 


12 


we can report that we are getting 
back much business we had lost,” 
he commented. 

Wood’s program is flexible, with 
a variety of house plans. Brown’s 
company offers a basic plan that 
can be modified later by the home 
buyer wishing to add to it. 

Both speakers stressed import- 
ance of selling dealers on prefabs, 
and reported reluctance among 
them from fear of “stepping on 
builders’ toes.”’ Labor and finance, 
they admitted, are problems fre- 
quently encountered, also. 

Panel questioners were Wayne 
Lowerey, Memphis, Tenn.; Ralph 
M. Smith, Wilmington, N. C.; and 
P. J. Voorhies, Lafayette, La. Mod- 
erator was SSDJA President J. W. 
Zuber, Atlanta, Ga. 

Zuber was re-elected president 
for a second term, while J. Reese 
Jones Jr., Shreveport, La., became 
first vice-president. Carter Wood, 
Amarillo, Texas, was named sec- 
ond vice-president, and Thomas 
Birchfield, Memphis, was re-elect- 
ed secretary-treasurer. 


Sales Improvement Sought 


Ways to improve performance 
of jobber salesmen were explored 


in another panel discussion. More 
personal counseling by sales man- 
agers, varied compensation plans, 
automobile air conditioning, vaca- 
tion programs, and other sugges- 
tions were advanced. 

Panel participants were Dan E. 
Hardy, Oklahoma City; John M. 
McIntosh, Savannah, Ga., and 
Marshall T. Steves, San Antonio, 
Texas. Moderator was T. L. Vin- 
cent, Richmond, Va. 

R. L. Fitzpatrick, regional vice- 
president of American Airlines, 
Dallas, Texas, spoke on ‘Service 
— The Character of a Company” 
at the concluding luncheon. 


Directors Elected 


Ten new directors were elected 
for three-year terms. They were 
Carl Bridenthal, Little Rock, Ark.; 
K. T. Casey and Cliff Miller, both 
of Jackson, Miss.; John Harris, 
Nashville, Tenn.; Marvin L. Miller, 
Charlotte, N. C.; W. S. Miller Sr., 
Norfolk, Va; Louis G. Riecke Jr., 
New Orleans, La; John W. Rourk 
Jr., Orlando, Fla.; Marshall T. 
Steves, San Antonio, Texas; and 
B. J. Wheless, Shreveport, La. 

More than 300 members regist- 
ered at the meeting. The SSDJA 
winter meeting was set for No- 
vember 16-18 in Houston, Texas, 
at the Shamrock Hotel. 





Dixie Building Booms 


Building of new homes in 
the South has rocketed to rec- 
ord height this year, accord- 
ing to mid-June reports from 
the U. S. Dept. of Labor. 

As compared to the first 
two months of 1958, new 
homes in Dixie under con- 
struction for the same period 
this year had increased 30 
per cent (from 57.4 to 74.7 
thousand). 

In all, the USDL figures in- 
dicated, home building in the 
South, for the initial two 
months of 1959, actually con- 
stituted 41.1 per cent of the 
entire nation’s total of new 
non-farm dwelling starts. 
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For light frame construction... 
suggest ENGELMANN SPRUCE 


easy handling speeds construction time and cuts costs 


ae 


ENGELMANN SPRUCE is an ideal lumber 
for wall sheathing, roof decking and subflooring. 
It combines light weight, adequate strength and 
the ability to be nailed easily without splitting. 
Small knots give even the lower grades a good ap- 
pearance. Engelmann Spruce is used for studding, 
joists and other general construction in accordance 
with its strength properties. 


For interior uses the small, tight knots and 





light color of Engelmann Spruce provide a wood 
for interesting paneling and interior finish. It is 
carefully dried, assuring more accurate sizing and 
improved woodworking qualities, insuring lower 
maintenance costs. 
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Write for FREE illustrated book 
about Engelmann Spruce to: 
WESTERN PINE ASSOCIATION, 
Dept. 707-K, Yeon Building, 


Portland 4, Oregon. 


‘Western Pine Association 


| member mills manufacture these woods to high 
| standards of seasoning, grading and measurement 


: Idaho White Pine - Ponderosa Pine - Sugar Pine 
White Fir - Incense Cedar - Douglas Fir+- Larch 
Red Cedar-Lodgepole Pine- Engelmann Spruce 


Today’s Western Pine Tree Farming Guarantees Lumber Tomorrow 


For more details on above items, use Coupon on Page 71 





INDUSTRY NEWS 





Company representatives joining hands to symbolize their firms’ tie-in with SPA are (I to r) 
Alex Skoropat, F. D. Wade, W. H. Huxford, SPA Executive Vice-President S. P. Deas, Robert 
C. Balfour, H. R. Williams Jr., Jim Paulk, R. T. Willis, and Alexander Sessoms. Not pictured 


is Jerry Dickert. 


Fla.-Ga. Pine Producers Join SPA 
In Southern Pine Lumber Promotion 


In a major campaign to “de- 
velop new frontiers for the South- 
ern pine lumber industry,” nine 
lumber companies from Florida 
and Georgia have joined the 
Southern Pine Assn. The announce- 
ment was made at a recent meeting 
of the Florida-Georgia Pine Pro- 
ducers in Valdosta, Ga. 

Participating companies and 
their representatives at the meet- 
ing were: Balfour Lumber Co., 
Thomasville, Ga., Robert C. Bal- 
four, III; Del-Cook Lumber Co., 
Adel, Ga., Jim Paulk; W. H. & 
J. O. Huxford, Inc., Perry, Fla., 
W. H. Huxford; the Langdale Co., 
Valdosta, Ga., Alex Skoropat; 
Union Timber Corp., Homerville, 
Ga., Alexander Sessoms; Wade & 
Whittle Lumber Co., Douglas, Ga., 
F. D. Wade; Willis Lumber Co., 
Bainbridge, Ga., R. T. Willis; H. & 
J. Williams Lumber Co., Nashville, 
Ga., H. R. Williams Jr.; and the 
Perry Lumber Co., Perry, Fla., 


Zonolite Yearly Sales Up 11% 


Zonolite Co., Chicago producers 
of vermiculite products, has an- 
nounced that sales for the fiscal 
year ending March 31, 1959, were 
$8,919,551, compared to $8,045,550 
last year, an increase of 11 per 
cent. Earnings for the period were 
$476,674, or $.45 per share. 
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Jerry Dickert. 

Dan Lewis Jr., Tallahassee, Fla., 
president of the Florida-Georgia 
Pine Producers, announced at the 
meeting that his group will launch 
a regional advertising program for 
the promotion of quality Southern 
Pine lumber. 


DAVID HARRETT, 24, has been named West- 
ern Pine Assn. trade promotion field man for 
the Southeast. Harrett, an Oregonian, suc- 
ceeds Frank D’Augustine. Calling on lumber 
wholesalers, retailers, building officials, and 
builders, he is one of two Western Pine Assn. 
ae promotion field men stationed in the 
outh, 


(Continued from page 12) 


USCC Endorses 
Wider FHA, VA 
Mortgage Policy 


Policy permitting home-owners 
to include such permanent built- 
in equipment as air conditioning in 
mortgages backed by government 
agencies was adopted by the Cham- 
ber of Commerce of the United 
States at its recent annual meeting. 

Such policy would “encourage 
re-examination, particularly by 
government agencies (FHA and 
VA) of credit standards in home 
mortgage financing, in light of 
changed characteristics of modern 
homes as to style, maintenance, 
and equipment costs.” 


Financing Merited 


Today’s homes, the Chamber 
pointed out, include much built-in 
mechanical equipment sufficiently 
durable to merit long-term finan- 
cing along with the house itself. 
Air conditioning systems and elec- 
tric kitchens are examples. 

In considering such credit guides 
as the ratio of mortgage payment 
to family income, the Chamber 
said, recognition should be given to 
the fact that the higher mortgage 
payment is frequently in lieu of 
time payment plans for the pur- 
chase of the same equipment. 

Other new USCC policy recom- 
mends that lending institutions be 
permitted “some degree of flexi- 
bility in financing land improve- 
ment for production of modern 
residential sites.” 


Costs Exorbitant 


Costs of engineering, grading, 
streets, sidewalks, water, gas, elec- 
tric, and sewage facilities now total 
at least $5,000 per acre and can be 
much more, the Chamber said. For 
a 100-acre tract, usually the mini- 
mum costs, including the raw land 
itself, are likely to total $1-million 
and up, before a home is built. 

As a practical matter, the Cham- 
ber said, few builders can carry 
these costs without a loan 

State and federal laws now re- 
strict credit to first mortgages on 
houses, forbidding loans by banks 
and savings and loan institutions 
for land purchase and develop- 
ment. 
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FEATURE QUALITY AT LESS COST 





tapered track 


plus full five year guarantee 


One nudge—and the Berry sectional is up and over... 
thanks to the tapered track with adjustable roller 
brackets. Here is the quality feature found only on 
much higher priced doors—and one that helps sell 
prospects. It means easy opening, easy closing— 
without friction or wear. And always a snug, tight fit. 
Pre-assembled track mounting brackets make installa- 
tion a cinch, too. 

Check the dozen other exclusives and know why Berry 
sells more residential garage doors than any other 
manufacturer. And remember—only Berry protects you 
with a full five year guarantee. One-piece or sectional 
models. Window lites and trim optional. See your 
distributor or write: Berry Door Corp., 2400 E. Lincoln, 
Birmingham, Michigan. In Canada: Berry Door Co., 
Ltd., Wingham, Ontario. 


Berr 


STEEL DOORS ~™ 





Designer-Builder: Cliff May Associates 
Owner: Cliff May 
Location: Sullivan Canyon, West Los Angeles, California 


Cliff May, leading 
designer-builder, 

gets quality construction 
at no extra cost with 


KEYMESH LATH 
and KEYCORNER 


“Houses with plaster walls and ceilings give owners greater 
value,” says Cliff May, internationally recognized for his bold 
imagination combined with practical use of materials. ‘Plaster is 


a quality feature that is most effective in my selling. I reinforce THE MASTER BEDROOM is a comfortable 
studio during the daytime. Acoustical, Key- 
: : : ; : : mesh-reinforced plaster on ceiling adds soft 
with Keycorner. As evidence of my belief, I used this construc- beauty, assures quietness. 


ceilings of large span with Keymesh over gypsum lath; corners 


tion in my own new home in Sullivan Canyon, California. 

“The result is probably the finest plaster job in the West. The 
reinforcement has been so outstanding that we do not have a 
crack in the entire house, although we have over 7,000 square 
feet of area and many experimental types of plastering, such as 
different textures and different aggregate compositions. 

“IT use my home as a model home. Clients are quick to recog- 
nize the added, although hidden, value of Keymesh and Key- 
corner reinforcing. The thick, reinforced walls and substantial 


plaster construction are big selling features.” 


For more complete information on Keymesh and Keycorner lath, write 


ey. KEYSTONE STEEL & WIRE COMPANY 


PEORIA 7, ILLINOIS 


%, 
'e 
% 

‘a 


Om 
%, 


NS THE KITCHEN serves as both a working and 
Keymesh® + Keycorner + Keywall « Keystrip » Keydeck +» Welded Wire Fabric + Nails a social area, Keymesh-reinforced plaster on 
walls and ceilings dramatizes the livability 

of this room. 











THE INDOOR-OUTDOOR appearance of the 


May home extends even to the dressing room. 


Here, Keycorner was applied in corners over 
K esh for added strength. 





URED plaster ceiling is 
THE TEXTURED-PLASTER ceiling unites the indoors with the out- id r the boy’s bedroom. Keymesh and 
doors in the master suite living area (Below). Keymesh used over a er are adding superior crack resist- 
gypsum lath in this construction. this construction, 





INDUSTRY NEWS 





NAME THIS GAME — Five Southern lumbermen recently won free steel strapping outfits for 
prize entries submitted in a picture-captioning contest, sponsored by United States Steel 
Supply Division, at the recent Lumbermen’s Assn. of Texas convention in Fort Worth. 

The above picture attracted scores of visitors to the USS division’s display of steel 
strapping machines and supplies. The contest required entrants to describe the photo. Typical 
captions carried such messages as, “Use a strap — avoid the scrap,” or “Strapless — 


profitless.” 


Winners were: Isaac Tapper, Tapper Lumber Sales, Houston; Wayne Phillips, Carl Mc- 
Caslin Lumber Co., Hereford; Mrs. E. W. Hunter, Chesser Lumber Co., Fort Worth; Mrs. 
Ken Fiedler, R. & K. Co., New Braunfels; and J. W. Meadows, Crowell Lumber, Inc., 


Long Leaf, La. 


Each winner received a USS Model TA strapping outfit, complete with strapping machine, 
container for round steel strapping, wire cutter, and 1,000 ft. of *3 round steel strapping. 


Marquette Cement Officer Deplores 
Over-Optimism in Construction Field 


“The over-all outlook is good, 
but it certainly does not justify the 
grandiose labels one sees these 
days, such as ‘Construction Soars,’ 
or ‘Building Industry Rockets to 
Stratospheric Heights’.”’ 

This statement was theme of 
Marquette Cement Mfg. Co. Presi- 
dent W. A. Wecker recently in an 
address to New York security 
analysts. 

Speaking of cement demand in 
continental United States this year, 
Wecker recalled that Marquette’s 
latest annual report had carried an 
estimate of a 5.5 per cent increase 
over 1958. 

“Today we would venture a 
slightly higher increase, solely be- 
cause of larger highway expendi- 
tures,”’ he said. “But even here we 
would point out that highway con- 
struction progress will suffer if 
needed legislation on financing is 
not enacted during the present 
session of Congress.” 

He added: “Cement supply for 
this demand will be excessive by 
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about 20 per cent. With 410 million 
barrels of cement-producing ca- 
pacity presently available, and 
about a 320 million barrel demand, 
the industry will operate again this 
year at approximately 80 per cent 
of capacity. New capacity placed 
in use last year offsets completely 
the current gain in cement use. 
Consequently, excess capacity pres- 
ently is 90 million barrels, the 
equivalent of 37 idle cement plants 
of average size.” 


Construction Contracts Hit 
All-Time High for April 


April construction contracts in 
the United States totaled $3,778,- 
419,000, setting a new high for any 
April, and an all-time high for any 
month, allowing for seasonal in- 
fluences, according to F. W. Dodge 
Corp. 

The new Dodge Index of Con- 
struction Contracts, recently re- 


(Continued from page 14) 





CONVENTION 
CALENDAR 





OCTOBER 17-18: Oklahoma Lum- 
bermen’‘s Assn., Municipal Auditori- 
um, Oklahoma City. Exhibits. 


NOVEMBER 14-17: National Re- 
tail Lumber Dealers Assn., Cleve- 
land, Ohio. Exhibits. 


NOVEMBER 16 - 18: National 
Building Material Distributors Assn., 
Edgewater Beach Hotel, Chicago, IIl. 


NOVEMBER 16-18: Southern Sash 
& Door Jobbers Assn., Shamrock 
Hotel, Houston, Texas. 





leased for the first time, reached 
299 in April. This was the all-time 
high for the index, which has been 
computed for each month since 
January, 1947. Previous high point 
of the index was 297 in June, 1958. 


MORE POWER TO TEXAS FIRM — Southern 
Pine Lumber Co. broke a new trail recently 
when it signed over to Texas Power & Light 
Co. the task of supplying total power needs 
for the lumber firm’s Diboll, Texas, plant. 
Progressive forest products utilization and 
plant efficiency were given as reasons for 
the changeover. 

Making things official are (I to r) R. B. 
Stroud, TP&L district manager at Lufkin; 
Gene Lawhorn, TP&L eastern division power 
consultant; and President Arthur Temple Jr. 
of the Southern Pine Lumber Co. Temple is 
first vice-president of the Lumbermen’s Assn. 
of Texas. 

Southern Pine Lumber Co., with plants at 
Diboll and Pineland, Texas, is a complex of 
affiliated forest products manufacturing 
plants and material distribution stores. It 
includes 38 retail lumber yards, all in Texas. 
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1. Wall Ties. 2. Aluminum Vapor Barrier. 
3. Termite Shields. 4. Footer Forms. 5. 
Aluminum Utility Stock. 6. Reflective 
Insulation. 7. Building Shapes. 8. Down 
Spouting. 9. Splash Pan. 10. Copper 
Vapor Barrier. 11. Soffit Stock. 12. Roll 
Valley. 13. Roof Edges. 14. Roofing 
Accessories. 15. Roof Draining Products. 











"The Hidden Pereuaders’ 


These are the hidden persuaders . . . customer persuaders. Builders everywhere 
use them to meet the demands of today’s quality-conscious buyers and to 
save money on building costs. Alert suppliers find them easy to stock 
(they’re pre-packed)—easy to sell (they’re essential to good construction). 
Read all about the hidden persuaders in Quaker State Metals’ new free 
booklet. Tells how they make money for you by saving money for builders. 
Send for your free copy now. <a 





QUAKER STATE METALS 
COMPANY 


Division of Howe Sound Company 
LANCASTER, PENNSYLVANIA 





— 
at 


QUAKER STATE METALS COMPANY, BOX 1167-R, 
LANCASTER, PA. 


Please send immediately your free Booklet, ''The 
Hidden Persuaders,”’ on residential building materials. 


NAME_ 


COMPANY _ADDRESS 





CITY STATE 








ote aie e 


5 ality vanvon Guass 
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Why | specify L-O-F Window Glass... 


won't accept anything else! 


by Edward Saferin, Owner, 
Fulton Plaza Hardware, Cleveland, Ohio 


“When I find the right product, I stick with — score. That saves waste, protects my profit.” 
it. ve been sticking with L-O-F Window Edward Saferin has his glass storage and cut- 
Glass for 19 years. ting bin in plain sight on his selling floor. 

“The reasons are simple. It cuts so well. “It’s handy and draws business. No sense 
It’s less brittle. There are no hard spots that _ hiding a good profit maker in a back room,” 
cause a cutter to skip. It snaps clean at the he says. 







Get ready now for Fall fix-up sales! 


Check your stock now...and when you reorder, specify L-O-F. 
Window glass sales are steady enough all year ’round to justify dis- 
playing it on your main floor. 





FREE BOOKLET 


Has plans for building several 
other display storage racks. 
Lists L-O-F quality window 
glass sales aids to help you get 
more business. Order booklet, 
“For Greater Profits”, from 
your L-O-F Glass Distributor 
(listed under “Glass”? in the 
Yellow Pages) or write to 
Libbey Owens ‘Ford Glass Co., 
608 Madison Ave., Toledo 3, O. 








ae hrs 
—enry euavar ee 














LIBBEY-OWENS-FORD WINDOW GLASS 


The glass that cuts easier, snaps clean 


TOLEDO 3, OHIO 
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Removability + LiF@ Lox 


adds up to customer satisfaction! 


, “= 
Bi Sy 


eo 7 





Lif-T-Lox’s unique balance affords finger-tip 
operation and easy removal of sash which simpli- 
fies painting and cleaning. There are no com- 
plicated mechanisms to hamper installation or 


prevent trouble-free service. 
MW Distributors carries a full line of modernly 
designed wood window units, plus a wide variety 


of building materials and supplies. 


See your local dealer! 


Uietributere- 


ROCKY MOUNT, VIRGINIA 





WINDOW BALANCE 






MANUFACTURERS OF MILLWORK e DISTRIBUTORS OF BUILDERS SUPPLIES 
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See Your Nearest 


DIXASTEEL 


"10006 meee 


Building Deater 


ALABAMA 


Anniston 

The Concrete Products Co. 
520 W. 21st St. 

PH: ADams 7-2091 


Birmingh: 
Atlantic Steel Co 
Steel Building Div. 
4230 Ist Ave., S. 
PHONE: Wo. 1-2147 


Dothan 

Hollis & Spann, Contractors 
202 S. Alice 

PHONE: 5-1910 


Huntsville 

Putman Construction Co 
120 Leeman Ferry Rd., S.W. 
PHONE: JEfferson 6-6337 


Montgomery 

American All Steel 
Buildings Co., Inc 

1701 Owens St 

PHONE: AMherst 4-3207 


m St 
PHONE: ” AMherst 5-9309 


Piedm 

Ellis- allen Tractor Co. 
104 N. Main St. 

PH: GIbson 7-4561 


Tuscaloosa 

Charles Temerson & Sons 
2104 4th St 

PHONE: PL. 2-1506 


FLORIDA 
Gainesville 
H. Lee Steel Co. 
1800 N.E. 23rd Blvd 
PHONE: FR. 6-7741 


Jacksonville 
Atlantic Steel Co 


P. O. Box 2614 

PHONE: EXbrook 8-5231 
Ormond Beach 

Tom come gf ost Bldgs. 


666 Buena Vista 
PH: ORange 7- ees” 


Sarasota 

Atlas Construction, Inc 
1027 N. Washington Blvd. 
PHONE: RI. 7-0727 


Stuart 
Sadler Const. Co. 
612 South Akron Ave 
PHONE: AT. 17-2353 


Tallahassee 

J. H. Dowling & Son 
705 W. Madison 
PHONE: 2-2616 


Tampa 

Atlantic Steel Co 

20116 Gulf Blvd. 

Indian Rocks Beach, Fla 
PHONE: 91-3353 


GEORGIA 


Atlanta 

Atlantic Steel Co. 
Steel Building Div. 
1300 Mecaslin St., N 
PHONE: TR. 5-3441 
Augusta 

M en McKnight hg Son 


PHONE: PArk 4-8208 


Brunswick 
ace Steel, Inc 


OX 
PHONE: AMherst 5-4511 


Colum 
Steel Builders, Inc 


Jey Roa 
PHONE: FA. 4-2452 


Macon 

Dixie Metal Co 

2014 Riverside Drive 
PHONE: SH. 3-7437 


ewnan 
Newnan Steel Bldg. Co. 
110 E. Washington se. 
PHONE: AL. 3-3364 


Savannah 
Senne Iron and 
Fence Corporation 
E. President St. EXt. 
PHONE: AD. 4-5188 


Thomasville 

H & H Construction 
& Supply Co., Inc. 

P. O. Box 576 

PHONE: CA. 6-5533 


Vidalia 

Montoya Foundry & 
Eng. Co 

201 W. 3rd St. 

PHONE: 4565 
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Waycross 
grey Inc. 

610 Alice St 

PH HONE: AT. 3-8358 


NORTH CAROLINA 


Charlotte 

Roebuck Buildings Co. 
2400 Wilkinson Bivd. 
PH: FRanklin 5-1294 


Raleigh 
Ace Steel Bldgs. Co. 
P. O. Box 2401 


PHONE: TE. 2-6562 


Winston-Salem 
True Wall Steel Co. 
738 E. 28th St. 
PHONE: Park 3-2494 


SOUTH CAROLINA 


Charleston 

C. C. Rhodes Lumber Co. 
441 Maybank Highway 
PHONE: SO. 6-1656 


Columbia 
A 
PHONE: AL. 4-2942 


Roebuck 

Roebuck Bldgs. Co. 
Highway 221 

PH: Sptnbg. 2-3155 


TENNESSEE 


Chattanooga 
Southern Sales & 
Export Co. 
2010 S. Willow St 
PHONE: OX. 8-2315 
Clarksville 
Thomason and Reece 
College at Second St 
PHONE: MI. 7-1113 


Columbia 

L. S. White & Co 
1118 South Garden 
PHONE: EV. 8-9123 


Cookeville 

Better Homes 
Construction Co. 

Cox Building 

PHONE: 693 


Jackson 

ere M. Owen Const 
Co., Inc. 

373 N. Cumberland St 

PHONE: 2-3321 


Johnson City 

J. E. Green Co. 
Division St. 
PHONE: 707 


Knoxville 
Building 2 —— 


829 North “Central St 
PHONE: 5-5197 


Memphis 

John Cassidy Const. Co 
801 Roland St 

PHONE: BR. 6-7341 


Milan 

Fite Builders, Inc 

431 Liberty St. 
PHONE: MUtual 6-1561 


Nashville 


PHONE: VE. 2- "1960 
Volunteer Structures, Inc 
4108 Dakota Ave. 

PH: CYpress 7-5358 


Waynesboro 

Barnett Motor Co., Inc 
U.S. Hwy. 64-W 
PHONE: 7-2771 


VIRGINIA 


Portsmouth 

James T. Copley, Inc 

2618 New Suffolk Highway 
PHONE: EX. 7-5801 


WEST VIRGINIA 


Beckley 

Meadows Lumber Co., Inc 
701 So. Eisenhower Dr 
PHONE: CLifford 3-5887 


(nly $228 square foo 





This Dixisteet Multiple Rigid Frame Building has 41,800 
square feet of clear span working area. The complete cost, 
including sprinkler system, was only $2.71 a square foot. 





as 8 
$3.75 a sq. ft. for this 40 x 60 
Dixistee Building, including 


air conditioning. 





$3.87 a sq. ft. for this 100 x 
Dixisteet Lo-Line which makes an 
ideal clear-span bowling alley. 





$3.32 a sq. ft. for this 7,000 sq. ft. 
DrxisTeet Building, including 
air conditioning and all fixtures. 


Beautiful DrxisteeEL Buildings 
offer the easiest, quickest, most 
economical way to have a mod- 
ern structure for any type of 
business . . . from small work 
shops to large manufacturing 
plants. 

DIxIsTEEL Buildings are avail- 
able in two complete lines: 
Standard, with a 4/12 roof 
slope, and the new Lo-Line with 
a 114/12 roof slope. 


120 


FREE CATALOG! 


Write for your copy of this 
illustrated, descriptive booklet 
on DixisteeEt Buildings. 





FREE ESTIMATES # NO OBLIGATION 





HOME OF 





CLO 


PRODUCTS 


CONVENIENT FINANCING AVAILABLE 






Steel Building Division 





Atlantic Steel Company 


P.O. Box 1714, Atlanta 1, Georgia ¢ TRinity 5-3441 
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Pre-Hung Aluminum 


~ Combination Doors 


Perfect installation in 30 minutes or less! 


Just attach Z-bar member to casing with screws 
. . . attach hardware through factory-drilled holes. 
That's all! Order now! 





$ Guaranteed by | 
Good eee 






































WEPCO Pre-Hung Door WEPCO Pre-Hung Deluxe Door 
Pre-hung features at a Pre-hung and weather- 
budget price! Perfect ‘‘do- stripped. Revolutionary 
it-yourself’’ item. 6 new hinging method 
standard sizes. permits instant removal 
of entire door when re- 
leased from outside. 














° . . . —— 
WEPCO Pre-Hung Self-Storing Tilt-Action Door: 
Lower glass panel glides up and down for seasonal More Product News from WEPCO 
changes... tilts in for easy cleaning. Rattle-proof ¢New Aluminum  Duo-Deluxe C 
uo- uxe Com. 


and weather-stripped! New hinging method! Siding bination Door oe 
r 


®New Aluminum e Kangaroo Self. 


; @ Duo- j 
Remember... Accessories Storing Door sameenene 
ow 





_ . ® Duo- . sited 
WEPCO offers you the most generous Co-op Advertising in the a * Floridian Jalousie e 
Industry! Cash in on it now! Ask your WEPCO salesman or write, wire Door 
or call 


Versa-Tilt Tilt- 
Action Window 








BEE en 





WEPCO, a Division of the Weather-Proof Co., Litchfield, III. 


Distributed in this Area By: 


Hassinger Wholesale Company Roanoke Hardware Company 


1016 Warehouse Street 218 Salem Avenue, S.W. 
Greensboro, North Carolina Roanoke, Virginia 
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“Our first Durethene* 
flashing order was 10 rolls 


—hbut customer demand 


has increased that 
to 600 rolls!” 


SAYS MR. A. E. BOOTH 
Sales Manager 
Premier Products Company 
Philadelphia, Pennsylvania 


“Customer demand started as soon as we began offer- 
ing DURETHENE polyethylene film for flashing. Be- 
cause it costs 75% less than conventional flashing, 
the home builder is getting new advantages at a frac- 
tion of the cost,” says Mr. Booth. “DURETHENE 
flashing is stronger, less prone to damage. It is water 
resistant; temperature extremes have little effect on 
it, and it will not crack as conventional flashing does. 
DURETHENE not only increased our flashing sales, 
but gave our other building product sales a healthy 
boost by bringing in new customers. 

“Besides flashing, a large part of our DURETHENE 
sales result from its use as a vapor seal in concrete 
basements; as a concrete curing blanket—-since. it 


fe 
KOPPERS 


prevents moisture evaporation; and as closing-in 
material for partially completed buildings.” 

Here’s an opportunity for you to attract more sales 
from contractors, builders and architects. Handle 
popular FHA-approved DURETHENE film! Remem- 
ber, as a DURETHENE distributor or dealer, you'll get 
the benefits of our national advertising campaign in 
building, business and consumer publications, plus 
a FREE, hard-selling promotion kit containing news- 
paper mats, eye-catching window banners, national 
ad reprints and news releases. For complete informa- 
tion, fill in the coupon. 


Koppers Company, Inc. 
Plastics Division, Dept. SBS 79 
Pittsburgh 19, Pennsylvania 


0 Please send me additional information on DURETHENE film. 


Name 


buehhene, 


POLYETHYLENE FILM 


Firm 


Address 


‘- 
| 
| 
| 
| 
| (0 Please have Koppers representative call on me. 
| 
| 
| 
| 
| 
| 
| 
| 
| 
1 


City Zone State 
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K-V 858 SLIDING DOOR HARDWARE. K-V 2 EXTENSION CLOSET ROD. For EZY-FOLD CONCEALED HARDWARE. 
Years of trouble-free operation. Every- shallow closets. Quickly installed. Won't Keeps doors of any weight from sagging. 
thing for simple installation in compact sog even under heavy loads. Sizes 18” Adjust with hardware in place without 
package. Fits ¥/,” and 134” doors. to 96”. Bright nickel plate, removing doors or trim. 








For closets and kitchens 


K-V 1 CLOTHING CARRIER. Virtually 
doubles closet space. Easily installed. 
Brings a whole wardrobe into easy reach. 
10” to 48” models. 





KV gives you more of what you're looking for! 


¥ Top Quality 4 Easy Installation 4 Trouble-free Performance 
...and the best known line in the business! 


With an eye to more efficient use of space, more and more 
builders and contractors are specifying K-V Closet and Kitchen 
Fixtures, and sliding and folding doors installed with K-V hard- 
ware. They know these top quality fixtures are easy to install, 
provide scores of years of trouble-free performance and give 
homes strong customer appeal. Ask your K-V sales repre- 
sentative for the complete story on K-V fixtures and hardware. 


K-V KITCHEN FIXTURES. Homemakers K-V 790 DISAPPEARING PAN RACK. K-V 255-256 SHELF HARDWARE. Mounted 
love the way K-V kitchen fixtures keep Holds 14 pans, strainers, etc. Slides out at flush or surface. /,” adjustment. Gives 
towels, cups and pans right at hand, but @ touch. Fastens to underside of cabinet. perfect alignment. 24” - 144” lengths. 


neatly out of sight. Length 20”; width 51/,”. Bright chrome. Nickel or bright zinc. 





Row Pan Rack 
= al 





KV 7900 
f 
K-V 25 


5-256 Shelf Hardwore 


K-V 793 DISAPPEARING TOWEL RACK. 
Towels slip over ends of three chrome 
bars. Ball-bearing carriage. Side mounted. 
5” wide; 20” tong. 





Manufacturers of a complete line of 
. adjustable shelf hardware, drawer slides, 
er ad closet and kitchen fixtures, and Handy 
Hooks for perforated board. 


KNAPE & VOGT MANUFACTURING COMPANY, Grand Rapids, Michigan 
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2 great new window values by Truscon 


(Now being advertised to your builder customers.) 











*kLow purchase price -* Traditional Truscon quality 


To help you sell like ’60 in 59, Truscon introduces 
two important additions to its new Economy 
Line— (1) Series 500 Aluminum Awning Window, 
(2) Aluminum Horizontal Sliding Window. 

Truscon builder-conscious designers have en- 
gineered excess cost out of both types. These 
window values are produced specifically to meet 
the economic needs of home building and light 
construction—not simply adapted to them. The 
result is quality you can point to, prices you 
can live with. 

Both awning and slider are available now in 
a wide range of types and sizes. Accessories are 


, REPUBLIC STEEL 


TRUSCON DIVISION 


& 


NAMES YOU CAN BUILD ON 


Youngstown 1, Ohio 


available to assure quick, economical installation 
in all types of construction. Fast delivery from 
Truscon dealers, supported by complete stocks 
in Truscon warehouses. 

The building boom has upped production of 
all Truscon products. The Truscon brand gives 
you all the advantages of mass-production . . . 
plus rigid quality control. 

Low purchase price . . . low installed cost .. . 
complete selection . . . most popular window 
types... high quality . . . nation-wide warehouse 
stocks. It all adds up. Try Truscon today. 


REPUBLIC STEEL CORPORATION 
TRUSCON DIVISION 

DEPT. C-7994-B 

1050 ALBERT STREET - YOUNGSTOWN 1, OHIO 
Please send me value facts on 

O Truscon Aluminum Windows 

O Aluminum Awning Windows 

O Aluminum Horizontal Sliding Windows 

Title 


Name—__ 





Firm el 





Address___ 





City... Zone. State 
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Sell Clay Pipe for house connections, 
sewers, and waste lines. But don’t let 
your Clay Product sales en 
Recommend the complete line of Clay 
Products for all these services . - - 










WALL COPING 
Attractive appearance and permanent masonry For bi 
igger profits-per-sal 
“sale, sell the 


protection make Clay Wall Coping the public's 
choice. This, plus easy installation, means added Clay Pipe Industry’s pro a 
: k or 
the entire project. Clay is the public’s 


sales. 
FLUE LINING : 

choice for ‘ 
More fireplace-equipped homes and better en- f . permanent, maintenance- 
forcement of fire-protection measur ree service... 
proof Clay Flue Lining one of the 
oducts on the market today. 




















building pr 
AIR CONDITIONING puUCTS 
Because air conditioning helps sell homes faster, WRITE F OR CIRC UL AR 
Clay Pipe Air Conditioning Ducts are a new and 
never-wear-out Clay DE SCRIB IN G 


rich market. Clean, odorless, 

Pipe does the job best. 

HEATING DUCTS OCcoO | Ec E’ 
and economy of installa- S$ 


Permanence, plus ease 
tion have made Clay Heating Ducts a top seller NEW Ww 
EDGE-LOCK 


for the increasingly-popular basementless home. 











Factory made plastic joints that 
snap together — instantly 


() ( 0 N - c CLAY PRODUCTS COMPANY 
Milledgeville, Georgia 


° ore d ais Ss, use Coupon on 
28 F rf mor et il on above item Page 7 1 
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Floor 
construction 
with most 
advantages 


inal stl 


Everybody benefits when you use 


WOOD SUBFLOOR 


Advantages to you: 


Tried, proven and preferred—Wood joist home con- 
struction, with wood subfloor and Oak finished floor, has 


been used successfully in millions of homes. 


Foolproof floor installation—Every carpenter knows 
how to lay floors over a wood subfloor. The sound nailing 
surface assures a trouble-free installation. 

No extra cost—usually less—The economy of wood 
joist construction has been proved in many years of use. It 
requires no special materials, tools or trades. 

Meets all loan requirements —Wood joist construction 
is recognized everywhere as sound residential building 
practice. Loan approval is never a problem. 


AND OAK FLOORS 


Advantages to owners: 


Greater resilience underfoot—Laying Oak Floors over 
; full advantages of the natural, health- 
1d, adding to owner comfort. 


a wood subfloor tak 


ful resilience of wor 


Natural beauty, lifetime wear—The distinctive wood 
grain and delicate coloring of Oak Floors are an asset to 


any home. Oak’s beauty never fades or wears out. 


Warm, dry, healthful floors—Wood subfloor construc- 
tion isolates the | from ground moisture, keeps the 


floors warm, dry and healthful in any type of climate. 


Access under house—Alterations, maintenance and ter- 


mite protection ai nplified when access under the house 
is provided through use of wood joist construction, 


Advertisement by National Oak Flooring Manufacturers Association 


ATLANTA OAK FLOORING CO. 


General Offices and Plant, Atlanta, Ga. 


CHARLOTTE, N.C. e RALEIGH, N.C. « 


CHATTANOOGA, TENN. e 


GREENVILLE, S. C. 


SAVANNAH, GA. e JACKSONVILLE, FLA. e ORLANDO, FLA. « TAMPA, FLA. ¢ MIAMI, FLA. 
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Cuts installation steps two thirds 


Easy to handle, easy to sell 
Gives builders lower installed cost 


Fits any type of frame construction 


—inciuding panel systems | 


New ! Andersen 


...new component that joins quality window and wall! 


Provides tightest possible wall joining 


ere’s a great advance in building technique. A new component that makes a quality 
window an integral part of the house frame. Gives you the opportunity to get more 
orders from present customers. Go after business that may have been out of reach before. 
The new Andersen Strutwall comes completely assembled. Load-bearing side struts, 
nailers and lower jack studs have been nailed and glued together at the factory. This provides 
unusual resistance to racking. Gives your customers the tightest possible joining of 
window and wall. Cuts installation from three operations to one—from around 22 steps to 7. 
From a profit standpoint, new Strutwalls are phenomenal. They’re shipped only 190 
per car. You can order fewer units, still get low carload prices. You can make a higher profit 
per installation because you’re supplying a larger part of the house. And the builder 
saves so much on labor he has a lower total installed cost. Ever have a better sales story? 
Advance orders indicate a heavy demand for new Andersen Strutwalls. We suggest you 
place your order now. See your Andersen distributor or write direct for details and other 
information: Andersen Corporation, Bayport, Minnesota. 


instalis in minutes, fite tighter! 
Just cut two load-bearing struts to fit 
header construction. Nail Strutwall to 
adjacent studs. Tilt up with wall. It’s 
that easy. Because all parts are nailed 
and glued at the factory, new Strutwall 
provides tightest possible joining of 
window and wall. 





Saves tabor, costs less in- 
staiied! New Strutwall eliminates 
cutting, fitting, assembling all of the con- 
ventional window parts above. Cuts 
labor so much builders report a good 
saving in total installed costs—even when 
figuring Strutwalls against inferior con- 
ventional windows. 


wr » 
Ww ANDERSEN CORPORATION « BAYPORT, MINNESOTA 












Looks better, more profitabie! 
Andersen Beauty-Line* and Flexivent® styles 
add extra beauty, sales appeal. In multiple 
openings, like this, there’s also more open 
glass area, cleaner, trimmer lines. There’s 
higher profit, too. Because you’re supplying 
a larger part of the house, you make more 
money per window. 


PATENT PENDING 











Strutwall 


TRADEMARK OF ANDERSEN CORPORATION 
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\\indowalls. 


Andersen 
Windowalls 


are quickly available 
from complete stocks 
of these distributors: 


ALABAMA 
Birmingham Sash & Door Co. 
Birmingham 


FLORIDA 
Huttig Sash & Door Co. 
Jacksonville 


GEORGIA 
Huttig Sash & Door Co. 
Atlanta 


KANSAS 

Rock Island Wholesale Co. = 
Wichita 

Rounds & Porter Co. 

Wichita 


KENTUCKY 

Huttig Sash & Door Co. 
Louisville 

Weyerhaeuser Distributing Yard 
Louisville 


LOUISIANA 

Davidson Sash & Door Co. 
Alexandria, Lafayette and 
Lake Charles 

United Sash & Door Co. 
Baton Rouge 

New Orleans Sash & Door Co. 
New Orleans 


MISSOURI 

American Sash & Door Co. 
Kansas City 

Huttig Sash & Door Co. 

St. Louis 

Imse-Schilling Sash & Door Co. 
St. Louis 

Toombs & Co. 

Springfield 


NORTH CAROLINA 
Huttig Sash & Door Co. 
Charlotte 


TENNESSEE 

Huttig Sash & Door Co. 
Knoxville and Nashville 
Memphis Sash & Door Co. 
Memphis 


TEXAS 
Huttig Sash & Door Co. 
Dallas 


VIRGINIA 

Morgan Millwork Co. 
Arlington 

Huttig Sash & Door Co. 
Roanoke 


€ 





WHY LUG LONG ROLLS? 


Kordite polyethylene sheeting in short packs 
is easier to handle, display and sell! 


os ee x 7 
# 5 Es 2. 


KORDITE’S EASIER TO HANDLE... for 
you and your customers. A Kordite carton 
holding a 16 ft.x100 ft. roll is only 4 feet 
long, can be carried by ONE MAN instead 
of two! For emergency pickup, you can even 
put a few rolls of Kordite in the front seat 


OTHER BRANDS ARE BULKY AND HARD 
T0 HANDLE. It takes two men to handle 


other brands of 16 ft. wide polyethylene 
sheeting. These brands are harder to store 
and transport but KORDITE’S COMPACT 
PACK takes less space in warehouse and 


of your car. 4 
y delivery truck. 


é 


EASIER T0 SELL. Kordite film is 


printed with footage, width, and gauge 
markings. This makes it easier to 
measure and cut. 


aged in a handy dispensing carton. Film pulls 
out like wax paper. Carton serves as a color- 
ful in-store display. Picture story on box 
sells 101 product uses. 


Distributed by: 


JACKSON WHOLZSALE BLDG. PRODUCTS CO. 
Jackson, Miss. 
McPHILLIPS MFG. CO. 
Mobile, Ala. 
NEAL-BLUN CO. 
Savannah, Ga. 
G. FETTER PUTTUFF 
Jacksonville, Fla. 
A. H. RAMSEY & SONS, INC. 
Miami, Fla. — Palmetto, Fla 
ROCK ISLAND WHOLESALE CO. 
Wichita, Kansas 
TIMBER PRODUCTS, INC. 
Orlando, Fla. 
WIMBERLY & THOMAS HARDWARE CO. 
Birmingham, Ala 


ADDISON-RUDESAL, INC. 
Atlanta, Ga. 

BECK & GREGG HARDWARE CO. 
Atlanta, Ga. 

BUILDING PRODUCTS CO. 
Baton Rouge, La. 

BUILDING PRODUCTS, INC. 
Wichita, Kansas 

CENTRAL WOODWORK, INC. 
Memphis, Tenn. 

DIXIE LUMBER COMPANY 
New Orleans, La. 

DIXIE PLYWOOD Co. 
Tampa, Fla. 

DIXIE PLYWOOD Co. 
of Washington, D. C., Inc 


FREE! EXTRA SALES AID 


Kordite’s exclusive self-service 
display rack, worth $11.50, lets 
you sell polyethylene sheeting 
by the foot. It’s yours free when 
you purchase an assortment of 
Kordite rolls. 


KORDITE CORPORATION, Macevown, N. Y. (Plants in Jacksonville, Ill., and Woodland, Calif.) 
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You're going — 


to sell more 


(is3) products 














eo eee em 























< 
eo 

















Tenneseal Roofing 


Farmers like USS Tenneseal V-Drain roofing 

because it is strong, economical, leakproof and 

easy to apply. 

a. A pressure lip and three strong cross crimps on 
the lower end of each sheet keep end joints tight. 

b. Tenneseal is slightly curved when it comes to 
you. Thus it lies flat and snug against your roof 
when nailed in place. 

ec. The V-Drain stops water at the side lap and 
drains it off the roof. 























American Fence 


Farmers are proud to own USS American Fence 
because it stays good looking . . . and it’s easy 
to erect. 

a. Tension curves let USS American Fence breathe 
when the temperature changes so USS American 
Fences stay tight. 

b. Hinge joints allow USS American Fence to with- 
stand punishment from livestock . . . make it 
easy to pull the fence back into shape in case it 
is accidentally crushed. 


c. The wire used in USS American Fence is accu- 


rately drawn and coated with zinc to protect it 
from corrosion for many years. 
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Barbed Wire... 


A type to meet every need 


Griptite Staples... 


For faster fence erection 


Automatic Baling Wire... 


Assures tight bales and eliminates jamming 


Nails... 


Clean sharp points and centered heads 


Poultry Netting... 


Durable, low-cost netting that stays straight 


TCI is a complete line of steel farm products 
made by America’s largest steel producer: 
United States Steel. Every TCI product car- 
ries the ‘“‘USS” trademark; it means depend- 
able quality to your prospects . . . it influences 
them to buy. Get ready now for the big de- 
mand for TCI products this fall . . . place 
your order with TCI today. 


How’s your supply of this TCI literature? 
Check your stock now, and order what you 
need from TCI . . . it’s free. Each item, except 
those marked (*) will be imprinted with your 
name and address. Contact your nearest Dis- 
trict Office: Charlotte—Houston—Jackson- 
ville—Memphis— New Orleans— Tulsa, or 
write direct to our General Office: Fairfield, 
Alabama. 


Baling Wire Stuffer, ADTCI-MP-12-57 

Tenneseal Roofing Stuffer, B-53-4-REV 

Corrugated Roofing & Siding Stuffer, S-54-5 

American Fence Stuffer, B-45-7-REV 

Farmers and Ranchers Handbook 

Weatherboard Siding Stuffer, S-54-4 

Tenneseal Poultry Stuffer, ADTCI-MP-4-58 

Tenneseal Sample Board for dealers* 

American Poultry Fence Stuffer, W-55-1 

Diamond Lawn Fence Stuffer 

American Barbed Wire Stuffer, B-54-1 

Ranger Barbed Wire Mailer* 

Studded ‘‘T’’ Post Stuffer, ADTCI-MP-13-57 

Roofing Sliding Scale Card showing number of square feet of steel 
roofing in a given number of sheets 26 inches wide after forming 
ADTCI-MP-5-55 

American Baling Wire Stuffer, ADTCI-MP-12-57 

Blue Bonnett Bale Tie Stuffer, ADTCI-MP-11-56 

TCI Nail Chart for dealers and builders, ADTCI-MP-2-58* 

Poultry House Plan No. 625* 

Griptite Staple Stuffer, ADTCI-MP-10-56 

Window and store display of TCI products* 

Galvanized Flat Sheet Stuffer, ADTCI-ST-9-56 

Catalog of Nails, No. 6347T* 

Manual of Carpentry, No. 6217* 


USS, Tenneseal, American and Griptite are registered trademarks 


Tennessee Coal & Iron 
Division of 
United States Steel 
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A farmer is known 
by the fences 
he keeps 


WS “a 
ence 


1,952 steel fingers keep this roof leakproof! 
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because 


the most impressive advertising cam- 
paign TCI ever produced will break 
in September: 


Farmers and ranchers throughout the 
South and Southeast will see this 
2-page Tenneseal Roofing ad in Pro- 
gressive Farmer, Farm & Ranch and 





a Farmer-Stockman magazines. 





This full-page USS American Fence 
ad in Farm & Ranch and Progressive 
Farmer will go to farmers and ranch- 
ers in the South and Southeast. 


This campaign will create a big de- 
mand for TCI products so do these 
two things now: 

1. Increase your stock of TC/ products so you 


can meet the demand. Send your order to 
TCI now! 


2. Check your supply of TCI literature; order 
what you need, free, from the list inside. 








So 
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Who Discovers the Discoverers? 


“A professor can never better distinguish himself in his work 
than by encouraging a clever pupil, for the true discoverers are 
among them, as comets amongst the stars.” CARL LINNAEUS 


Somewhere in this mighty land of ours, a gifted youth 
is learning to see the light of tomorrow. Somewhere, 
in a college classroom or laboratory, a dedicated teach- 
er is gently leading genius toward goals of lofty attain- 
ment. Somewhere the mind of a future discoverer—in 
science, engineering, government, or the arts—is being 
trained to transcend the commonplace. 


Our nation has been richly rewarded by the quality 
of thought nurtured in our colleges and universities. 
The caliber of learning generated there has been re- 
sponsible in no small part for our American way of life. 
To our college teachers, the selfless men and women 


ty 
Ae 
~/\= HIGHER EDUCATION 


cS New York 36, New York. 





KEEP IT BRIGHT 


If you want to know more about what the college crisis means to you, and what you 
to help, write for a free booklet to: HIGHER EDUCATION, Box 36, Times Square 


Sponsored as a public service, in cooperation with the Council for Financial Aid 


resources, we owe 

to repay. 

eating these dedicated 
t only driving gifted 
teadily reducing the 

hoose college teaching 


who inspire our priceless hun 
more than we will ever be abl 

Yet how are we actually t 
people? Today low salaries are 1 
teachers into other fields, but ars 
number of qualified people who 
as a career. At the same time, classrooms are begin- 
ning to get overcrowded. In the face of this, college 
applications are expected to double by 1967. 

This is a severe threat to ystem of education, 
to our way of life, even to our very existence as a 
nation. Our colleges need help—and they need it now! 


can do 
Station, 


Education 
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Show ‘em, sell ‘em... 


Model home 














SOOT HERIN 
BUILDING 
SUPPLIES 


July, 1959 


Management at Annandale Millwork, Inc., 
Annandale, Va., wanted to show customers 
variety of building material products carried 
in stock, their various uses, and how they 
looked installed. So they built this model 
display house — 30’ long, 8’ deep, and 10’ 
high — in which products are displayed in 
actual use. Siding, windows, screens, roofing, 
insulation — everything — down to flower 
box, below, is shown in the house. Each item 
is sized and priced. 





makes a ‘living display 


From siding to flower boxes, removable units 


in this display- home show functional 


aspects, installation features 


By PHILIP SIMOUNET 
Operations Manager 
Annandale Millwork, Inc. 
Annandale, Va. 


We wanted to show customers, 
particularly our do-it - yourself 
home-owners, the variety of prod- 
ucts for interior and exterior home 
use, and their proper installation. 

So, we designed a display house 
30’ long, 8’ deep, and 10’ high, 
which shows various siding, win- 
dows, screens, roofings of different 
colors — everything, in fact, right 
down to flower boxes and insula- 
tion. 

Here, they can see beveled red- 
wood siding, louvered blinds, cedar 
shingles, and even wood gutter- 


ing — all installed. Each item i 
sized and priced. 

But we wanted to show more 
than how a product looks when it 
is installed. We wanted to teach 


prospective customers, from the 


installation, how to achieve beau- 
ty in their own homes. We thought 
we could handle this best with 
removable units, which show a 
cross-section of what is below the 
finished surface. 

In an 8’ x 8’ panel room, we put 
up a series of panels suitable for 
any room. Six panels are display 
ed on tracks, and thus are easily 
removable. Paneling sales have 
doubled in six months since the 
display house has been up. Tex- 
tured paneling has 
greatest increase. 
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Annandale Millwork utilizes removable display units to show cross-section of what lies below 
finished surface and how product functions. In photo above, customer learns how to install 
ceiling tile. Note various types of wall panelings. Manager Simounet reports that since display 
house was set up, paneling sales have doubled. 
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“Library” behind these louver door samples contains factory literature on all products dis- 
played in house. Sales volume of doors has increased 75 per cent since display was built. 


Demonstrations with removable 
ceiling tile show both process of 
installation and appearance of 
various designs and types of tile. 

A 16” x 16” cutout in redwood 
siding shows sheathing, siding, and 
insulation. Sales have gained here, 
too. 

In a second room, called the 
library, factory literature on any 
product displayed in the house 
is filed behind the louvered doors. 
Sale of louvered doors has increas- 
ed 75 per cent, and sale of dou- 
ble swinging-type cafe doors, with- 
out spring loaded hinge, has jump- 
ed 100 per cent. 

We also have a door with pegs 
to hang decorative trim. It gives 
customer an idea about what door 
may be best suited for his pur- 
pose. 

A kitchen, with base and wall 
cabinets, wall paneling and plank- 
ing, corner shelves, and windows 
has stimulated sales here, too, but 
we sell only ready items, and do 
not plan or design kitchens. 

Community reaction tells us the 
house has created a good feel- 
ing. People for miles around come 
to look and get ideas. Word-of- 
mouth promotion has been terrific 
among do-it-yourself home-own- 
ers; though, generally, only 25 per 
cent of our total volume comes 
from that source. The custom and 
speculative builder and remodeling 
contractor accounts for 75 per cent 
of our total volume. 

The most gratifying fact is that 
customers have discovered many 
products with which they were 
unfamiliar before, and now have 
readily put to use. And that has 
accomplished our goal. 


An interested customer examines removable 
window casing. 
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isual Aids Increase Sales 


To D-I-Y Home-Owner Market 





This display of bathroom fixtures is one of the categories of installed building materials 
shown at the Standard Lumber & Supply Co., Covington, Ky. Wall tile, like floor and ceiling 
material, is installed on appropriate surface in a variety of colors to facilitate customer 


selection. 








Kitchen sales have doubled since installation of this full kitchen display of metal cabinets 
and accessories incorporated into a room setting. Plans are presently underway to take on 


a wood kitchen line and expand display area. 
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Categorical displays, backed up by 
a well-thought-out direct mail pro- 
gram, make up this dealer’s new 
approach to the home-owner mar- 
ket — an approach which is paying 
good dividends. 

Well- organized and complete 
displays for each category of goods 
will sell more home-owners more 
remodeling materials more easily. 

That’s the experience of Paul 
Bang, vice-president of the Stand- 
ard Lumber & Supply Co., Cov- 
ington, Ky. Since the installation 
of special display facilities for 
flooring, ceiling, and wall cover- 
ing, sales in these categories have 
increased approximately seven 
times over their former volume. 
The display of kitchen and bath- 
room equipment in attractive room 
settings has resulted in similar in- 
creases. And the installation of a 
new paint department has been 
instrumental in upping paint sales 
from $2,700 to $10,000 in a single 
year. 

Until three years ago, the firm 
was exclusively a lumber yard. 
When it first took on home mate- 
rials and supplies, they were sold 
over-the-counter from _ samples, 
rather than through display. Bang 
and company executives Stanley 
Fish and Victor Bang soon recog- 
nized the sales potential in prod- 
ucts for home-owners, however, 
and began converting storage area 
into show rooms. 

A plywood room (10’ x 16’) is 
devoted to display of 14 full-sized 
sheets of plywood. This selection 
includes both finished and unfin- 
ished types, shown right on the 
wall where the customer can vis- 
ualize how each would look in his 
own home. 

“This display has proved popu- 
lar with our customers,” Bang 
declared. “They like to look over 
the full selection of plywood, ask 
the salesmen questions, and com- 
pare the different effects to be 
achieved before deciding which to 
use. By utilizing this visual aid.in 
selling, we are doing more ply- 
wood volume than ever before.” 

Knotty pine, also popular with 
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Standard’s Vice-President Paul Bang, right, 
and Stanley Fish plan next month’s direct 
mail piece. The company sends all customers 
a monthly mimeographed sheet which ad- 
vertises one or several of the firm’s products, 
especially aimed at the do-it-yourself home- 
owning market. 


the home-owner, is displayed in 
another of the firm’s show rooms. 
This paneling has been run hori- 
zontally along the wall, rather than 
vertically, in view of its common 
use in ranch-type homes. 

“This treatment makes it easier 
for the customer to visualize how 
it will look in the home,” Bang 
pointed out. 

Still another display area has 
been set up for types of plastic 
wall and flooring tile. 

Floor tile, displayed in three 
colors, has been installed on the 
showroom floor, where customers 
can see it and walk on it. Wall 
tile has been installed also. 

Four types of ceiling material 
have been installed for display — 
acoustical, plain, colored, and tex- 
tured — to give customers an idea 
of the finished appearance. 

Other floor tile and ceiling colors 
not installed are shown by sample. 
As a result of this practical ap- 
proach to display, sales in these 
categories have literally soared at 
Standard. 

In October, 1957, Bang installed 
full kitchen displays for the first 
time. A complete metal line of 
cabinets and accessories was in- 
corporated into a _ room-setting, 
including a dishwasher, waste 
disposer, built-in range, oven, and 
refrigerator. A breakfast table and 
other decorator touches enhance 
the attractiveness of the presenta- 
tion. 

As a result, ten kitchens were 
sold in the first three months — 
double Standard’s volume for the 
comparable three-month period 
the year before. Sales have re- 
mained so good in this category 
that plans are presently under way 
to take on a wood line, and expand 
the display space devoted to com- 
plete kitchens. 

Likewise with bathrooms, since 
the firm set up full displays of 
bath fixtures, their sales have in- 
creased substantially. 

“As in other categories of home 
merchandise, it’s a matter of help- 
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ing customers visualize the finish- 
ed job — thus increasing their de- 
sire to purchase materials,” Bang 
said. 

Business in the paint department 
jumped from $2,700 to $10,000 in 
one year after expansion of the 
first floor paint department. It 
occupies 35’ along a good traffic 
aisle, where most people pass who 
come into the store. 

This new display, as well as all 
the others, is backed up with 
strong sales technique and well- 
planned merchandising policies. 
“While display facilities certainly 
account for the bulk of our in- 
creases in these categories, we 
can’t overstress the importance of 


with high 
Bang em- 


backing up displays 
calibre salesmanship,” 
phasized. 

What are the important sell- 
ing techniques used here? Bang 
demands, first of all, that all per- 
sonnel be equipped to help the 
home-owner in any project he 
undertakes. 

“This means a lot when it comes 
to making a sale,” he said. “Many 
customers originally come in just 
to see whether or not it is prac- 
tical for them to undertake a re- 
modeling job. Unless the salesman 
is equipped to show him how to do 
it — and make it easy to under- 
stand, the customer may lose in- 

(Continued on page 92) 


New paint section occupies 35’ along a good traffic aisle. Paint sales jumped from $2,700 
to $10,000 in the year following expansion of the department. 
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His Solution to Display Problems 


Concentrated teamwork, 
spontaneity, and a supply of 


perforated hardboard are 


what met urgent display needs 


of this North Carolina dealer 


When D. B. Hooper decided to 
combine his hardware and build- 
ing supply stores and stocks at one 
location recently, he sharply cut 
overhead expense, but created a 
big display problem. 

Where and how to display the 
many lines of building materials, 
hardware, and_ sporting goods 
which the public had come to ex- 
pect at Hooper’s in Sylva, N. C.? 

A bit of ingenuity and teamwork 
on the part of Hooper, Lloyd 
Wilkes, and Mack Adams — pro- 
prietor, manager, and salesman, re- 
spectively — solved the problem 
neatly — as pictures on this page 
indicate. 

The group came up with the idea 
of installing a “ribbon” of perforat- 
ed hardboard along each side of 
the remodeled store. 

The finished primed-side of the 
board naturally was displayed, so 
as to be immediately visible to 
store traffic at all times. Samples 
of major hardware and building 
supply items sold by Hooper were 
grouped together, artistically hook- 
ed on the hardboard. Displayed 
items included floor tiles, wall- 
board, wall tiles, brick, houseware, 
farm tools, lawn supplies, plumb- 
ing articles, sporting goods, car- 
pentry tools, electrical supplies, 
and galvanized ware. 

‘“‘We have other merchandise dis- 
played on our floor fixtures,” 
Hooper explained, “‘but these ceil- 
ing displays more than double the 
amount of items we can show cus- 
tomers in our modest store area. 
Stocks are kept on floor fixtures 
or in the warehouse or storage 
sheds. 

(Continued on page 95) 


The “ribbons” of perforated hardboard, at 
right, have doubled amount of store-carried 
items made visible to shoppers at Hooper's 
Builders Supply at Sylva, N. C. — thus 
increasing over-all sales. Panels are 36” deep. 
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Summertime Business-Booster: 


Sell Playground Equipment 


Promotion of backyard playground equipment boosts summer volume as much as $4,000 at 
the Alexandria Building Center, Alexandria, La. This display in front of the store attracted 
much attention among passing motorists in the area. 





for 


se Spun FoR THE Kiovies! 


Keep the children happy, healthy and safe this summer . . . equip 


f — (tN PLAY EQUIPMENT» 


your backyard with this low-cost, durable, fun-designed play equip- 
ment. We've everything you need to make their own playground. 


“Black Beauty” 


SPRING HORSE 


as $7470 


A beauty with a western-style saddle spree 
stenciied in white. Hardweed frame with rust-proof 
tprings that support up te 200 pounds. Herse mea- 
sures 33” long; 22° wide and 32” high, (Seddie 
is 22” high). 


ASK ABOUT OUR E-Z PAY PLAN! 
Alexandria Building Center 


3824 Lee Street Ext. Phone 3-4555 
FREE Parking Space for 100 Cars! 














This is part of a two-column, 15” ad promoting the equip t last . Other items 
included in the ad carried Good Housekeeping and Parents’ Magazine guarantees. The equip- 
ment is advertised on an “E-Z Pay Plan.” 


By Ruel McDaniel 


A brief promotion of playground 
equipment, designed especially for 
backyards, added about $4,000 to 
the volume last summer of the 
Alexandria Building Center in 
Alexandria, La. 

The volume represented a sub- 
stantial net profit because it cost 
so little to promote the sales, ac- 
cording to C. A. Robbins, man- 
ager. 

One newspaper advertisement, 
four columns wide by about 15” 
high, featured backyard play- 
ground equipment, with prices 
played up. Items included covered 
a wide variety of equipment — 
from stick horses at 63 cents to 
six-play swing sets at $19.95. The 
advertisements carried no com- 
parative prices and included no 
“bargain” or “sale’’ appeal. 

Coincident with appearance of 
the advertisement, the company 
rigged a special playground equip- 
ment display in front of the store. 
It carried all items featured in the 
advertising, plus a sample of other 
equipment stocked. 

The store is on a busy thorough- 
fare, about two miles from the 
downtown shopping area, and 
many motorists saw the display 
and stopped. Ample parking fa- 
cilities in front of the store, ad- 
jacent to the playground display, 
and a private parking lot made it 
easy for customers to stop. 

The display remained out all 
night. And even though the store 
was closed, parents out riding in 
the evenings could stop and allow 
their children to try out the vari- 
ous pieces of playground equip- 
ment. This nighttime courtesy 
proved invaluable to the company 
in promoting daytime sales of such 
items. 
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The “creosote post and pole man” 
of the Texas Rio Grande Valley is 
what most neighboring ranchers 
consider John Warrington, shown 
above, a “deep east Texan” who 
moved to that area and “made 
good.” He merchandises_ these 
items vigorously and consistent- 
ly — actually just as he pushes 
everything else in his yard at the 
Lyford Lumber Co., Lyford, Texas. 

Lyford Lumber sells about six 
carloads of posts and poles an- 
nually. Major customers are ranch- 
ers, although farmers are steady, 
but smaller buyers. Both farmers 
and ranchers buy creosote poles 
extensively for building stock 
sheds, sheltering farm implements, 
and shading workers and stock. 

Display space in the yellow 
pages of the Rio Grande Valley- 
wide telephone directory helps to 
produce business over a wide trade 
area. Warrington also advertises 
posts and poles in nearby weekly 
newspapers. Stacks of poles and 
posts in the yard also serve as 
reminders to regular customers 
that an ample inventory is avail- 
able. 

“I find that perhaps the most 
important single factor in building 
creosote post and pole business,” 


Texan Creates Market for 


-CREOSOTED POSTS 


Warrington said, “is a large in- 
ventory. When prospects realizé 
they can always count on you for 
as many posts as they need, re- 
gardless of quantity, they logically 
think of you when they need posts 
Keeping a wide range of sizes on 
hand is important, too.” 

Warrington maintains an inven- 
tory of from two to three carloads 
of posts. By buying in carload lots, 
he gets better freight rates, and 
generally is able to get a better 
deal from the mills by buying in 
quantity. 

“Careful buying is tremendous- 
ly vital if you expect to make a 
profit with creosote timbers,” War 
rington stressed. “I find it advis- 
able to buy in carload lots, and 
equally as important to keep in 
close touch with mills to watch 
for surpluses. When a mill is heavi- 
ly loaded with posts and poles, it 
most likely will offer you a better- 
than-average deal to move some 
of the surplus.” 

Warrington recently bought two 
carloads of posts from one mill, 
because he found that he could 
save two cents per post by buying 
in that quantity at the time. Two 
cents makes a lot of difference in 
the net profit involved, Warrington 
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emphatically maintains. 

In fact, because of careful buy- 
ing, as a result of close contact 
with his supply sources, he is able 
to sell posts quite often to com- 
petitive yards in the area. 

Warrington creates goodwill and 
adds to volume by helping ranch- 
ers who buy in considerable quan- 
tity save money. For instance, he 
lets them do their own unloading 
at the railroad siding. Recently, 
one customer ordered about a half- 
carload of posts and said he had 
two neighbors, who, together, 
would take another half-car. 

After contacting the other two 
ranchers, Warrington took the 
three orders, ordered a carload of 
posts in various sizes requested, 
and had the car delivered to a 
siding nearest his customers’ 
ranches, 

He notified his customers that 
the car would be on a specified 
siding on a particular date. When 
the car arrived, the three custom- 
ers took their own men and trucks, 
unloaded posts, and hauled them 
to their ranches. Thus, they were 
able to save money on posts, be- 
cause Lyford Lumber did not have 
to tack on a handling charge. The 

(Continued on page 92) 
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W. Howard Foy 


A model home, constructed by the 
Foy Lumber Co. of Mt. Airy, N. C., 
proved so attractive that the dealer 
himself moved in after the exhibi- 
tion showing. 

Built in conformity with the na- 
tionwide “Showcase of Famous 
Brands,” the model home was plan- 
ned to acquaint the public with 
building ideas, materials, and serv- 
ices available to them from a local 
building supplier. 


Local Merchant Cooperation 
W. Howard Foy, head of the 
company, selected the Glouster de- 
sign submitted by the Masonite 
Corp., but made several changes. 
He obtained cooperation of local 
merchants in furnishing and dec- 


A model-home ‘open house’ made money on the spot 


for one North Carolina dealer, and all in all, constituted 


a ‘glowing advertisement’ for an entire trading area 


orating the home, so that it served 
to highlight all materials. Due 
credit was extended to these sup- 
pliers on signs posted along the 
walkway, identifying products and 
their backers. The honor roll also 
was posted in front of the building 
to indicate that it was a Masonite 
“Gold Medallion Home.” 


Brands Identified 

“It all served as a dramatic pre- 
sentation of what could be done 
with new building products,” ex- 
plained Foy. “‘And it was a striking 
comparison to what the discount 
houses and cash-and-carry places 
could offer. 

“We obtained several thousand 
dollars’ worth of orders right on 
the spot, and, of course, expect 
more later when visitors are in 
the market for our merchandise. 
The names picked up during the 
registration helped swell our mail- 
ing list, and all in all, it was a 
glowing advertisement throughout 
our entire trading area.” 

Price tags and brand identifica- 
tions were affixed to materials and 
furnishings. At least two dealer 


salesmen, assisted by manufactur- 
ers’ representatives, were on hand 
to explain merchandise. Stacks of 
sales literature were left around 
to be picked up easily. 

The exhibit was open to the 
public for a month, on weekends 
only: on Friday nights from 7:30 
to 9:30; Saturday afternoon from 
2:00 to 9:30, and Sunday afternoon 
from 2:00 to 6:00 p.m. It drew more 
than 1,000 people, despite inclem- 
ent weather. 

To get maximum publicity, a 
preview showing was arranged a 
few days before the official open- 
ing. Invitation cards were sent to 
contractors, architects, and mer- 
chants and tradesmen who contri- 
buted materials and services. All 
local publicity men were asked to 
come, also. Recordings were made 
of explanations of materials dur- 
ing a live broadcast, and this was 
re-broadcast over two local radio 
stations, with 10 spots a day to 
announce the affair. 


Expenses Shared 
Promotion and advertising ex- 
penses totaled approximately $500. 


. ae ok S NI 
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isplays 


Cooperating exhibitors helped 
Dealer Foy with these expenses. 
Visitors were handed the Ma- 
sonite 60-second quiz to fill out, 
and about 500 were turned in to 
provide prospect leads. Prefer- 
ences of these registrants in order 
of their importance were: kitchen, 
family room and patio, recreation 
room. The lucky ticket holder was 
awarded a portable radio. 

The house was constructed in a 
built-up section of the city about 
a mile from the yard. Building, 
started last year, was finished in 
February. Retail price of the 
building (without land) is valued 
at around $30,000. 


Latest Techniques 

The house, a one-story Cape 
Cod design, was created by Archi- 
tect Rudolph A. Matern, AQ.L., 
around the new “living core” con- 
cept which separates living and 
working areas from sleeping quar- 
ters. 

Several modifications in the ori- 
ginal plan were made by Foy. He 
made the building 6 ft. larger over- 
all, left out the basement, and 
added an extra bedroom. Instead 
of plaster, Foy substituted laminat- 
ed sheets in 2%” thickness all over 
the house, except where paneling 
was used. A radio-controlled door 
was put in front. 

Cooperating with the building 
supply dealer were 13 other local 
business interests, including a util- 
ity and savings and loan associa- 
tion. 

Foy Lumber Co. was established 
in 1902 by the late Edward C. Foy. 
It is now a partnership owned by 
W. Howard Foy and his sister-in- 
law, Mrs. Edward C. Foy. The firm 
handles a complete line of build- 
ing and supply materials, and has 
a part interest in Surry Concrete 
Products, Inc., which mainly pro- 
duces ready-mix blocks. This in- 
terest enabled Foy to do a com- 
plete building construction job, 
except for farming out the elec- 
trical and other trade work. 


This fireplace in the living 
room serves as a room di- 
vider between living room 
and dining room. Walls are 
of fir paneling with rub coat 
green paint. Family room 
and kitchen back-up living 
and dining rooms 


Master bedroom has high 
windows, and at left, win- 
dows with shutters. This 
room is 12’ x 22’, has plenty 
of closet space, and private 
bath adjoining. Three bed- 
rooms are centralized on 
house’s left wing. 
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One wall of the living room 
features a large wall mural 
design known as “Country 
Side.” In background is a 
bookcase room-divider sepa- 
rating living room from en- 
trance hall. 


Kitchen, which adjoins fami- 
ly room, features maple fin- 
ished cabinets, built-in wall- 
type ovens, and table-top 
stove with overhead Marlite 
blocks. TV revolves for 
watching either from family 
room or kitchen. 





Texas 
Lumberman 
Never 
Forgets 
Birthdays 


By Baron Creager 


Southwestern Editor 


On occasion, Bill Curry will de- 
liberately refrain from sending one 
of his pamphlets entitled, ‘“Birth- 
day Greetings and Friendly Chat,” 
to one of the 600 or more people 
— mostly lumbermen — on his 
list. 

He does this just to see if his 
birthday greeting really clicks. 
Almost invariably the neglected in- 
dividual comes through with a 
letter of inquiry: “Did you put 
a stamp on it? Am I off your list? 
Or are you getting too old to re- 
member me?” 

Bill Curry is the calm, friendly, 
kindly, and dignified W. H. Curry 
who is president and general man- 
ager of the W. F. and J. F. Barnes 
Lumber Co. of Waco, Texas. He 
also is a past-president of the 
Lumbermen’s Association of Tex- 
as. 


Pocket-Sized Pamphlet 


At the rate of about 50 a month, 
he sends out birthday greetings in 
the form of this pocket-sized pam- 
phlet. Front cover and eight inside 
pages are filled with the philoso- 
phical sort of “friendly chat” that 


BIRTHDAY GREETINGS 


Ltiendly Chat 


from 


W. H. CURRY 





Dear Friend: 


Waco, Texas 


You are richer today than you were a year ago... if you have 
laughed often, given something, forgiven even more, made new 
friends, or made steppingstones of stumbling blocks; if you have 
thought more in terms of “thyself” than of “myself.” 

You are richer than you were this morning . . . if you have taken 
time to trace the handiwork of God in the commonplace things of 
life, or if you have been a little blinder to the faults of friend or foe. 

You are richer if a little child has smiled at you, and a stray dog 
has licked your hand, or if you have looked for the best in others, and 


have given others the best in you. 


Because I have always known you to be truly regardful of the 
interests of others, I know you are richer today, as I hasten to say, 
“Happy Birthday” and to wish that your future years may be as 


happy and as useful as your past. 


Sincerely, 


Un. ie a 
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President-General Manager Bill Curry of the 
W. F. and J. F. Barnes Lumber Co., Waco, 
Texas, sheafs through his average day's sup- 
ply of personal birthday greetings, typical 
front cover of which is reproduced below, 
which he personally hand-addresses and mails 
to some 600 or more people — mostly lum- 
bermen — each year. 


rings the bell for mental recess in 
this age of highly-competitive 
commerce. 

As for the back cover — well, 
that’s the commercial. It records 
some history of the W. F. and J. F. 
Barnes Lumber Co., its ‘“forty- 
seven years of home building” and 
“everything to build anything.” 
But, obviously, it is not an intense 
“pitch” for business, and it was 
not written by an advertising man. 
There is more character in the 
back cover than there is adver- 
tising. 

Curry was once asked: “You 
ever trace any business to your 
back-page ad?” and he replied: 

“It is like much other advertis- 
ing. One can seldom credit any 
specific amount of business to any 
specific effort. 

“But really, that isn’t the basic 
purpose of ‘Birthday Greetings and 
Friendly Chat.’ If I can bring a 
man a smile, or a friendly thought, 
or some mental diversion that is 
beneficial, my birthday greeting 
has served its purpose well.” 


Covers Are Original 


Although the inside of the little 
booklet contains excerpts from the 
writings of various authors, and 
other quotations, both covers are 
original with Curry. He must sup- 
ply the text for both covers. And 
he admits, ruefully, that a fitting 
sentiment for the front cover, when 
a change is necessary, is sometimes 
quite a task, particularly for a 
lumber merchant not too well- 
trained in the creation of senti- 

(Continued on page 90) 





New Orleans offers permanent reminder about — 


Progress in Wood Architecture 


The New Orleans Housing Mart — 
a one-stop “supermarket” for the 
public and home building industry 
— is now open for business in New 
Orleans, La. 

And probably its feature attrac- 
tion is the Southern Pine Pavilion 
(shown at right), major display 
center and auditorium — designed 
as a showcase of progress in wood 
architecture. 

Formal dedication of the pavi- 
lion, held in conjunction with a 
Modern Living show, was spon- 
sored by the Home Builders Assn. 
of New Orleans and the Times- 
Picayune and States-Item, ‘“‘Cres- 
cent City” newspapers. 

The block-wide Housing Mart 
gives the public a wide selection of 
building materials from its 200 ex- 
hibits. Similar materials are group- 
ed so architect, builder, and home- 
owner can see all available equip- 
ment of any one kind in one spot. 
Customers receive names of deal- 
ers handling the product they 
select. They also have access to a 
reference library and a building 
information service. Both Housing 
Mart and pavilion are permanent 
displays. 

Stationed on the second story 
terrace, the Southern Pine Pavilion 
was designed by Architect Henry 
Grimball as the first local demon- 
stration of all that is new in wood 
products and construction. 

Southern pine was used through- 
out the all-wood building. Archi- 
tect Grimball realized its full 
potential by streamlining the de- 
sign around two key members. 

These members are of glued 
laminated Southern pine strik- 
ing S-shaped ceiling beams that 
clear span the 60’ length of the 
pavilion. These two parallel beams 
support the roof and form its 
sweeping pattern. Southern pine 
decking, 3” thick, completes the 
roof structure. This planking, like 
the beams, is exposed on the under- 
side, finished natural to develop an 
attractive canopy of wood over the 
entire display area. 

To further streamline the pro- 
portions of his airy structure, 
Grimball designed light-looking, 
but sturdy walls. Its three com- 

(Continued on page 95) 


Architect Henry Grimball stands outside Southern Pine Pavilion, major display center and 


auditorium which he designed as a showcase of progress in wood architecture at the New 
Orleans Housing Mart, one-stop “supermarket” for the home building industry. 





Pavilion’s design is streamlined around two key members — these two S-shaped ceiling beams 
of Southern pine. Pictured (I to r) are S. P. Deas, SPA executive vice-president; Israel Trest- 
man, president of New Orleans Housing Mart; and Architect Grimball. 
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Side view of Southern Pine Pavilion showing S-shaped roof and vertical Southern pine siding. 
Studs, sheathing, and siding are all of Southern pine. 
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Lumber sorting is little more than a foot-operation now for Narjoe veteran V. B. Camp. 


When Narjoe Timber & Supply Co. of Atlanta, Ga., lumber wholesaler 
and manufacturer, recently took stock of its lumber sorting operation, 
firm officials were amazed at excessive man-hour loss involved in 
cumbersome hand procedures required in the process. Remedial action, 
shortly forthcoming, combined best of old with ingenuity of new in 
the form of a lumber sorting machine, product of a Durham, N. C., 
manufacturer, said to be among first of its kind in this area. The 
wooden-frame contrivance (see *4 below) essentially is a 340-ft. 
double-track projection, down which trimmed and treated lumber is 
carried by moving chain-belt, and thence deposited in stacks, specified 
as to lumber’s width, thickness, and length. Board’s ejection from 


Os 


trough at proper location is accomplished through use of mechanically- 
rigged triggers along the 340’ course, which lumber automatically 
trips on its outward ride. Sorter requires but one operator, shown 
above, to direct lumber into one of three possible sorting-routes. 
Typical operation, shown below, is rapid. 1 — Fork-lift deposits stack 
of lumber pieces in varying lengths. 2 — Two men quickly place 
boards on moving-chain operation for double end-trimming. 3 — After 
trimming, lumber moves on chains to anti-stain treatment vat, is 
briefly submerged, and then is elevated to sorter. 4 — Sorter operator, 
via dual-pedal control, ejects 4 x 4’s immediately (note foreground) 
and routes other boards down right or left troughs of sorter. 
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Here's how to write 


Sales Letters That Sell 


Promotion-minded building sup- 
ply dee'ers have found that sales 
letters can be used to build sales 
volume month-after- month. In 
addition to selling specific building 
supplies, a sales letter also can be 
a constant reminder to customers 
of your building supply business. 
Your advertising expense can be 
controlled with sales letters, too. 

There are definite principles in- 
volved in writing strong sales let- 
ters. 


Establish an Objective 


An objective for your sales let- 
ter will serve as a target and make 
it easier to reach the goal. You 
can set your objective easily by 
asking yourself this question: 
“What do I want to accomplish?” 

You will find that your sales 
letter is easier to write if you have 
a specific objective. Here are four 
questions to answer about your 
objective to reduce it to its most 
specific terms: 

1. What do I want to promote? 

2. When do I want to promote? 

3. Why should my customers 
want this? 

4. Who are the best prospects 
for this? 

For example, in answering the 
“why” question, one obvious an- 
swer would be to save money. 
However, you may not feel you 
can afford to reduce prices. What 
are some other reasons ‘“‘why”’ your 
customers would be _ interested? 
Quicker? Easier? Exclusiveness? 

You will find that as you answer 
these questions, you will have ap- 
peals necessary to write your sales 
letter with plenty of sales appeal. 


Hang It on a Peg 


The average sales letter will 
contain about 250 words. These 
words would take about two min- 
utes, if you were talking directly 
to your customer. In that brief 
period of time, it is possible only 
to get over a sales story on one 
specific point effectively. Letters 


that don’t follow such rule will 
wander aimlessly and _ probably 
end up in a wastebasket. 

Successful sales letters are spec- 
ific. If you are pointing out an 
economy appeal, spell out dollars 
and cents to be saved by buying 
now. 

Specific statements add convic 
tion to sales letters. Unless you 
letter can convince a customer that 
he will gain something, the post- 
age stamp involved would be bet 
ter placed in Junior’s stamp album 

By selecting one basic want of 
your customer, and then writing to 
prove that point (and that point 
only), your sales letter will sell 
more for you. Slant everything in 
your letter to show the custome! 
how he will gain the promised 
benefits. 


Use the Coffee Cup Test 


After complete preparation 
setting the objective, selecting cus- 
tomers, and determining why they 
will buy — the next step is putting 
words down on paper. If your pre- 
paration has been thorough, the 
letter will almost write itself. 

Some dealers feel that they can’t 
write acceptable sales letters. Ac- 
tually, this is a false thought, be 
cause a majority of dealers who 
claim an inability to write sales 
letters would be quick to deny 
their inability to sell building sup 
plies when face-to-face with cus- 
tomers. 

Successful sales letters are noth- 
ing more than direct salesmanship 
in print. All that is necessary to 
write interesting, convincing let- 
ters is to sit down and visit with 
your customer on paper. 

One main reason that sales let 
ters fail to sell is that too often 
they sound written. If you will 
write in the way you talk to a 
customer, you will have a good 
sales letter — a letter that will 
sell more building supplies. 

Give every sales letter the coffee 
cup test. Read the opening re 
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Five-Step Plan: 


1. Set objective 
2. Be specific 

3. Sound natural 
4. Ask for action 
5. Add a “kicker” 











marks and see if you think they 
would sound natural were they 
made over a cup of coffee with 
the customer. 

Phrases such as “I beg to advise” 
and “I wish to recite some facts” 
should be eliminated. What would 
a customer think if you talked to 
him that way over a cup of coffee? 

Good sales letters are carbon 
copies of sales talks you give every 
day. They have an easy, natural, 
conversational tone. They sound 
real and they produce real results. 


Make It Easy to Act 


“Hoping you will favor us with 
your business” carries nothing 
more than a hope and a prayer. 
Sure, some people may respond. 
But, you will find that far more 
will act if your request for action 
is positive. Your customer should 
be encouraged to do something, 
and something specific. 

For instance, you might suggest 
that he call you — and give your 
telephone number. This gives him 
something specific to do and makes 
it easy to act. 

Asking for action in the last 
paragraph of your sales letter is 
not high-pressure selling. It is to 
be expected. For instance, suppose 
that your letter moved along rap- 
idly and interestingly, stressing 
how a customer can get what he 

(Continued on page 94) 





In Tulsa: 


Lumberman Proposes New Flag 


By Baron Creager 


Southwestern Editor 


H. J. Kent of Tulsa, Okla., on the 
sales staff of the Hand Lumber 
and Wrecking Co., thinks the Flag 
of the United States should be re- 
designed, with additional stars al- 
ready in place, so the union can 
accept still more states. 

In his own proposed design of 
the new Flag, which was sent 
to President Eisenhower and elicit- 
ed the latter’s acknowledgment, 
there are 15 stripes and 63 stars. 
Furthermore, the white and red 
stripes in the Kent version of the 
Flag are not the same width. Red 
stripes are slightly wider than 
white, because white is more vis- 
ual, according to Kent. The ratio 
of red to white is 1.125 to 1.0 so 
as to achieve more visual equality. 


Stripes for First States 


The 15 stripes represent the 
states of the nation’s second flag 
and, according to Kent, ‘“‘Wash- 
ington felt that it took those 15 
states to make the nation really 
consummate. The 15 stripes spon- 
sored by Washington, soon after 
his 1793 declaration of American 
neutrality, have the canton (blue 
field for the stars) firmly estab- 
lished on a field-uniting stripe of 
red.” 

Kent has arranged the 13 small 
stars so that the three rows of 
three are most prominent, symbol- 
izing the nine original colonies. It 
is Kent’s belief that it is just as 
important to recognize the nine 
original colonies as the 13 states. 


Symbolic Irregularity 


Deliberate irregularity in the 
seven rows of the larger stars — 
50 of them — symbolizes acces- 
sion of new states beyond the 
continental limits. Kent has an 
explanation for this. Having been 
a former resident of Texas, he 
points out that che Lone Star state 
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H. J. Kent and his proposal. 


can split into five states any time 
it desires. 

“And we'll probably be acquir- 
ing other states, too,” he com- 
ments. “Keeping the stars stag- 
gered makes it look like we are 
open for business. 

“Ostensibly, our 15-stripe Flag 
was designed to accommodate the 
new states of Kentucky and Ver- 
mont. Vermont had been denied 
statehood in 1776 by reason of the 
conflicting claims of New Hamp- 
shire and New York on the country 
of the Green Mountain boys. 


50-Star Proposal 


“In my 50-star proposal for a 
fourth Stars and Stripes, the 14th 
star represents Vermont. The 15th 
star, for Kentucky, marks the be- 
ginning of Western expansion. 

“Kindly note that the first star 
leads diagonally to the 49th star, 
for Alaska, with the final and ad- 
joining star for Hawaii. Also please 
note the increased size of the stars 
which represent sovereign states 
of the Union. The outer points of 
the 50-star union are made flush 
with the canton’s edges as they 
were sometimes placed, from right 
to left, during the administration 
of President McKinley.” 


Kent can go on and on about 
the history of the Flag. He has 
done a vast amount of research 
into heraldry and believes that 
anyone who indulges in such re- 
search would naturally be called 
a herald, like one who studies 
numismatics, or coins, becomes a 
numismatist. He has cherished a 
broad interest in the subject for 
years, but says that “my particu- 
lar interest in our second Stars 
and Stripes (1795-1818) proceeded 
from an interest in our national 
anthem, which celebrates the 15- 
stripe Flag flown at Fort Mc- 
Henry.” He revised the anthem 
and published it in 1943, but con- 
cedes it had little acceptance. 


Lumber Birthright 


Interest in lumber and timber 
is a birthright with Kent. The 
youngest brother of his maternal 
grandfather, Leonard Stilwell, es- 
tablished the firm of Stilwell and 
Co., Ltd., timber merchants, in 
New Zealand. The firm Kent pres- 
ently serves in Tulsa, Hand Lum- 
ber and Wrecking Co., absorbed 
the firm he previously was con- 
nected with — Oklahoma Lumber 
and Wrecking Co., after the latter 
was destroyed by fire in 1956. 
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By Donald L. Moore 


Located on a side street in the bustling Ala- 
bama missile center, the Huntsville Building 
Material Co. store has attractive windows 
that permit a good view of modern material 
displays. Removable plastic signs, with paste- 
on letters at the tops of the front windows, 
list major lines sold. These are faithfully 
lighted by spots each night. 


At right, a housewife inspects a paneling display provided by the Georgia-Pacific 
Corp. Sample brick displays in the background are typical of manufacturers’ aids 
used by this Alabama dealer. 


Ingenious use of perforated hardboard brightens the display room of this Hunts- 
ville company. Below, partner and office manager Dick Van Valkenburgh discusses 
wall “billboard” with a floor salesman. The sign is made with paint price-buttons, 
which can be changed easily when desired. 

At bottom, Van Valkenburgh points out the realistic look of a Decrowall joint, 
a plastic “brick” surfacing material. The mural display is in an upstairs con- 
ference room. 





Probably the busiest city in Ala- 
bama now is Huntsville, where 
scientists and engineers are per- 
fecting and producing rockets vital 
to American progress. 

Yet, despite strength of the ma- 
terial market in this home town 
of the Redstone Arsenal, its oldest 
material dealership has not “rest- 
ed on its laurels” or been content 
to keep doing business out of “the 
same old wagon.” 

Now in its 44th year of supply- 
ing materials in Madison county, 
the Huntsville Building Material 
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In a missile age and serving a rocket-making center, the Huntsville Building Material Com- 
pany has to handle orders and deliveries as fast as possible within a 35-mile radius of the city. 
Therefore, the firm's 58 trucks are radio-equipped and dispatched. At top, partner and gen- 
eral manager Wilfred R. Van Valkenburgh gives dispatcher Gordon Truitt instructions for 
transmittal on master station to truck driver “momentarily lost.” Below horizontal slide win- 
dow are weighing scales and inter-communication system. The latter connects Redi-Mixt 
plants, machine shop, block yard, and five lumber sheds and warehouses. 


~~ 


Above, veteran truck driver Will Hammond receives delivery instructions, as child watches his 


use of Motorola radio system. 


Co. has purchased modern equip- 
ment and uses persuasive displays 
and merchandising aids to draw 
home-owners, builders, and indus- 
try purchasing agents to its store 
and stockpiles. The accompanying 
pictures show several of the prof- 
itable uses of such equipment and 
sales aids. 

The firm has recently begun ex- 
tensive alteration which will add 
400 square feet of display area to 
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its present facilities. 

The firm is now operated by 
three sons of an original founder 
of the firm, begun in 1915 as the 
Huntsville Transfer and Building 
Material Co. In 1940, the firm’s title 
was changed to its present name 
and has remained in the hands of 
the family ever since. Joe B. Van 
Valkenburgh Sr. headed the build- 
ing material department. 

This firm later expanded into 


manufacturing sand, gravel, lum- 
ber, and brick, while serving a 
retail material trade. 

The three brothers, now operat- 
ing the Huntsville Building Ma- 
terial Co. as a partnership, are 
Joe, Dick, and Wilfred Van Val- 
kenburgh. Gordon Pruitt serves 
the company as salesman. 

With headquarters on Wheeler 
Avenue next to the Madison Fair- 
ground, the Huntsville firm is bill- 
ed as the “Home of Redi-Mixt 
Concrete.” The first plant was 
started in 1930, and the second 
plant began operation in 1952. 

In 1951, when the U. S. Army 
centered its rocket program at the 
Redstone Arsenal, the business was 
further expanded by remodeling 
of sales room and offices, the addi- 
tion of conference and estimating 
rooms for contractors, the pur- 
chase of larger concrete trucks 
and a new Redi-Mixt plant. Dick 
and Wilfred Van Valkenburgh, 
having operated a commercial art 
and sign business, are particularly 
active in researching and selecting 
profitable new lines of building 
materials. 

In its advertising and promotion 
material, the company stresses 
these two come-on facts: 

“Our firm has endeavored to 
serve the people of Huntsville and 
Madison county to the utmost of 
our ability for the past 43 years.” 

“Everything needed to build a 
home or a skyscraper — a store 
or a factory!” 


Photo below shows truck loading at one of 
Huntsville Building Material Company’s two 
Redi-Mixt concrete plants. The first plant 
was started in 1930, and the second began 
operations in 1952. 
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“Yes, Our Better Product 
Made This Plant Expansion 
Necessary!” 








This is the second expansion in as many tigers 
years for Alenco. The new 75,000 sq. ft. 
building will house the company’s offices and Z cd 
its major production facilities. The old 36,500 RC. Pond, V. Pres., Sales 
sq. ft. plant will continue to be used for - 
commercial and special window production. 
From centrally located Bryan, Alenco 
sells Alenco Aluminum Windows for indus- 
trial and residential use from coast-to-coast. 
Approved by distributors, dealers, builders 
and owners everywhere, Alenco windows and 
window walls are manufactured in Albritton’s 
plants to exacting standards for perfect fit, 
easy operation and absolute weather tight- 
ness. Alenco distributors receive their orders 
in perfect condition, shipped in Alenco’s 
trailers and handled all the way by Alenco \mbrose Graham, Sec. & Treas. 
personnel. 
Again there can be only one result of this 
new plant—a vastly improved operation 
which means greater volume, profit and other 
benefits for all connected with the distribution 
of Alenco windows. 
You are invited to visit Alenco’s modern, 
efficient plants whenever you are in the 
Bryan-Houston, Texas area. 


ALE CO. 


ALBRITTON ENGINEERING CORPORATION 
P. O. BOX 31 ¢ BRYAN, TEXAS 


SOUTHERN BUILDING SUPPLIES for JULY, 1959 For more details on above items, use Coupon on Page 71 





» than ever to 
w Pushbutton 


inside knob, unlocks when inside knob i is turned or door 
closed, or the Turnbutton type, which locks both knobs 
with a quick turn for that extra assurance of privacy. 
All Dexlock features — standard Dexter boring. 

Write for literature on Dexter’s complete line of resi- 
dential hardware. 


DEXTER LOCH DIVISION 
Dexter Industries, Inc. e Grand Rapids, Michigan 


In Canada: Dexter Lock Canada Ltd., Galt, Ontario « In Mexico: Dexter Locks, Plata 
Elegante, S.A, De C.V. Monterrey. Dexter Locks are also manufactured in Sidney, 
Australia; Milan, Italy and Porto, Portugal. 

















PRODUCT PARADE 





ALUMINUM GARAGE DOOR 


Raynor Satellite aluminum over- 
head-type garage door has been in- 
troduced by Raynor Manufacturing 
Co., Dept. SBS, Dixon, III. 

Unique panel construction of the 
Raynor Satellite consists of an ex- 
truded aluminum rabbeted and 
jointed frame equipped with a form- 
ed aluminum panel. All panels have 
Reynolds aluminum pebbled finish, 
reportedly easier to paint than wood. 
Wood bottom rails are provided for 
perfect fit. 

Write Gl on reply card, page 71. 


SINGLE HUNG WINDOW 


Polyethylene guide shoes are said to 
stabilize up-and-down motion of 
sash, and eliminate “side play” in 
new Ualco aluminum single hung 
window, available from Southern 
Sash Sales & Supply Co., Inc., Dept. 
SBS, Sheffield, Ala. 

Spiral-type sash balances work 
silently and can be adjusted to vary 
tension, so that window is easier or 
harder to open and close. 


Bulb-type vinyl weatherstripping 
at ventilator sill and at meeting rails, 
and silicon-treated pile fabric at 
ventilator jambs, make Ualco alumi- 
num single hung weather-tight. 

A 1%” wide integral nailing fin on 
four sides makes for easy and time- 
saving installation in any construc- 
tion. Snap-off grooves allow a choice 
of fin widths. 


Write G2 on reply card, page 71. 


BUILT-UP ROOF INSULATION 


A lightweight insulation, designed 
especially for built-up roofs, has 
been introduced by the Dow Chemi- 
cal Co., Dept. SBS, Fulton National 
Bank Building, Atlanta, Ga. 

Called Roofmate, the product is 
a chemically -engineered foamed 
polystyrene material consisting of a 
core of Styrofoam wrapped in as- 
phalt laminated kraft paper. 


All steel decks, poured and pre 
cast concrete panel decks, and poured 
gypsum and wood decks can be in 
sulated with Roofmate, using regu- 
lar hot mopping or nailing tech- 
niques. Said to combine lightness of 
weight with structural strength, 
Roofmate comes in four different 
thicknesses to meet varying needs. 

Write G3 on reply card, page 71. 


WALL TILE ADHESIVE 


M-22 Long Open Time Ceramic Wall 
Tile Adhesive is offered by Macco 
Chemical Co., Dept. SBS, Wickliffe, 
Ohio. 

Light tan in color, the outstanding 
features reportedly are short, smooth, 
buttery consistency — positively 
non-stringy; good initial grab to wall 
and tile; excellent body; easy trowel- 
ing; non-flammable; and no solvent 
odor. 

Write G4 on reply card, page 71. 
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DECORATIVE MARBLE TILES 


Venezia precast marble, a decorative 
flooring material for both interior 
ind exterior use, has been introduced 
by Buildesign, Dept. SBS, 41 East 
42nd St., New York, N. Y. 

Imported from Italy, tiling features 
large colorful marble chips, arranged 
n selected design patterns and cast 
in cement to form standard units 12” 
square, 1” thick. 

Illustrated here are Spheroids and 
Harlequin, two styles of the pattern 
group. Other color designs include 
Salt & Pepper, Desert Sand, and 
pink, gold, and black veined with 
white. 

Write G5 on reply ecard, page 71. 


ATTACHABLE LEG 


Mobile attachable leg is being offer- 
ed by Dennix Products Co., Dept. 
SBS, 33-04 Downing St., Flushing 
4, N. Y. 


Round tapered caster leg is of 
hardwood, with 2” diameter clear 
plastic wheel, said to swivel and 
turn with ease. Legs come sanded 
mooth for finishing, or prefinished 
n blonde, black, mahogany, or wal- 
ut. Nine sizes range from 31%” to 
31” 


Write G6 on reply card, page 71. 
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PRODUCT PARAD 


SELF-POWERED SPRAY GUN 


No compressors or hoses are neces- 
sary with Jet-Pak, a self-contained 
spray gun introduced by Sprayon 
Products, Inc., Dept. SBS, 2075 E. 
65th Street, Cleveland 3, Ohio. 

Unit allows spray application of 
materials not available in standard 
aerosol containers. This includes any 
liquid that can be thinned to proper 
consistency, such as lacquers, stains, 
enamels, and latex paint, as well as 
lubricants and special solutions rang- 
ing from anti-rust compounds to 
solvents and adhesives. 

Write G7 on reply card, page 71. 


OUTDOOR LANTERN POST 


Moe Light outdoor lantern post light 
— with a built-in weatherproof con- 
venience electrical outlet — has been 
introduced by Thomas Industries 
Inc., Dept. SBS, 410 S. Third St., 
Louisville 2, Ky. 














Outlet is located 6” above ground 
and can accommodate either a port- 
able TV set, electric lawn mower, 
outdoor rotisserie, or outdoor lawn 
lights. Lantern is of rust-proof metal. 

Write G8 on reply card, page 71. 


HARDWOOD FLOORING 


Especially designed for homes with 
concrete slab construction, a genuine 
hardwood flooring, only %” thick, 
has been developed by Nickey 
Brothers Inc., Dept. SBS, 2700 Sum- 
mer Avenue, Memphis 12, Tenn. 

Planktyle reportedly has many 
advantages, as compared with con- 
ventional hardwood flooring, plus 
substantial savings in original cost 
and labor. Bulky material handling, 
screeds, and sanding on job are 
eliminated. 

Machine sanded at mill, %” Plank- 
tyle is 3” wide and comes in random 
lengths from 9” to 50”. A special 
treatment is said to insure dimen- 
sional stability. It is available in 
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oak and Apitong, and can be finished 
in wide range of tones. 

Flooring can be applied directly to 
concrete slab, or plywood subfloors, 
with a special Planktyle mastic. 

Write G9 on reply card, page 71. 


POCKET DOOR FRAME 


Sterling Pocket Door Frame No. 1430 
is announced by John Sterling Corp., 
Dept. SBS, Richmond, III. 

One feature is a Universal header 
which can be cut to fit any standard 
door opening 2’ to 3’ wide. Header 
is marked and slotted at 2” inter- 
vals, which reportedly makes cutting 
fast, easy, and precise. An ordinary 
hand saw will complete the job. 
Wood nailing strips are marked to 
show cutting points so that it can 
be cut to fit, right on the job. Split 
jambs and studs can be nailed di- 
rectly to rough header. 

It is said that the frame can be 
used for all popular wall pocket in- 
stallations, accommodating doors 2’ 
to 3’ wide, 6’6” to 6’8” high and 1%” 
to 1%” thick, and up to 100 lbs. in 
weight. 

Write G10 on reply card, page 71. 


MAGNETIC CABINET CATCH 


A magnetic catch that serves in any 
position, usable in most any location 
on cabinet shelves and doors, has 
been introduced by Penn-Akron 
Corp., Hardware Division, Dept. 
SBS, Woodside 77, N. Y. 

By employing any one of three 
exposed pairs of magnetic pole 
plates, catch will go in any position, 
on lipped, overlay, or flush cabinet 
shelves and doors. More positive 
holding power (10% pounds) is as- 
sured with catch, since strike cannot 
escape contact with both pole plates. 

Write Gll on reply card, page 71. 


SUBMERSIBLE WATER PUMP 


Three submersible water systems 
in 1%, 2, and 3 hp. sizes — increas- 
ing depth ratings to 1050 ft. and 
capacities to 895 GPH — are avail- 
able by the Barnes Mfg. Co., Dept. 
SBS, Mansfield, Ohio. 

Models supplement present %, %, 
and 1 hp. submersibles and are de- 
signed for wells 4” in diameter or 
larger. 

Submersibles feature company’s 
exclusive U-Cup Seal of anti-friction 
Teflon, which resists abrasion and 
water absorption while preventing 
inter-stage leakage and recirculation. 

All controls are above ground for 
easy servicing. 

Write G12 on reply card, page 71. 


ALUMINUM KNEE WALL 


Prefabricated aluminum knee wall 
— to replace usual framework — is 
announced by Air Master Corp., 
Dept. SBS, 20th & Allegheny Ave., 
Philadelphia, Pa. 


Knee wall comes prefabricated and 
cut to exact size, said to make in- 
stallation a matter of fitting knee 
wall components to windows and 
doors. Adjustments to irregular floor 
or wall contours can be made with 
aluminum expander assemblies. 

Knee wall unit is fabricated from 
two sheets of heavy-gauge structural 
quality aluminum, between which 
are insulating material and stiffeners. 
Completed enclosures reportedly are 
draft-free and maintain complete 
comfort and privacy. 

Write G13 on reply card, page 71. 


HOME PLAN AND COST BOOK 


A plan book of medium-priced homes 
— which includes the construction 
cost of the house — is offered by 
Homplan Co., Dept. SBS, Box 2234, 
Dallas, Texas. 

The book is offered free to dealers 
requesting, and is designed to relieve 
the dealer of excessive time frequent- 
ly spent in making estimates and 
material take-offs. Cost figure in- 
cludes labor and materials, includ- 
ing lumber, windows and doors, 
brick work, painting, heating, elec- 
trical, and plumbing. 

Write G14 on reply card, page 71. 
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THOUSANDS OF FAMILIES WILL BUILD 
DONLEY OUTDOOR FIREPLACES THIS YEAR 


Now is the time to order your stock of profitable Donley 
Fireplace Equipment. Start sending Donley sales litera- 
ture with your invoices. And don’t forget to order a supply 
of “The Donley Guide To Better Outdoor Fireplaces”... 
it’s your guide to bigger profits because it helps you sell 
Donley equipment and all the necessary masonry mate- 
rials! Send for your copy today ... it’s full of helpful 
construction plans, hints and ideas for the mason and the 
do-it-yourselfer. 
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BROTHERS COMPANY 
13905 Miles Avenue ¢ Cleveland 5, Ohio 


Please send me a copy of your catalog on 
Donley Outdoor Fireplaces 


Name 
Company 
Address 





Check Into 
the Johnson .. 











Looking for a low-cost start 
in the commercial ready-mix field? 
Or, perhaps you want to test a new 
market area... or set up a “sub- 
station” along outer perimeter of 
your present plant work-radius, to 
reduce transit-mix truck haul dis- 
tance. Johnson TUMBLEWEED of- 
fers you that low-cost opportunity! 
It’s a complete, self-contained batch 
plant om wheels. The batcher 
unit is mounted in sturdy, all-weld- 
ed frame with built-in axle and tow- 
ing assembly. The conveyor boom 
is bolt-connected to batcher frame 
for towing intact — or it can be re- 
moved for truck or rail shipment. 


Handy 3-side charging 

314-cu. yd. TUMBLEWEED can be 
increased to 5 cu. yd. capacity by 
adding hopper extension panels in 
the field. The big steel hopper is 
accessible from 3 sides for conven- 








Portable 3/2 or 5 cu. yd. 
batch plant produces 25 
to 40 cu. yds. per hour 


ient charging by front-end loader, 
and — the easy-reading, 24” diame- 
ter, cumulative weighing dial ro- 
tates for full visibility in all direc- 
tions. (20,000-lb. dial scale is stand- 
ard equipment.) Conveyor is availa- 
ble with 24” belt — electric or gaso- 
line-powered. Discharge height is 11 
feet for loading transit-mix trucks. 


Optional accessories include: a 
built-in water meter with 112” pip- 
ing * bag hopper * portable bulk 
cement silo on wheels * steel con- 
veyor belt cover. Want all the facts? 
Call your Johnson distributor about 
the new TUMBLEWEED foday. 


Mail to: C. S. JOHNSON COMPANY, Champaign, ill. 
Send us: [] specs. [] price information on the TUMBLEWEED 


UI san tahccaarhcetiaptipckonteeniatesieerst sine 
| fe 
STREET 


» @ on. sare... 
GOHNSON) 


For more details on above items, use Coupon on Page 71 
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FOLDING CLOSET DOORS 


Float-Away closet doors which elimi- 
nate need for wall returns, jambs, or 
extra hardware are offered by Float- 
Away Door Co., Dept. SBS, 1173 
Zonolite Road, N.E., Atlanta 6, Ga. 

Easy adjustment and installation 
is claimed for the doors, which reach 
from ceiling to floor and cover full 
closet width. Float-Away doors come 
four panels to package with neces- 
sary installation hardware. Builders 
are said to report savings of from 
$50.00 to $150.00 per house by using 
this package. 

Float-Away doors are of durable 
metal with flush or louvered panels. 
Prime coat is factory-applied. They 
also are available in  birch-grain 
finish. Doors come in 3’, 4’, 5’, and 6’ 
widths; and heights of 6’-8” and 8’. 
These standard sizes can be com- 
bined to fill almost any size opening. 

Write G15 on reply card, page 71. 


HAND LEVEL 


The “Speed-A-Liner” hand level is 
introduced by C. L. Berger & Sons, 
Inc., Dept. SBS, 37 Williams Street, 
Boston 19, Mass. 


The level is designed for prelimi- 
nary surveys, for checking drainage 
tiles, laying out fences, walls, and 
a multitude of other jobs. It report- 
edly makes an excellent mason’s 
type contact and sighting level. 

Made of impact-resistant alumi- 
num, the level has a wide field of 
view. Machine registered reference 
lines and interior-mounted level vial 
are said to contribute to the instru- 
ment’s accuracy. A built-in sunshade 
shuts out glare and protects the lens. 

Write G16 on reply card, page 71. 
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meet DOUG SEIBER... @ work in the world’s newest plywood 
plant, Santiam Lumber Co., Doug is pulling veneer from the green chain 
... one of the first steps in producing Teco-Tested plywood. Santiam’s new 
plywood plant covers 10 acres... the exterior of all the new buildings are 
covered with Teco-Tested plywood. Just as Santiam insisted on the best for 
their own use they will be guaranteeing their customers the best. All of 
Santiam’s plywood will undergo the production line inspection and testing 
by trained technicians from Timber Engineering Company of Washington, 
D.C., top rated independent research and testing agency. Always look for 
the “Struc” mark on Teco-Tested Plywood. This stamp means the plywood 
complies with F, H. A. structural standards of dependable quality for all 
load bearing plywood applications. 


SANTIAM LUMBER COMPANY 


Sweet Home, Oregon «+ Teletype 315-U CO TES} 
Phone: EMpire 7-2124 + Phone station to station 2%... Cee 8S 
Sales Department EMpire 7-2104 


A New Grade Stamp 
for Plywood. 
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ALL-WEATHER ROOF REPAIR 


Damp-Dek, an all-weather roof re- 
pair said to be applicable even in 
driving rain, has been introduced by 
the Monroe Co., Inc., Dept. SBS, 
10703 Quebec Avenue, Cleveland 6, 
Ohio. 

Liquid Damp-Dek can be brushed 
on; plastic Damp-Dek can be applied 
with trowel. Its paste consistency 
reportedly makes it ideal for repair- 
ing roof flashings, seams, holes, 
copings, gutters, and eave-spouts. 

Write G17 on reply card, page 71. 


WOODGRAIN FINISHES 


Trendwoods, a new line of Marlite 
wood finishes, has been announced 
by Marsh Wall Products, Inc., Dept. 
SBS, Dover, Ohio. 





Marlite’s six Trendwood finishes 
are Swiss Walnut, American Wal- 
nut, English Oak, Danish Birch, 
Swedish Cherry, and Italian Cherry. 
They are offered in three types of 
paneling: 16” x 8’ Marlite Random 
Planks, random grooved with tongue 
and grooved edges; 4’ x 8’ grooved 
Random Woodpanel, with tongue 
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and groove on the 8’ edge; and 4’ x 8’ 
ungrooved Woodpanel, with square 
edges. All three products are 4” 
thick, made with a base of smooth- 
back tempered hardboard. 

Matching cove, corner, division, 
edging, and base moldings are avail- 
able with the woodgrain line. Com- 
plete installation instructions also 
are available. 

Write G18 on reply card, page 71. 


PAINTERS’ CUTLERY LINE 


Semi-flex blade putty knife is of- 
fered by Red Devil Tools, Dept. SBS, 
Union, N. J. 

P102-1% putty knife (right), with 
red-enameled wood handle and a 
hole for hanging, sells for 20 cents. 
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P102-3F and P102-3S wall scrapers 
come with stiff or flex blades 3” wide. 
Retail price is 30 cents. 

P102 line blades are made of saw 
steel with nickel-plated ferrules. 

Write G19 on reply card, page 71. 


BOWSTRING TRUSS 


Series of typical segmental bow- 
string truss designs for spans ranging 
from 30’ to 100’ and utilizing a spac- 
ing of 16’ o.c. is available from Tim- 
ber Engineering Co., Dept. SBS, 1319 
18th St., N. W., Washington 6, D. C. 

Series consists of eight typical de- 
signs in span increments of 10’. Pre- 
pared for total live and dead load of 
45 lb. p.s.f., designs are based on 
Teco timber connector construction 
system and use Teco Wedge-Fit split 
rings throughout. 

Versatility of timber and design 
data available purportedly makes it 
possible to build almost any type of 
wood roof truss. 

Write G20 on reply card, page 71. 


DOOR STORAGE RACK 





” 


This novel rack for utilizing “dead 
space on the back of an exterior 
kitchen door is said to be a cinch to 
construct with a pattern by Easi-Bild 
Pattern Co., Dept. SBS, Pleasantville, 
N: Y. 

Space-saving rack can be con- 
structed in a couple of evenings using 
only hand tools, and the necessary 
Easi-Bild pattern, available for all 
type doors. 

Write G21 on reply card, page 71. 


LIFT TRUCK SERIES 


A new series of 6000-, 7000-, and 
8000-pound capacity lift trucks has 
been added to the Challenger line 
of pneumatic-tire trucks by the 
Hyster Co., Dept. SBS, 1003 Myers 
Street, Danville, II. 


Narrow width of single drive 
wheel design, plus short turning 
radius and power steering, permits 
use of the Challenger 70 and 80 lift 
trucks in standard single-door box- 
cars. Dual wheels are optional on 
all three models. 

The trucks are powered with six 
cylinder, 70hp Continental engines 
that develop 168 pound -feet of 
torque at 1200 rpm. Large reserve 
power of heavy-duty engine gives 
lifting speed up to 66 feet per min- 
ute. Truck operates up to 17 miles- 
per-hour. 

Write G22 on reply card, page 71. 
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PROTECTION FROM ABOVE! i 











= By 
DIXIE'S NEWEST 
ROOFING MANUFACTURER 




















FEATURING 


‘TOP COVER" 


ASPHALT ROOFING 


Quality Products — Fast Service 


Georgia Owned — Georgia Operate 














P.O. BOX 577 DOUGLASVILLE GEORGIA TEL. 4342-3 


SOUTHERN BUILDING SUPPLIES for JULY, 1959 For more details on above items, use Coupon on Page 71 63 





IT’S THE Ss... ‘gh D).... 


THAT ASSURES 


New Companion Product for Masonry Walls 


‘Bapid (0N7R0! Joint 


Trademark 


Pat. Pending 


Mai! today for your free literature on better masonry 
wall construction 


Dur-O-waL 
Cedar Rapids, lowa 


NAME 
COMPANY 


CITY _ 


For more details on above items, use Coupon on Page 71 








Wide Flange rubber control joint shipped in convenient cartons. 


Neoprene compound flanges with concave 
edges allow easy compression 
and tight control joints. 


fhom- O-wal. 


Rigid Backbone of Steel For Every Masonry Wall 
Dur-O-wal Div., Cedar Rapids Block Co., CEDAR RAPIDS, IA. Dur-O-wal Prod., 
Frontier Mfg. Co., Box 49, 


BALTIMORE, MD. 


Inc., Box 628, SYRACUSE, N.Y. DOur-O-wal-Div., 
PHOENIX, ARIZ. Dur-O-wal Prod., Inc., 4500 E. Lombard St., 
Dur-O-wal of III., 119 N. River St., AURORA, ILL, Dur-O-wal Prod. of Ala., Inc., 
Dur-O-wal of Colorado, 29th and Court St., 
TOLEDO, OHIO 


Box 5446, BIRMINGHAM, ALA. 


PUEBLO, COLORADO Dur-O-wal Inc., 165 Utah Street, 
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Dun-O-wal. 


COMPARE THESE WEIGHTS 


Standard Dur-O-wal 187 \Ibs. per 1000 ft. 
Standard Ladur Type 139 Ibs. per 1000 ft. 


_ =f i r 
_ “aes P 
*, ow 4 
\, Sa 

4 « ? ‘ 
we, Se ; 
- a e . 
Fe ‘ 


oY 


: i 
- , ‘+> 
- dee 8 a AS 
ee a ae cy Sa woe 
eS v0 ~ ary bat a% 


Insist on genuine Dur-O-waL for crack-free masonry 


12” Tied Wall 12” Wall Stacked Coursing 8" Masonry Wall 
No. 12 Dur-O-wal No. 12 Dur-O-wal No. 8 Dur-O-wal 
16” c. to c. 16” c. to c. 16” ¢. to c, 
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CONCRETE ANCHOR BOLTS 


Stepco concrete block anchor bolts— 
— designed for securing a wood plate 
® or nailer to a concrete block or jumbo 
s brick wall — are offered by Steel 
Products Manufacturing Co., Dept. 
SBS, P. O. Box 25, Toccoa, Ga. 

The product is said to improve 
method of securing plates, in that 
user lays a wood plating on top of 
block wall and bores holes by sight. 
This means that Stepco concrete 
block anchor bolts are adjustable to 
the extent of the width or length of 
the cavities in the concrete block. 

Illustration shows Stepco concrete 
block anchor bolts hooked under side 
of the block cavity, or in the end of 
block cavity. 

Bolt length is 10”, hook, 1%”, 
threaded 7/16”-14NC. Washer is 
1%” square with %” hole. Nut is 
7/16”-14NC hex. They come packed 
100 sets per carton. 

Write G23 on reply card, page 71. 


D-1-Y SAIL BOAT KIT 


Pre-cut do-it-yourself sail boats have 
been introduced by Evans Products 
Co., Plywood Division, Dept. SBS, 
Coos Bay, Ore. 

All pieces are pre-cut at factory 
and packaged in a convenient car- 
ton. 

Called Kiddie Boat, little sailer is 
5’ long from bow to stern. Kiddie 
Boat kit includes basic materials for 
construction of hull, rudder, mast, 
and graphic instructions. Package 
can include sail and hardware. 

Write G24 on reply card, page 71. 


ELECTRIC TRACTOR 


ti Warehouse and trailer train order 
picking operations reportedly speed 


' up with Worksaver rider-walkie 
' electric industrial tractor developed 
by Yale Materials Handling Division, 
Yale & Towne Manufacturing Co., 
Dept. SBS, 11000 Roosevelt Blvd., 
Philadelphia 15, Pa. Truck has three 
speeds, a top speed of 5.6 mph, and 
operates from a 12-volt electrical 
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system, manufacturer claims. 

Dynamic braking is standard fea- 
ture. Finger-tip control and floor 
pedal are released to bring truck to 
stop. Mechanical braking is avail- 
able, as well. 

Safety-comfort feature is curved- 
design operating handle, which 
places forward and reverse finger- 
tip controls in a comfortable posi- 
tion for operator — just below steer- 
ing handle grips. Handle keeps oper- 
ator away from tractor step plate 
when machine is walked. 

Write G25 on reply card, page 71. 


PANEL ROOM DIVIDERS 


Unique panel room divider of lami- 
nated safety glass has been develop- 
ed by Dearborn Glass Co., Dept. SBS, 
6600 S. Harlem Ave., Bedford Park, 
Il. 


A natural insert is laminated be- 
tween two clear glass panels to form 
what’s described as a non-shattering, 
decorative safety glass. Inserts can 
be combined with screened designs 
and backgrounds to produce trans- 
parent, translucent, and opaque ef- 
fects. Nineteen natural patterns are 
available. 

Write G26 on reply card, page 71. 


ORNAMENTAL MAILBOX 


The Orna-Metal mailbox — finished 
with a 24K gold-plated cover over 
a white body — is available from 
Southern Fabricators Corp., Dept. 
SBS, 225 Aero Drive, Shreveport, 
La. 

The attractive medalion is cast 
from original designs and finished 
with 24K gold plate. The Orna-Metal 
mailbox measures 12x3x10 over-all 
and 12x3x6 inside. It comes packed 
in an individual 200-lb. test ship- 
ping carton. 

Write G27 on reply card, page 71. 


RIVETING GUN 


Riveting gun, weighing less than four 
pounds and priced under $100, is 
available by “POP” Rivet Division, 
United Shoe Machinery Corp., Dept. 
SBS, Boston, Mass. 

Peak efficiency reportedly is main- 
tained even when connecting air hose 
is 60-70 feet, extending assembly line 
techniques. Pneumatic gun will work 
off compressed air having pressure 
as low as 60 psi or as high as 90 
psi. Stroke is %” and pulling force 
nearly 1,000 Ibs. 

Called “Texan,” it is designed to 
pull nearly all sizes and types of 
“POP” rivets. Features listed are 
fast-acting cycle, minimum mainte- 
nance, adaptability, and ease of 
handling. 

Write G28 on reply card, page 71. 


BATHROOM HARDWARE 


Concealed-screw bath hardware for 
project apartments is announced by 
Sea-Chrome, Inc., Dept. SBS, 1032 
Gerhart Ave., Los Angeles 22, Calif. 

Of latest streamlined design, hard- 
ware is engineered for installation 
economy. All parts are triple-chrome- 
plated for longest durability. It also 
meets all FHA specifications. 

Write G29 on reply card, page 71. 


ALUMINUM JALOUSIE COVER 


The Jal-A-Shade jalousie cover — 
designed for do-it-yourself market— 
is being offered by Reynolds Alumi- 
num Supply Co., Dept. SBS, 573 W. 
Peachtree Street, N.E., Atlanta, Ga. 


Panels, made of heat-reflecting 
Colorweld aluminum, are engi- 
neered to fit all standard jalousie 
panes. They reportedly will not in- 
terfere with opening and closing pro- 
cedures. Easily installed with a 
patented clip, Jal-A-Shade panels 
come in three lengths: 24”, 34”, and 
40”. 

Panels and clips are packaged six 
to a kit, and may be displayed ver- 
tically or horizontally. A master 
carton containing 24 kits is decorated 
for point-of-purchase display. 

Write G30 on reply card, page 71. 
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ROLL COPPER PACKAGING 


A new package for Chase Brass & 
Copper’s 16-oz. roll copper opens 
quickly by slitting label and re- 
moving top. Copper, which extends 
above interior sleeve, may be con- 
veniently removed by hand. 

Recessed carton edges _ protect 
fingers during handling and the 
cylindrical shape of the carton allows 
easy rolling and storing. The edges 
of the coil and the copper surface are 
kept dry, clean, bright, and free from 
mars. Cartons may be easily reclosed 
for the protection of partially used 
rolls, 

Extremely large label lettering 
provides for quick identification of 
gauge and size. Roll copper in all 
standard widths, from 6” to 20”, is 
available in the new 80-100 lb. Chase 
carton, and in 500 lb. capacity wire- 
bound crates holding 5 or 6 cartons. 

Contact: Chase Brass & Copper 
Co., Dept. SBS, Waterbury 20, Conn. 


WEATHERSTRIP DISPLAY 


A “sell-yourself” counter demonstra- 
tor has been designed to expedite 
sales of Drafstop weatherstripping 
and door bottoms. Demonstrator 
units are free to dealers stocking 
the products. 


Packaged in individual cartons for 
ease of handling and minimum use 
of counter space, over-all dimensions 
of Drafstop demonstrator are 64” 
x 8%”. 

Self-selling product features are 
decaled on working model, which 


allows potential customers to see and 
test weatherproofing action of 
weatherstripping and door bottom. 

Contact: The Roberts Co., Dept. 
SBS, 600 North Baldwin Park Boule- 
vard, City of Industry, Calif. 


‘CANNED’ ALUMINUM NAILS 


Nichols’ “canned” aluminum nails 
now have point-of-sales display 
value, in addition to storage ease, 
pilferage and waste safeguard, and 
unit-packaging advantages. 


The red-white-and-blue Contrac- 
tor-Pac display cans are opened by 
pulling a nylon drawstring. Each can 
bears a drawing of the actual size 
of the nail contained, gives its name 
and coverage ability, lists basic ad- 
vantages of aluminum nails, shows 
what other nail types are available, 
and depicts rust staining that alumi- 
num nails can eliminate. 

Contact: Nichols Wire & Alumi- 
num Co., Dept. SBS, Davenport, 
Iowa. 


DOOR HANGER SALES AID 


An unusual door hanger — to be 
used by dealers as a canvassing tool 
for installation of Locke railings and 
columns — is now available. 

Shaped like the traditional Locke 
key, the hanger features photographs 
of outstanding installations. Key, 
with sales promotion material placed 
in its slotted shank, is hung on pros- 
pect’s door knob. Copy informs read- 
er that his neighbor has “found the 
key to permanent home beauty” with 
“authentic Housetime - Guaranteed” 
wrought iron railings and columns 
Reader is invited to see installations 

Contact: Howard Green, Locke 
Manufacturing Co., Dept. SBS, Lodi, 
Ohio. 
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LOCKSET PACKAGING 


Multiple-purpose package has been 
created for k.-ikset entrance handle 
lockset. 

Sturdily constructed, paper board 
package — printed in black, yellow, 
grey, and maroon — features unique, 
pop-up cut-out that makes a hand- 
some open counter display unit out 
of every carton. 


Inside package, all parts, includ- 
ing instructions, are inserted in in- 
dividual slots. Handle is protected 
from dust and scratches by a trans- 
parent polyethylene bag. Each pack- 
age requires 14 square inches of 
counter space. 

Contact: Kwikset Division, Amer- 
ican Hardware Corp., Dept. SBS, 
516 E. Santa Ana, Anaheim, Calif. 


TILE SAMPLE UNIT 


A multi-purpose display unit which 
becomes a carousel when display 
boards are clipped to rotating count- 
er-top stand, contains five boards 
finished to hold samples on both 
sides. Ten faces frame most popular 
colors in Matico asphalt, vinyl-as- 
bestos, Sofstep rubber, and Wearever 
all-vinyl lines. 

A sales kit designed for boards is 
fitted with grooves on each side so 
that five panel boards can be kept 
firmly in place. Lid of case holds 
order pads. 


Type and style number is printed 
on face of each tile sample for ready 
identification. Board can be changed 
easily to keep line up to date when 
new colors are added. 

Contact: Mastic Tile Corp. of 
America, Dept. SBS, P. O. Box 128, 
Vails Gate, N. Y. 


Pe et 


_ 
needing 


mee 


onemnett 


<aiel 


aavuvwvd 19naoud 





DEALER PROMOTION KIT 


A colorful consumer sample kit 
is one of the features of Keasbey 
& Mattison’s promotion campaign, 
launching its new asbestos-cement 
shake shingle. 


The package includes direct mail 
pieces, applicator sample kits, sales- 
men’s kits, door openers, ad mats, 
wall display units, and display racks 
intended to show off actual shingles 
in sample home and showrooms. 

Contact: Keasbey & Mattison Co., 
Dept. SBS, Ambler, Pa. 


TWO-SIDED PAINT RACK 


Double-duty because it has display 
space on both sides, Pro-Rack paint 
supplies display is designed to in- 
crease sales to all professional paint- 
ers. Dull black, red-trimmed rack is 
2’ square and 72” high, thus taking 
up minimum floor space. 

Display offers complete selection 
of 7” and 9” rollers, covers, trays, 


THIS END BRAND ASSURES YOU 2022“ 
OF QUALITY SOUTHERN PINE 


Since 1899 the name “Allison” has stood for quality 
Southern Pine. Now we are branding this name on 
the end of every piece of lumber that leaves our 
mill—for greater customer convenience, easy iden- 
tification, and complete assurance of quality. 
Allison—brand lumber is strong, it’s 100 per cent 
kiln-dried, it’s precision-made. Ends are trimmed 
smooth and square. There’s no better lumber any- 
where than Allison Southern Pine, now end-branded 
for your convenience and protection. 


» 


LUMBER | 7 
Shipped flat, display reportedly 
“7 SON Cc oO M PA N Vv can be assembled in about three 


minutes with a screwdriver. Its ship- 
ping weight is 25 pounds. 


BELLAMY, = ALABAMA Contact: Bestt Rollr Co., Dept. 
SBS, 160 S. Brooke Street, Fond du 
Lac, Wis. 
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Schlage’s Full Line 
Builds Our Lock Sales 


Walter H. McAninch, AHC 
General Manager 

Northwest Builders Hardware Inc. 
Seattle, Washington 


Walt McAninch has long stocked 
and sold Schlage products. Now that 
Schlage has a full line of locks cov- 
ering every price range, here’s what 
Walt has to say: 

“The three series manufactured 
by Schlage Lock Company, the rug- 
ged, heavy-duty line for commercial 
builders, the time-proven standard 
line for fine residences and the Cali- 
fornia Line for low-cost home devel- 
opers give us top sales versatility. 

“We can offer the finest quality in 
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any price category. Also, Schlage’s 
standardization of design and con 
sistently good delivery enable us t 

get a maximum number of inventory 
turns with a minimum amount of 
purchasing problems.” 


Make sure you are ready to mak 


sales to every builder-prospect. Se« 


your Schlage representative or writ 
P.O. Box 3324, San Francisco 19 
California. Schlage Lock Compa1 
... San Francisco... New York 
Vancouver, B.C 


AMERICA'S 
MOST 
DISTINGUISHED 
LOCK BRAND 


For more details on above items, use Coupon on Page 71 
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DOOR LITES 


Your installation will cost you less 
with the ROYAL LINE door lite. 
Consistent high quality and prompt 
shipments assured. 

Shipments of 150 Ibs. prepaid. 


Sold through jobbers only. 


A 


x4 Call or Write 


AL FIELDS 


DOOR LITE COMPANY 


46 WESTLAND BOULEVARD, SW 
ATLANTA 10, GA. 


For more details on above items, use Coupon on Page 71 
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POLYETHYLENE DISPENSER 


A low-cost, compact dispenser is 
available for Warp’s Coverall polye- 
thylene sheeting. 

The dispenser-display handles a 
full range of widths up to 20’. Since 
Coverall is folded down on rolls 
for easy selling and dispensing, mer- 
chandiser requires only 21” x 68” of 
floor space. Coverall can be dispensed 
from any position on rack without 
changing roll. 

Rack is constructed of heavy- 
gauge chrome-plated steel tubing. A 
colorful top sign lists quality fea- 
tures and popular uses. 

Contact: Warp Bros., Dept. SBS, 
1100 N. Cicero Avenue, Chicago 51, 
Ill. 


PANELS MAIL STUFFER 


A four-page color-illustrated mail 
stuffer for consumer mailings shows 
ways in which Barclay plasticoated 
panels can be used. Folders also 
illustrate colors and wood grains 
available. These folders BA 59-106 
are available in quantity without 
charge to Barclay dealers. 

Contact: Barclay Manufacturing 
Co., Inc., Dept. SBS, 385 Gerard 
Avenue, New York 51, N. Y. 


INSULATION DISPLAY AIDS 


To help dealers introduce its water- 
repellent Masonry Fill, Zonolite Co. 
offers three full-color display aids. 


we) 


MASONRY FILL 
INSULATION 


A counter unit has a simulated 
concrete block, in which insulation 
is actually placed for customer’s in- 
spection. Literature is included in 
pocket on display. 


A hanging display, printed on both 
sides of heavy paper stock, can be 
suspended from lights or other ceil- 
ing fixtures. Air currents provide 
motion for display. An adaptation of 
same display is designed for window 
or wall display. 

Contact: Zonolite Co., Dept. SBS, 
135 S. La Salle Street, Chicago 3, 
Illinois. 


SANDPAPER MERCHANDISER 


Eight-shelf display rack is available 
for promoting sales of Bear sand- 
paper. 
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Designed so that sandpaper can 
be seen from all sides, rack is ship- 
ped completely assembled, with 
stickers for designation of price and 
grit size included. Attractive four- 
color lithographed metal sign is 
attached to front of unit. Construct- 
ed of extra-strong steel wire, the 
rack uses less than a square foot 
of counter space, being 10” wide, 
12” deep, and 34” high. 

Contact: Behr-Manning Co., Dept. 
SBS, Troy, N. Y. 


CEILINGS BUSINESS TIPS 


To help building materials dealers 
establish themselves in the ceilings 
business, Armstrong Cork’s lumber 
dealer merchandising bureau has 
announced availability of the com- 
pany’s ceilings profit plan. The plan 
contains information on good mer- 
chandising practices. To explain the 
plan to retail management, Arm- 
strong has prepared a series of bound 
“flip” cards which describe the 
potential of the ceilings business. 
The program consists of four 
parts: sales help for the dealer’s 
countermen; a display plan; a pro- 
gram to reach remodeling contrac- 
tors; and a basic pricing structure. 
Contact: Armstrong Cork Co., 
Lumber Dealer Merchandising Bu- 
reau, Dept. SBS, Lancaster, Pa. 
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INFORMATION CENTER 


BOOKLETS © NEW PRODUCTS © ADVERTISEMENTS 


Help yourself to free literature 
and more details on any prod- 
ucts or advertisements in this 
issue. 


Instead of writing a dozen different manufacturers for free 
literature and more information on new products, just insert 
in the appropriate space provided on one of these postage- 
free cards the key numbers of the items in which you are 
interested, and drop the card in the nearest mail box. 

Use the cards also to get details on any advertisement— 
just insert the name of the company and page number in the 
space provided. 


LY, 1959 


Send free information on these ADVERTISEMENTS: 
Page____. Company 
Page. Company 
_.._. Position _ 


Zone.__..._ State 





These cards 
can help 
you get 
valuable 

information 


Postage 
Will be Paid 
by 
Addressee 


BUSINESS REPLY CARD 


FIRST CLASS PERMIT NO. 582, SEC. 34.9, P. L. & R., ATLANTA, GA. 


Southern Building Supplies 


806 PEACHTREE ST., N. E 
ATLANTA 8, GEORGIA 


Postage 
Will be Paid 
by 
Addressee 


EPLY CARD 


IT NO. 582, SEC. 34.9, P. L. & R., ATLANTA, GA. 


Southern Building Supplies 


806 PEACHTREE ST., N. E 
ATLANTA 8, GEORGIA 





HELPFUL 


BOOKLETS 
FREE! 


(Use reply card on page 71) 


101 Weatherstrip Catalogs — Four 
new catalogs describing its combina- 
tion sash balance weatherstrip, full 
jamb metal weatherstrips, kerf type 
metal weatherstrips, and nail-on type 
metal weatherstrips, are available 
from W. J. Dennis & Co., Dept. SBS, 
ee Kenneth Avenue, Chicago 
41, Il. 


102 Screen Components, Hardware 
— In addition to its A..A. Home- 
shield Bulletin No. 35-P-12 on screen 
and storm sash components, Ameri- 
can Screen offers Bulletin HS-2 on 
Homeshield screen components for 
patio, porch, and pool enclosures, 
and A.I.A. File No. 27-A on Har- 
Vey sliding and folding door hard- 
ware. Each folder includes features, 
specifications, and construction in- 
formation. American Screen Prod- 
ucts Co., Dept. SBS, 61 E. North 
Avenue, Northlake, III. 


104 Wrought Iron Railings and Col- 
umns — A new four-page catalog 
shows the simplicity of new heavy- 
weight railing, plus a variety of 
column designs. Newly-added out- 
door lantern posts and lanterns are 
included. Catalog gives complete 
dealer merchandising program. Versa 
— Co., Dept. SBS, Lodi 4, 
io. 


105 Western Pine — 101 Home Ideas 
— Full-color booklet shows 24 pages 
of provocative ideas for building and 
remodeling with the ten species of 
Western pine. Single copies free; 
quantity rates available from the 
Western Pine Assn., Dept. SBS, 
Yeon Building, Portland 4, Ore. 


106 Hardboard Uses — A new eight- 
page booklet, “How to Use Weyer- 
haeuser Hardboards” includes detail- 
ed drawings and descriptions on 
structural practices and principles. 
Photographs and drawings show uses 
and application procedures of Weyer- 
haeuser Weytex, Weylite, and Wey- 
base hardboard in typical new- 
building, remodeling, attic, garage, 
and farm use. Silvatek, Box S, 
Weyerhaeuser Timber Co., Dept. 
SBS, Tacoma 1, Wash. 


107 House Siding Finishes — ‘“Nat- 
ural Finishes for House Sidings” by 
John Reno gives pertinent data on 
the kinds, applications, and cost of 
natural finishes for redwood, cedar, 
and ress. The Pacific Lumber 
Co., =< SBS, 35 East Wacker 
Drive, Chicago 1, Ill. 





108 Aluminum Siding — Folder de- 
scribes and gives sales pointers on 
Tripl-Tite painted aluminum siding. 
Also shows new and _ remodeled 
homes sided with Tripl-Tite alumi- 
num. National Metal Products Co., 
Dept. SBS, 2 Gateway Center, Pitts- 
burgh 22, Pa. 


109 Window Sash Balances — The 
Spiralflex weatherstrip-sash balance 
is described in a catalog sheet. The 
unit does not need individual part- 
ing bead and assures plumb installa- 
tion. It has spiral balances. Caldwell 
Manufacturing Co., Dept. SBS, 64 
eoeiaeee Street, Rochester 14, 


110 Ready-Mix Concrete Equipment 
— Details are available on the Wins- 
low Ready-Mix plant installation, 
with specific reference to the cost, 
operation, and return on investment 
of the Binanbatch. Winslow Scale 
Co., Dept. SBS, 25 & Haythorne, 
Terre Haute, Ind. 


112 Home Buyer’s Guide — Booklet 
gives helpful information on house- 
buying, oe. such considera- 
tions as neighborhood, lot, roofing, 
insulation, kitchen, hot water, bath- 
room, plumbing, electrical system, 
basement, attic, heating, cooling, and 
financing. Southern Pine Assn., Dept. 
SBS, Box 1170, New Orleans 4, La. 


113 Decorative Door Lights — Cata- 
log describes and gives specifications 
for Royalite packaged, glazed flush 
door inserts, decorative moldings and 
lights, Royalouvers, and oak thresh- 
olds. Southern Door Lite Co., Dept. 
SBS, 46 Westland Boulevard, S.W., 
Atlanta 10, Ga. 


114 Polyethylene Sheeting — Cata- 
logs, prices, and samples of pure 
polyethylene sheeting in three thick- 
nesses, widths from 3’ to 10’, are 
available from Warp Bros., Dept. 
SBS, Chicago 51, Ill. 


115 Closet Doors — “Space and Cost 
Savings” is an attractive folder illus- 
trating and describing Float-Away 
closet doors. The doors reportedly 
save $50 per house on construction 
completed costs. Float-Away Closet 
Doors, Dept. SBS, 1173 Zonolite 
Road, N.E., Atlanta 6, Ga. 


116 Masonry Fill Insulation — Data 
sheet gives complete information on 
Zonolite’s new water-repellent in- 
sulation for concrete bloek and cavi- 
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ty wall insulation. Tables show re- 
ductions up to 50 per cent in heat 
transfer, resulting in lower heating 
and air conditioning costs. Zonolite 
Co., Dept. SBS, 135 S. LaSalle Street, 
Chicago 3, IIl. 


117 Plaster Reinforcement — A 20- 
page research booklet reports “The 
Crack Resistant Properties of Gyp- 
sum Lath and Plaster Angles Form- 
ed by the Intersection of Walls and 
Walls_ with Ceilings Reinforced 
with Various Types of Metal Rein- 
forcement.” It shows the superior 
performance of Keycorner' wire 
mesh. Keystone Steel & Wire Co., 
Dept. SBS, Peoria 7, IH. 


118 Aluminum Siding — Literature 
describes and shows Reynolds alu- 
minum Lifeguard weatherboard sid- 
ing. Siding is available in horizontal 
and vertical panels and finished in 
ten baked enamel colors. Reynolds 
Aluminum Supply Co., Dept. SBS, 
P. O. Box 1367, Atlanta 1, Ga. 


119 Plastic-Finished Panels — Full- 
color catalog covers Marlite’s line 
of plastic-finished hardboard wall 
and ceiling panels. It shows a 
full variety of colors and patterns 
— Hi-Gloss, Marble Panel, Wood- 
panel, plank, block, and Korelock. 
Marsh Wall Products, Inc., Dept. 
SBS, Dover, Ohio. 


120 Asphalt Roofing Materials — 
Four-page catalog insert gives com- 
plete specifications, descriptions of 
uses, and directions for both cold 
and hot applications. It covers as- 
phalt roofing and coatings and ce- 
ments. Lion Oil Co., Asphalt Sales, 
Dept. SBS, El Dorado, Ark. 


121 Fir Plywood Facts — Available 
to dealers and their employees is 
a 48-page pocket-size fir plywood 
guide which includes basic grade- 
use data, advantages, and much 
“know-how.” Douglas Fir Plywood 
Assn., Dept. SBS, 1119 A Street, 
Tacoma 2, Wash. 


128 Recessed Oven and Range Units 
— A full-color brochure gives in- 
formation and_ specifications for 
Modern Maid built-in ovens and 
top units. It includes distributor 
propositions to dealers of sales dis- 
play space and salesmen to call on 
builder trade. Tennessee Stove 
Works, Dept. SBS, Chattanooga 1, 
Tenn. 


124 Steel Attic Stairs — Descriptive 
literature gives illustrations and 
specifications for the low-cost TFC 
Metal-Fold disappearing stairway. 
Price lists are supplied on request. 
Tennessee Fabricating Co., ept. 
SBS, 1490 Grimes, Memphis 6, Tenn. 


Wall Reinforcement — 
Bulletin gives specifications and 
shows Dur-O-wa masonry wall 
reinforcement with cavity, bonded, 
coursed, or stacked course masonry 
wall, and wall with plaster. Dur- 
O-waL Products of abama, Inc., 
Dept. SBS, P. O. Box 5446, Bir- 
mingham 7, Ala. 


125 Masonry 


126 Hardwood Flooring — “ 

Hardwood Flooring Handbook,” a 
manual for retail lumber dealer 
salesmen, and “How to Install Hard- 
wood Strip Floors Over Concrete 
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Slabs” contain essential information 
on hardwood flooring. The Atlanta 
Oak Flooring Co., Dept. SBS, 920 
Glenwood Avenue, S. E., Atlanta, Ga. 


129 Wood Window Designs — Folder 
is available on M W Distributors’ 
new D-Lite window with diamond- 
shaped light areas. Another folder, 
entitled “Does Your Home Have 
Curb Appeal?” shows different sty]l- 
ing of the complete line of R-O-W 
removable wood windows with Lift- 
T-Lox balance springs. M W Distrib- 
utors, Dept. SBS, Rocky Mount, Va. 


130 Sash Balance and Metal Weath- 
erstrips — Southern Metal’s one- 
piece sash balance and weatherstrip 
is described and illustrated in Cata- 
log 57J. Catalog 57B has pictures 
and specifications for a complete 
line of thresholds and weatherstrips. 
Southern Metal Products Corp., Dept. 
SBS, 1775 Airways Blvd., Memphis 
14, Tenn. 


131 Pressure-Treated Lumber — 
“Safeguard Building Dollars With 
Wolmanized Pressure-Treated Lum- 
ber” is a 16-page brochure illus- 
trating applications of lumber treat- 
ed against deterioration from _rot- 
producing fungi and termites. Kop- 
pers Co., Inc., Dept. SBS, 750 Kop- 
pers Building, Pittsburgh 19, Pa. 


132 Aluminum Jalousies — Conven- 
tional and unusual uses for Truscon 
jalousies are illustrated in a colorful 
16-page folder. Detail drawings show 
how installations are made in wood 
frame, brick veneer, solid masonry, 
and concrete block. Truscon Steel 
Div., Republic Steel, Dept. SBS, 1050 
Albert Street, Youngstown 1, Ohio. 


133 Hardboard Panels — A 24-page 
catalog entitled “Guide for Builders” 
describes and illustrates exterior 
and interior uses of Masonite hard- 
board panels. Physical properties of 
the panels, proper methods of work- 
ing with them, and recommended 
application procedures also are cov- 
ered. The Masonite Corp., Dept. 
SBS, Suite 2037, 111 W. Washington 
Street, Chicago 2, II. 


134 Aluminum Windows — Twenty 
Ualco aluminum windows and four 
Ualco aluminum curtain wall sys- 
tems are shown and described in a 
new 40-page catalog, which includes 
specifications, sizes, and installation 
details. Also available are individual 
brochures on windows and curtain 
wall. Southern Sash Sales & Supply 
Co., Inc., Dept. SBS, Sheffield, Ala. 


136 Wood Window Walls — Catalog 
No. 591 and dealer selling kit cover 
use of Andersen wood window units 
for residences, institutional build- 
ings, and light commercial struc- 
tures. Strutwall, Flexivents, Beauty- 
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Line, Pressure Seal double-hung, 
gliding, casement, and basement 
units shown. Andersen Corp., Dept. 
SBS, Bayport, Minn. 


137 Builder Products — Fully-illus- 
trated 32-page booklet describes 
complete line of Insulite building 
materials, including sheathing, prim- 
ed siding, roof deck, shingle backer, 
ceiling tiles, interior wallboards, 
hardboards, and insulating wool. 
Also, handy application tips are of- 
fered. Insulite Division, innesota 
& Ontario Paper Co., Dept. SBS, 500 
aa Building, Minneapolis 2, 
inn. 


138 Steel Farm Products — “Farmers 
and Ranchers Handbook” supplies 
76 pages of data on specifications 
and ag for the use of steel ma- 
terials for fencing and roofing on 
farms. It also includes meat-cut 
charts, household helps, teen-ager 
tips. Tennessee Coal & Iron Division 
of U. S. Steel Corp., Dept. SBS, 
Fairfield, Ala. 


139 Steel Frame Buildings — Eight- 
page brochure shows standard sizes, 
etails, accessories, and varied uses 
of Dixisteel rigid-frame buildings. 
It also presents all-steel triangular 
or bow-string truss roof systems. 
Atlantic Steel Co., Dept. SBS, Ware- 
house Division, P. O. Box 1714, At- 
lanta 1, Ga. 


140 Vitrified Clay Products — Bro- 
chure describes W. S. Dickey’s cou- 
pling. Booklets are also available 
on Dickey Perma-Line (R) Clay 
coupling/pipe, and on fittings, 
drain tile, wall coping, and flue lin- 
ing. W. S. Dickey Clay Manufactur- 
ing Co., Dept. SBS, P. O. Box 2028, 
Kansas City 42, Mo. 


143 Bonded Asphalt Roofing — An 
eight-page color-illustrated booklet 
contains 22 questions and answers on 
Lloyd A. Fry roofing, including its 
durability, full-value bond aran- 
tee, cost, fire protection, weather and 
wind resistance, and colors. Fry’s new 
3-tab, 290-pound Shado-Bilt strip 
shingles also are described and shown 
in 13 colors and white. Lloyd A. Fry 
Roofing Co., Dept. SBS, 5818 Archer 
Road, Summit (P. O. Argo), Il. 


144 Interlocking Asphalt Shingles — 
A color folder describes and illus- 
trates Ruberoid’s asphalt Lok-Tab 
shingles. Four color blends are fea- 
tured. The Ruberoid Co., Dept. SBS, 
a Avenue, New York 36, 


145 Western Lumber Sources — A 
48-page booklet ro mill person- 
nel, capacity, and facility informa- 
tion on mills producing Douglas fir, 
West Coast hemlock, Western red 
cedar, and Sitka spruce lumber. 
West Coast Lumbermen’s Assn., 
Dept. SBS, 1410 S. W. Morrison 
Street, Portland 5, Ore. 


146 Stock Woodwork — A 40-page 
catalog gives specifications, con- 
struction, and application details for 
Curtis wood window styles and 
types. Curtis Companies Service 
Bureau, Dept. SBS, Clinton, Iowa. 


148 Removable Horizontal Windows 
— A four-page folder describes the 
Rimco Slide removable horizontal- 
sliding wood window unit. It em- 


phasizes its styling, economy, weath- 
ertightness, and easy maintenance. 
Rock Island Millwork Co., Factory 
Dept. SBS, Rock Island, Ill. 


149 Prefinished Paneling — Full- 
color 24-page booklet shows line of 
prefinished Weldwood paneling, its 
installation in interiors, plus com- 
plete details for installing in new 
or old construction, over furring, 
plaster and masonry. United States 
Plywood Corp., Dept. SBS, 55 West 
44th Street, New York 36, N. Y. 


150 Fiber Roof Coating — “The Easy 
and Low Cost Way to Repair and 
Renew Roofs” is a folder covering 
the uses of Gardner — ne 
roof coating. Gardner Asphalt Prod- 
ucts Co., Dept. SBS, P. O. Box 5776, 
Tampa, Fla. 


151 Wood Shutters and Doors — 
Descriptive catalog shows beauty, 
roo? and outlines profits on Wing- 
ine Fit ‘n’ Finish shutters, Wing- 
Crest interior shutters, and Wing- 
Line Shutterfold doors. Sam A. 
Wing Co., Inc., Dept. SBS, 5035 
Willis Avenue, Dallas 6, Texas. 


152 Wood Paneling — Full-color 
brochures and a folder illustrate and 
describe plywood, Ripplewood, and 
California redwood wall ae 
Georgia-Pacific Corp., Dept. SBS, 
Equitable Building, Portland 4, Ore. 


153 Stock Millwork — The “Ideal 
Millwork” catalog contains pictures, 
sizes, and specifications of Ideal All- 
Wethr double-hung window units, 
stack window units, panel doors, 
Glide-and-Fold closet door units, 
sliding door units, screen doors, lou- 
ver doors, window screens, kitchen 
cabinets. Ideal Co., Dept. SBS, Box 
889, Waco, Tex. 


154 Metal Building Products — Cata- 
log 57 —m specifications and shows 
uses of Vestal fireplace circulators, 
dampers, accessories, steel lintels, 
bridging, wall ties, mortar boxes, 
garbage receivers and access doors. 
Vestal Manufacturing Co., Dept. 
SBS, Sweetwater, Tenn. 


156 Truss Lock Plates — Illustrated 
folder details the layout, operation, 
and advantages of Templin truss 
lock plates and trusses. Templin 
Associates, Inc., Dept. SBS, Building 
6, Airbase, Vero Beach, Fla. 


157 Aluminum Screen Doors — Fold- 
ers are available on Vulco aluminum 
window screens, rolled formed and 
extruded aluminum screen doors, 
sliding aluminum screen doors, and 
aluminum screen porch enclosures. 
Vulco catalog of components parts 
for above products also is available. 
Vulcan Metal Products, Inc., Dept. 
SBS, 2801 Sixth Avenue, South, 
Birmingham, Ala. 


158 Incinerators — Donley incinera- 
tors for homes, apartments, and 
other buildings are shown in a new 
catalog. Complete technical data are 
given for flue-fed, floor-fed garden, 
and prefabricated steel models. Don- 
le rothers Co., Dept. SBS, 13905 
iles Avenue, Cleveland 5, Ohio. 


159 Aluminum Nails — Colorful 
folder includes A.I.A. File giving 
specifications on Nichols Never-Stain 
aluminum nails in the complete line 
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Tig...the finish of 
GEORGIA-PACIFIC 
FAMILY-PROOF 
PANELING 


Today's young homemaker i 
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Paneling for her home. But she 
around for the most practical 
Paneling she can buy. And that’: 
Georgia-Pacific Family-Proof Panel 
New “'family-proof”’ finish protect 
Deauty of the wood more completely 
than any other finish ever develaped! 





It resists scuffs and scratches 
Ordinary wear and tear won't mar 








Georgia-Pacific Paneling 





Soil and stains won't damage the 
Paneling. Fingermarks, crayons, ink 
paint Wipe off. Most stains—hair 
tonic, household chemicals, grease 
Boiling water —are harmles: 





For new homes, for remodeling, 
National advertising presells for you 
Full color ads in Better Homes & 
Gardens, House Beautiful Buildi: 
Manual, House & Garden Book of 
Building send customers your way 


Write today! 
Seorgia-Pacific, Dept. SBS759 
Equitable Bidg., Portiand, Ore. 


send information on Family-Proof Paneling. 











State. 





Greymist Ash + Blond Oak »- Honeytone Oak - Adirondack Birch - Blond Cativo 
American Cherry - Flame Gum + American Black Wainut - Philippine Mahogany (ZRE'O NOTHING IN THE WORLO LiKe Woes 


This wide line of hardwood plywood paneling makes it easy for your customer 4 GP) GEORGIA PACIFIC 
4 I. ora 4 r 4 


to individualize her home. And you make a solid 50% profit on your cost with 
Georgia-Pacific Family-Proof Paneling! Available in 4° x 7’, 8’, 9, 10’ panels. Plywood & Re 
Call your local Georgia-Pacific source or write today for complete information. 
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of 24 types. Packing data and in- 
dividual use applications also are 
included, Nichols Wire & Aluminum 
Co., Dept. SBS, 1725 Rockingham 
Road, Davenport, Iowa. 


167 Spun Wool Insulation — Litera- 
ture is available explaining the ad- 
vantages and savings in the use of 
insulation with improved Insulaire 
Spun Wool. Made by a new mineral 
fiber process, the permanent min- 
eral wool insulation comes in fully 
guaranteed bags or tubes in stand- 
ard and odd sizes. Industrial Prod- 
ucts Co., Inc., Dept. SBS, Mt. Pleas- 
ant, Tenn. 


173 Vitrified Clay Pipe — Circular 
describes the Oconee wedge lock, 
a factory-made plastic joint that 
reportedly snaps together instantly. 
Information also is available on 
Oconee’s line of burned clay prod- 
ucts, including vitrified clay pipe, 
vitrified clay fittings, vitrified flue 
liners, drain tile, and face brick. 
Oconee Clay Products, Dept. SBS, 
Milledgeville, Ga. 


© You Can 
Get The Best 
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174 Aluminum Weatherstrip — Lit- 
erature is available describing the 
efficiency and durability of MetaLane 
weatherstrip on window units. Met- 
aLane reportedly never loses its 
resilient weather-tightness, will not 
corrode or wear, will not discolor 
masonry or woodwork, and always 
keeps windows operating freely. 
Monarch Metal Weatherstrip Corp., 
_. SBS, 6343 Etzel, St. Louis 4, 
oO. 


176 Gypsum Wallboard — Descrip- 
tion of Bestwall fireproof gypsum 
wallboard — reinforced with glass 
fibers for simpler application, clean 
scoring and snapping, and crack re- 
sistance — is included in material of- 
fered by Bestwall Gypsum Co., Dept. 
SBS, Ardmore, Pa. 


177 Drawer Slides — Information 
regarding KV drawer slides is avail- 
able. Five slides, ranging from the 
lightweight extension slide to the 
extra heavy-duty model, are de- 
scribed. The slides are said to be so 
constructed as to prevent drawers 
from sagging or sticking. Knape & 
Vogt Manufacturing Co., Dept. SBS, 
Grand Rapids, Mich. 


178 Roofing Shingles — Based on 
just ten colors, the “Color-Tuned” 
line of roofing shingles is the subject 
of informative material offered by 
the manufacturer. Such advantages 
as reduced inventory, freeing capi- 
tal, and faster sales are pointed out. 
Certain - teed Building Products 
Corp., Dept. SBS, Ardmore, Pa. 


179 Redwood Lumber Products — 
Dealers may obtain informative lit- 
erature concerning Noyo redwood 
sidings and moldings. The company 
prides itself on careful milling, ship- 
ping, and high quality maintenance 
of its certified KD, treated, or nat- 
ural redwood. Union Lumber Ce. 
Dept. SBS, Fort Bragg, Calif. 


180 White Fir Lumber — Details on 
kiln dried TW&J white fir lumber 
are available, covering its qualities, 
uses, sizes, and delivery information. 
Information also covers TW&J white 
fir lineal moldings and flush door 
cut stock. Tarter, Webster & John- 
son, Inc., Dept. SBS, P. O. Box 3498, 
San Francisco 19, Calif. 


183 Fireplace Units — Construction 
information is available for five 
Heatform models of various sizes 
— each reported to accommodate 
any design of single or multiple 
opening fireplace. Also available at 
nominal cost is a 52-page book con- 
taining information about 88 Heat- 
form fireplace designs selected from 
national competitions. Superior Fire- 
place Co., Dept. SBS, 4325 Artesia 
Avenue, Fullerton, Calif. 


184 Steel Buildings — Information 
on the Cuckler Steel Span profit 
building plan is available to dealers 
from Cuckler Steel Span Co., Dept. 
SBS, Monticello, Iowa. 


185 Extra-White Cement — Informa- 
tion on uses, advantages, and spec- 


INSIST ON MASTER METAL WEATHERSTRIPS 
AND METAL SASH BALANCES 


Buy From The Thirty-Three Year Old Leader 
In Quality, Originality And Service 


You gain an immediate competitive selling edge by carrying win- 
dows equipped with Master Metal strip balances. They give you 
the ideal combination of the very best in quality, manufacturing 
experience, and performance. All available at the same price you 
pay for imitations. Master Metal — the originators of the spring 
type sash balance — pays off immediately with better, easier-to- 


install windows that sell faster. 


Master, the symbol of quality everywhere, backs up its dealers 
with prompt delivery and sales services throughout the southern 
area. No order is too small or too large to receive our most prompt 
and careful attention. Write or call for complete details. Your 
inquiry will receive prompt attention. 


MASTER METAL STRIP SERVICE, INC. 
1718 N. Kilbourn Ave., Chicago 39, Ill. Phone: CApitol 7-1940 


MASTER-THRIFT is the 


For more details on above items, use Coupon on Page 71 


MASTER-MATIC is the 
deluxe model featuring 
construction quality be- 
yond compare. It's 
made of heavier gauge 
metal than any other 
make. It’s the ideal one 
piece combination 
model to cut window 
costs, greatly improve 
window quality 


SOUTHERN 


perfect budget priced 
model one-piece ecan- 
omy unit for pre-fit 
windows. It offers all 
the built-in advantages 
of the proven Master 
line, plus it's efficient 
and easy to install. 
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Because most window units actually exceed Department of 

Commerce standards, the best way to assess relative quality is to compare 
efficiency in sealing out infiltrating cold dirt-laden air and moisture. 
Therefore, since weathertightness is the real criterion of quality it follows 
naturally that MetaLane-weatherstripped window units are the highest 
possible standard by which others can be measured. 


MetaLane® weatherstrip never takes a ‘“‘set’’, but retains 

its resilient weather-seal permanently. It will never corrode, wear, or 
stain masonry and painted surfaces. The aluminum alloy used in 
MetaLane has nearly double the strength of commonly used 

aluminum weatherstrip materials. In addition to extra operations 

that supplement the anodizing process, MetaLane is impregnated with a 
non-staining lubricant that keeps windows operating freely. 


Be sure your supplier furnishes you with MetaLane-weatherstripped 
Complete Window Units—the finest made. 


Vi FT A | A i * weatherstrip is made from 
= ALUMINUM 











MONARCH METAL WEATHERSTRIP CORP, ° 6343 ETZEL ° ST. LOUIS 4, MO. 
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ifications of Trinity White portland 
cement — claimed to be the whitest 
of all cements — is available from 
Trinity White Division, General 
Portland Cement Co., Dept. SBS, 
Chicago, Ill. 


186 Millwork Products — Informa- 
tion concerning manufacture, treat- 
ment, finger jointing, and shippin 
of its standard items, plus mold- 
ings, interior trim, and 5; panels, 
is available from the Ralph L. Smith 
ape Co., Dept. SBS, Anderson, 
Calif. 


187 Removable Window — Informa- 
tion concerning 1866 Curtis Wood- 
work products is available from this 
Atlanta wholesaler and jobber of 
building materials. Particular atten- 
tion is paid to the Curtis Style-trend 
removable window, a product said 
to be weathertight, easy to paint, 
to install, and to operate. Other fea- 
tures include new outside casing 
design for masonry, brick veneer, or 
frame construction without mitered 


corners. Zuber Lumber Co., Dept. 
SBS, P. O. Box 964, Atlanta 1, Ga. 


192 Window, Door Screen Frames — 
“Manufacturing Methods and As- 
sembly Order Manual” gives step- 
by-step illustrated information on 
Aluma-Fab window and door screen 
frames. Detailed specification sheets 
are included on aluminum window 
and screen door frame and acces- 
sories, aluminum combination storm 
window materials, triple-track and 
triple-tilt storm window materials, 
and aluminum storm door frames 
and accessories of the Southeastern 
Tool & Die Co., Dept. SBS, P. O 
Box 263, Birmingham 2, Ala. 


193 Metal Building Products — Cat- 
alog describes complete line of 
Quaker State metal building prod- 
ucts for farm, home, and industry. 
Separate pages are available on such 
items as aluminum soffit material 
in rolls, galvanized re-usable footer 
forms, and pre-formed aluminum 
and galvanized termite shield. Quak- 
er State Metals Co., Dept. SBS, 
Lancaster, Pa. 


194 Plastic Finished Paneling—Full- 
color booklet describes uses of dec- 
orative wallboard, showing its in- 
stallation in kitchens, bathrooms, 
and playrooms, in tile and pearltone 
finishes, as well as wood-grained 
and marble-tone hardboard. A spe- 
cial section is devoted to company’s 
new perforated hardboard. Panel- 
board Manufacturing Co., Inc., Dept. 
os 222 Pacific Street, Newark 5, 


Does Your GAS BUILT-IN LINE 
Still Have An Old Fashioned 
EXPOSED 





Then Investigate the NEW 


Medlonse /iaral 


GAS OVEN with CONCEALED VENTING 
and BIG 18’. WIDE OVEN 

MODERN MAID is also the only 

line with a complete assortment 

of Super-thin RANGE TOPS that allow eee 
DRAWER SPACE UNDERNEATH 








Write today 
for specifications 
and descriptive 

literature. 





TENNESSEE STOVE WORKS 
CHATTANOOGA 1, TENNESSEE 
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198 Plywood Sales Aids — Willam- 
ette Valley Lumber Co. offers folders 
describing dependability and other 
features of Teco-tested plywood. One 
folder shows all Teco grade stamps, 
giving uses. Additional folders fea- 
ture other Willamette products. Wil- 
lamette Valley Lumber Co., Dept. 
SBS, Dallas, Ore. 


199 Hardboard Finishing — Six-page 
A.LA. booklet No. 23-L gives gen- 
eral finishing tips and detailed finish- 
ing suggestions for Evanite hard- 
boards, with flat wall paints, enamels, 
colored stains, clear or natural 
finishes, and exterior painting. Hard- 
board Division, Evans Products Co., 
Corvallis, Ore. 


200 Special Prefab Lites — Familar 
shapes in door inserts, glazed with 
exciting art glass in striking patterns 
of gold and black, described in color 
brochure. The Visador Co., Dept. 
SBS, 940 Visador Rd., Jasper, Texas. 


201 Poly-Clad Plywall — Descrip- 
tive folders are available on Poly- 
Clad Plywall, with information on 
installation, care, and maintenance. 
Literature includes _ illustrations, 
specifications, sizes, and dimensions. 
Plywall Products Company, Inc., 
Dept. SBS, P. O. Box 625, Fort 
Wayne, Indiana. 


202 Aluminum Windows — Details 
on Ware residential aluminum win- 
dows are available in an illustrated 
booklet, containing qualities, sizes, 
specifications, and full size details 
on installation. Ware Laboratories, 
Inc., Dept. SBS, 3700 N.W. 25th St., 
Miami, Fla. 


203 Catalog Sheet describing Stepco 
Concrete Block Anchor Bolts is avail- 
able from Steel Products Mfg. Co., 
Dept. SBS, P. O. Box 25, Toccoa, 
Georgia. Photographs show applica- 
tion of bolts. 


204 Technical data is offered on elec- 
tronic Moisture Register Instruments, 
Moisture Register Co., Dept. SBS, 
P. O. Box 910, Alhambra, Calif. Mod- 
el 5 can be used on hard and soft 
woods, from peeled logs to finished 
product. 


205 Available to dealers is an illus- 
trated catalog, including basic infor- 
mation on sash hardware. Grand 
Rapids Hardware Co., Dept. SBS, 
560 11th Street, N. W., Grand Rapids 
2, Mich. 


206 Bennett 2-way Panel Saw, which 
can cross-cut or rip tileboard, ply- 
wood, plastic laminates, and hard- 
board, is described in literature. 
Richard C. Bennett Mfg. Co., Dept. 
SBS, Box 331, Laceyville, Penn. 


207 Illustrated catalog is offered, con- 
taining specifications on complete 
line of aluminum and galvanized 
LoManCo louvers. Louver Mfg. Co., 
Dept. SBS, 3603-SB, Wooddale Ave., 
Minneapolis, Minn. 


208 Hardware Brochure — Fourteen 
page brochure features eye-catching 
exterior and interior hardware in- 
stallations to help home-owner- 
builder select proper decorative and 
functional pieces. Full-color illustra- 
tions simplify selection of correct 
hardware for various architecture. 
Medalist Hardware Division, Nation- 
al Lock Co., Rockford, II. 
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ae ee eee ANOTH ulco FIRST 
im the industry | ER 


| ALUMINUM 
U. S. Plywood Corp. . . . RAYMOND | 
Cc. PLATOW has been appointed 4 a n E E Al > fe) @ ¢ & 


technical director for this national | 
plywood manufacturer. Platow was ° 
formerly manager of product de- é a Cc L te ] &S u a E Ss with ALL-NEW 


velopment and technical sales. He 


now will coordinate work at | 
Lawrence Ottinger Research Cen- 
ter for company’s plant labora- 


tories, technically approve new 


products before marketing, and | A L & al i al J ak 


supervise research and develop- 


ment policies. S ¢ R E E 


























Platow Ligon 


W. S. Dickey Clay Manufacturing | 

Co. . . . ELMER R. LIGON has been | THE CROWNING TOUCH 
elected vice-president in charge of OF BEAUTY AND UTILITY 
research for this Kansas City, Mo., TO ENHANCE 
producer of clay products. Ligon VULCO SCREEN 
joined Dickey in 1937, and since | PORCH ENCLOSURES 
that time has served as technical 
assistant, chief engineer, and plant This new VULCO Sliding Aluminum 
superintendent. Prior to assuming Screen Door will make a tremen- 
his new position, he was director dous hit with home owners be- 
of research. cause it gives more useable space 


Pittsburgh Plate Glass Co. ; to porch enclosures, doesn't re- 
J. T. KELLY has been appointed quire the extra floor space a 
manager of industrial sales for the p swing-door must have. It glides 
Houston, Texas, paint division. He open at a touch because it rides 
succeeds WILLIAM B. CALHOUN JR., on two quiet nylon rollers. Sim- 
who has been named manager of plicity in design of both door and 


automotive sales for the company’s | enclosures reduces labor costs... 
Ditzler Color Division in Detroit, | A Leader in the Industry since 1945. adds to your profit. Mail coupon 


s Member: Screen Manufacturers H ‘ 
Mich. Kelly has served since 1949 Association, National Combination oa MA today for full information. 


as industrial sales representative | Storm Window and Door Institute. 


for the Houston Paint Division in 
the New Orleans and Dallas terri- y lage PRODUCTS, Inc. 




















; ~ a - ¢ . > o 7 
tories. Calhoun has served as man 2801 6th Avenue, South, Birmingham, -Ala 
ager of industrial sales for the « 
Houston operation since 1953. 


W. M. Products Co.... WILLIAM E. 
AUSTIN JR. has been appointed 
national sales director for this | g 
Houston, Texas, manufacturer of | 
; : ® 

Watson aluminum windows. A |g 
graduate of the University of . 
g 

8 

a 


NEVER gour COMPETITOR 


SALES OFFICES: Atlanta, Ga.; Birmingham, Ala; Chicago, Ill.; Liberty, Mo; Los Angeles, Calif.; 
Mountainside, N. J; New Smyrna Beach, Fla; New York City: Tyler, Tex 


To: Vulcan Metal Products, Inc. CHECK ITEMS OF PARTICULAR INTEREST TO You 
Dept. SBS 4 
SCREENS | DOORS | WINDOWS ENCLOSURES | 
280! 6th Avenue, South, Li | t i s 
Birmingham,: Alabama NAME @ 
® 
u 
= 
& 











Please send me complete information 
ADORESS 





Florida, Austin formerly served about VULCAN Quality Products and 
as regional sales manager for a VULCAN Service. No obligation. Ci ee STATE ao 


major aluminum corporation. He | §.ggggmemS0S0000 000000000000 00000n0RR0REEsEnEeEeeed 
will headquarter in Houston at MAIL COUPON TODAY 
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the firm’s general offices. 


Austin Horner 


Kosmos Portland Cement Co... . 
ROBERT B. HORNER has been named 


STORM 


NOW — YOU HAVE 
y{olt] Mal slo) (el Me) F 


A. Complete Combination Alumi- 
num Self-Storing Storm Door 
Units. 


Lineals for you to assemble. 
Important features: 


Full one-inch door 

Completely weather-stripped 
Equipped with piano hinge or 3 
stainless steel Oilite bearings. 


STORM WINDOWS 


We can ALSO furnish you with lineals for THREE 
types of completely weather-stripped combina- 
tion aluminum Storm Windows: 


) 
S "] 


Be NK 3. 


Jon bs, 
Write, Wire or Phone Today 


Triple tilt 


P.O. Box 26 Phone STate 6-6364 
Powderly Station, Birmingham, Ala. 
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Name 

Company 

Address 

City . State 


ALUMINUM FRAME BY THE LINEAL FOOT — ROLLED AND EXTRUDED 
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president of this Louisville, Ky., 
subsidiary of the Flintkote Co. A 
native of Louisville and a gradu- 
ate of Princeton University, Horner 
joined Kosmos in 1946 as assistant 
engineer. He served as assistant 
plant manager and plant manager 
before becoming vice-president- 
operations. He succeeds CHARLES 
HORNER, who has been named vice- 
chairman of the Kosmos board. 


F. C. Russell Co... . Newly-elected 
vice-president and general man- 
ager of this Columbiana, Ohio, pro- 
ducer of windows, doors, and al- 
lied products, is VICTOR B. CASEY. 














1. Two-track overlap 


ae 2. Two-track blind stop 


we cwose 


é ALCOA ©. 
: —— 


Please send me information on the following: 
(J Complete Storm Door Units 
() Lineals for Storm Doors 





(_) Two-track overlap Storm Windows 
(1 Two-track blind stop Storm Windows 
(| Triple tilt Storm Windows 














He is in charge of coordinating all 
company operations, integrating 
subsidiaries, and developing new 
programs. Casey has been vice- 
president and manager of Stanley 
Building Specialties Western Co., 
El Monte, Calif. 


Barclay Manufacturing Co., Inc. 
. WALTER COWAN has been ap- 
pointed general manager for all 
Barclay, Barcwood, and Barclite 
products. He was formerly gen- 
eral sales manager, Certain-teed 
Products Corp., and vice-president 
and director, the Ruberoid Co. 


Associated Lumber Mutuals .. . 
JAMES S. KEMPER has been elected 
president of this group of six mu- 
tual insurance companies which 
specialize in fire and wind-storm 
insurance for lumber and wood- 
working firms. Kemper is chair- 
man of the boards of Lumbermen’s 
Mutual Casualty Co. and American 
Motorists Insurance Co. 


U. S. Gypsum Co. . ALEX S. 
COLVIN has been appointed dealer 
sales manager of the Southern re- 
gion, which includes Georgia, Ala- 
bama, Tennessee, Kentucky, West 
Virginia, Virginia, North and South 
Carolina, and parts of Mississippi, 
Arkansas, Missouri, Illinois, Indi- 
ana, and Ohio. Headquarters are 
in Atlanta. Colvin joined U. S. 
Gypsum in 1940 as a salesman in 
Miami, Fla. In 1956 he became 
sales manager of the Southeast. 


Curtis Companies, Inc. . . . GEORGE 
M. CURTIS has been elected to the 
position of board chairman and 
chief executive officer of this Clin- 
ton, Iowa, millwork manufacturer. 
Curtis had been president since 
1951. He is succeeded in that posi- 
tion by PERCE C. ROWE, former 
Flintkote Co. president. The com- 
pany announced addition of Rowe, 
Robert E. Worden, and L. Call 
Dickinson to its board of directors. 


Orangeburg Manufacturing Co.... 
JAMES E. MCCAULEY has been ap- 
pointed vice-president of this di- 
vision of the Flintkote Co. Mc- 
Cauley joined Orangeburg in 1947 
as assistant to the president. He 
later became comptroller. Since 
1952 he has been secretary-treas- 
urer. 


Huron Portland Cement Co... . 
Huron President PAUL H. TOWN- 
SEND has been elected to the board 
of directors of the National Gyp- 
sum Co. Townsend has been Huron 
president since 1953. National 
Gypsum acquired the Detroit firm 
recently in a $67-million stock 
acquisition. 





Alpha Portland Cement Co... . 
New Southern sales manager for 
this Easton, Pa., firm is MANON 
DeSHAZO JR. He had been a sales- 
man in the Birmingham sales dis- 
trict. In his new position, DeShazo 
will maintain his office in Birming- 
ham. He succeeds H. E. BROWN, re- 
cently elected vice-president in 
charge of Alpha’s Mid-Western 
sales division. 

Long-Bell Division . . . 0. D. HAR- 
RINGTON has been appointed gen- 
eral sales manager for this division 
of the International Paper Co. For- 
mer assistant general sales man- 
ager, Harrington succeeds EARL H. 
HOUSTON, who has retired. Har- 
rington will continue to headquar- 
ter at Long-Bell general sales of- 
fices in Kansas City, Mo. 


Weyerhaeuser Sales Co. . . . HARRY 
S. MOSEBROOK has been named 
director of public affairs. From 
headquarters in St. Paul, Minn., 
Mosebrook will also facilitate 
Weyerhaeuser’s participation in 
community affairs. Before joining 
Weyerhaeuser, Mosebrook was for- 
ester for American Pulpwood Assn. 
for three years, and for National 
Chamber of Commerce from 1952 
to 1956. 


American Institute of Timber Con- 
struction . . . WILLIAM R. GANSER 
JR. has been promoted to staff en- 
gineer by this technical industrial 
association. Ganser will advise and 
maintain liaison with architects, 
engineers, contractors, and build- 
ing code officials. He will serve also 
as secretary of the company’s 
standards committee and will de- 
velop new technical bulletins and 
sales aids. 

West Coast Lumber Inspection Bu- 
reau...A.G. FEGLES has been nam- 
ed general superintendent of this 
organization, according to Man- 
ager H. V. Simpson. Fegles joined 
the West Coast Bureau in 1943. 
H. V. Simpson, in his capacity as 
WCLA executive vice-president, 
also announced appointment of 
G. R. BOEHMER as manager of the 
Seattle office of the association. 
Boehmer has been on the WCLA 
trade promotion staff. 


Celotex Corp... . ROBERT C. MOORE 
has been appointed assistant gen- 
eral sales manager for Celotex 
uperations at the Chicago, Cleve- 
land, Detroit, and Twin Cities dis- 
tricts. Associated with Celotex 
since 1948, Moore has been district 
manager in Atlanta. Succeeding 
him as Atlanta manager is J. L. 
ALLEGOOD, formerly assistant man- 
ager. 
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aakela-)) eo) mehan: 


Bestwal | 
te 


through the 


Hummer Systems 
of 


at Gypsum Wallboard Applications 


Due to the extensive promotional program, nationwide direct sales effort 
directed to prominent Architects and Builders, more Bestwall Hummer 
Systems are being specified. 

Bestwall is helping you increase your sales of Gypsum Wallboard in 
both residential and commercial construction through the promotion and sale 
of Bestwall Hummer Systems. 

The versatility and dependability of the Bestwall Hummer Systems 
have brought new quality standards to wallboard construction . . . and new 


profit-producers to dealers and distributors. 
If you are not yet familiar with all the sales-expanding advantages of the 


Bestwall Hummer Systems, check your Bestwall representative soon. He has 
the facts on how you too can profit with this powerful selling program. 


FIREPROOF SYPSuy, 
Ic Ess f 

Bit / A UL 
BUILDING pRODUCT? 


BESTWALL GYPSUM COMPANY «© Ardmore, Pennsylvania 
Plants and offices throughout the United States 
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MANUFACTURER NEWS 








IMMEDIATE SHIPMENT 


when your order is received! 


You can always depend upon America’s oldest and largest 
manufacturer of residential window operative hardware and 
weatherstripping for prompt, efficient service. Stocks in our Grand 
Rapids plant and our Atlanta warehouse are maintained at such 
high levels that we can assure you shipment when your order 
is received. 

Our continuous research and development has resulted in many 
new and basic advancements. In our all-out effort to give you the 
best for less, savings effected through our mass production program 
are immediately passed on to our customers. 

We are represented throughout the nation by a staff of expe- 
rienced sales engineers who stand ready to help you solve any 
special problem that may arise. We consider it a privilege and a 
pleasure to be of service to you... call on us any time! 


Write FOR ILLUSTRATED CATALOG 


SCREEN CLOTH PLANT — Construction has 
begun on this new 50,000 square foot plant 
in Covington, Ga., for the Dodge Wire Corp., 
manufacturers of aluminum screen cloth. The 
plant is predicted to be one of the most 
modern of its kind in America. The $750,000 
installation reportedly will be equipped with 
the industry’s most advanced high-speed 
weaving machines, expected to turn out more 
than 45 miles of screen cloth during a normal 
work-week. 


CINCINNATI, OHIO: Harbor Ply- 
wood Corp. has opened a new sales 
warehouse at 1231 Draper St., here. 
The 30,000 square-foot structure 
provides loading docks to accom- 
modate three railroad cars and four 
trucks simultaneously. Jess Bunch, 
Harbor’s sales manager in Cincinnati, 
will continue in charge of the new 
warehouse. 


SPRINGFIELD, MO.: Kennedy 
Brick and Steel Co. is establishing 
a concrete block plant here, designed 
to produce between 6000 and 8000 
blocks daily. A mid-summer open- 
ing is planned, according to Presi- 
dent James Robinett. 


MIAMI, FLA.: Maule Industries, 
Inc. has entered the prestressed con- 
crete field, with facilities to mass- 
produce joists, double and single T’s 
for spans up to 120 feet long, bridge 
slabs and beams, pilings, and other 
products in its 15 straight-line pro- 
duction facilities. James Iragorri is 
manager of the new Prestress-Pre- 
cast Division. 


TEXARKANA, ARK.: Teal Floor- 
ing and Lumber, a new plant spe- 
cializing in manufacture of parquet 
flooring blocks and veneer, has start- 
ed production. The plant was trans- 
ferred here from Burbank, Calif., 
by its owner, H. Sherman Teal, and 
occupies some 20,000 feet of space 
at the E. H. Stewart Lumber Co. 


JOHNSON CITY, TENN.: Miller 
Brothers Co., Inc., hardwood flooring 
and dimension firm, recently began 
production of Italian ‘“Micro-saic,” 
a new type of mosaic hardwood 
flooring. Firm also has a plant in 
Knoxville. 


DES PLAINES, ILL.: Construc- 
tion of a new research laboratory 
here has been approved by the board 
of directors of the United States 
Gypsum Co. The building will be 
located on a 10-acre site in the north- 
west section of Des Plaines, and 
should be ready for occupancy next 
spring. The laboratory will have ap- 
proximately 100,000 square feet of 


GRAND RAPIDS HARDWARE co. floor area. 


QUALITY LEADERS IN SASH HARDWARE FOR OVER 60 YEARS RISON, ARK.: Construction has 
560 — 11th STREET, N. W. GRAND RAPIDS 2, MICH. begun here on a compiete lumber 
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manufacturing plant, which will con- 
sist of sawmill, planer, and dry kiln. 
F. B. Moody Jr. is resident manager 
of the plant, which will be operated 
by the Rison Lumber Co., with home 
offices in Memphis, Tenn. 


TAMPA, FLA.: General Portland 
Cement Co. recently approved an 
expansion and modernization pro- 
gram for its plants, involving esti- 
mated capital expenditures of ap- 
proximately $17-million. Program 
includes Tampa plant capacity in- 
crease by approximately 3-million 
cement barrels annually. 


CHILLICOTHE, OHIO: Johns- 
Manville Corp. has begun construc- 
tion here on a highly mechanized, 
multi-million dollar plant for the 
manufacture of J-M vinyl plastic and 
asphalt floor tiles. When completed 
in the summer of 1960, factory will 
expand company’s floor tile produc- 
tive capacity by more than 33 per 
cent, according to A. R. Fisher, J-M 
chairman and president. 


HAWTHORNE, CALIF.: Recent 
groundbreaking ceremonies here 
marked beginning of Filon Plastics 
Corp.’s new $1-million facility, re- 
portedly to be world’s largest plant 
exclusively devoted to production of 
fiberglass reinforced plastic building 
panels. The 72,000-square foot factory 
is to be ready for occupancy by 


brick wall. 


P. 0. BOX 25 
TOCCOA, GA. 





NEW... BETTER!! 
STEPCO CONCRETE BLOCK ANCHOR BOLTS 


Stepco Concrete Block Anchor Bolts provide the best means of 
securing a wood plate or nailer to a concrete block or jumbo 


Instead of the old method, the user lays a wood plating on top 
of the block wall and bores holes by sight. This means that 
Stepco Concrete Block Anchor Bolts are adjustable to the extent 
of the width or length of the cavities in the concrete block. 


Write or phone today to find out why Stepco means profits for you! 


Steel Products Mfg. Company 


PHONE TUCKER 6-3906 


EYE-CATCHING EYE-CATCHER — Multiple varieties of concrete block produced by Maule 
Industries, Inc., form this appropriate and attractive backdrop for a company display in the 
recently-opened Architects’ International Bureau of Building Products, Dupont Plaza Center, 
Miami, Fla. Illuminated color transparencies show product applications. 


December. Filon’s current plant is 
in El Segundo, Calif. 

SUMTER, S. C.: Sumter Stress- 
Crete, Inc., has begun construction 
of its new plant here to produce 
prestressed concrete. Precast con- 
crete products will consist of floor 





slabs, roof decks, wall panels, and 
columns and beams for commercial 
and industrial buildings. Officers of 
the firm are Robert A. Burgess, 
president; J. Clint Brogdon Jr., vice- 
president; and William R. Britton, 
general manager. 
(Continued on page 84) 


THE SOUTH IS 
SOLD ON GARDNER'S 
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Mainly because the Gardner Line 
is made specifically for the South- 
ern user. Southern wholesalers 
who expect the finest in roofing 
and flooring compounds get more 
than they bargain for when buy- 
ing the Gardner Line. 


surprisingly too, Gardner Prod- 
icts in addition to giving the very 
best in quality are extremely com- 


petitive in price. 


Made in the South for Southern- 
ers — that’s why the Gardner 
ine is selling like hotcakes. 


May we send you full details on 
the Gardner Line? You won’‘t be 
yrry you did! 


gardner 


asphalt products co. 
post office box 5776 


tampa, florida 
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WALLINGFORD, CONN.: William 
H. Koch Jr. has been named sales 
representative for Stanley-Judd, di- 
vision of the Stanley Works, in West 
Virginia, Virginia, Washington, D. C., 
and parts of Maryland. 


PLYMOUTH, IND.: Construction 
has begun here on a 40,000 square 
foot plant for manufacturing flush 
doors of the Young Door Co. An 
integrated production line will util- 
ize the latest methods and machinery 
for the unit assembly, conditioning, 
and machining of flush doors. Be- 
cause of the increased capacity of 
the plant here, it is planned that 
the Novi, Mich., operation will be 
closed soon after the move is made, 


expected about September 15th. 


DECATUR, GA.: F. H. (Ted) 
Moore has been named sales rep- 
resentative for the Caloric Appliance 
Corp., for the state of Georgia. 
Moore will headquarter in Decatur. 


EL PASO, TEXAS: The Dura- 
Bond Gypsum Co. plant has been 
constructed here, and operations are 
expected to get underway in several 
months. The firm, El] Paso’s first 
gypsum wallboard factory, is owned 
by Claude Huckleberry. 


NEW ORLEANS, LA.: Kober Seip- 
pel has been transferred here by 
Stanley Tools, division of the Stanley 
Works, as sales representative in 





MARLITE 


, - a oa mes ‘ 
6) a a 


RANDOM 
PLANK 


~ 


= 


Lao | ee" 


~ 


ie 


fully-finished wood-grain paneling 
for random-effect walls in any room 


Even your most inexperienced home-handyman customer 
can install new Marlite Random Plank .. . and achieve dra- 
matic results! It’s made for easy installation—4” thick, 16” 
wide, edges tongued and grooved. It’s styled for modern 
beauty, too. Six completely new Trendwood finishes styled 
by American Color Trends, complement any room, any 
decor. Easy to care for? Of course. The melamine plastic 
finish needs no further painting or protection; resists stains 
and mars for years. Get the profitable details from your 
wholesaler, or write Marlite Division of Masonite Corpora- 
tion, Dept. 797, Dover, Ohio. 


Marlite * 


4" thick tongued-and- 
grooved paneling goes up 
fast over furring strips 
or existing walls 
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plastic-finished paneling 


ANOTHER QUALITY PRODUCT OF MASONITE® RESEARCH 





GENE M. RICHARDSON has been appointed 
sales representative in Texas, Louisiana, and 
Oklahoma by the Caldwell Manufacturing 
Co., Rochester, N. Y., producers of sash bal- 
ances. Richardson was manager of Roswell 
Glass and Mirror, Roswell, N. M., head of 
sales and distribution of glass products and 
aluminum windows. Before that, he was a 
design engineer with Pittsburgh Plate Glass 
Co. in Dallas. 


Arkansas; Memphis, Tenn.; Missis- 
sippi; Louisiana; Mobile, Ala.; and 
Pensacola, Fla. Cyrus N. White has 
been appointed Stanley Tool sales 
representative for northern Georgia, 
Alabama (except Mobile), and east- 
ern Tennessee. 


DETROIT, MICH.: National Gyp- 
sum Co. of Buffalo, N. Y., recently 
exchanged more than one-million 
shares of stock, valued at some $67- 
million, to acquire the Huron Port- 
land Cement Co. National Gypsum’s 
new cement-making subsidiary will 
have its own sales force, production 
units, accounting and research facil- 
ities, and will continue operating 
under the name of Huron Portland 
Cement Co. 


PANAMA CITY, FLA.: Harbor 
Plywood Corp. announces construc- 
tion here of a new sales warehouse, 
the fifth added to the chain since 
January. Consisting of two 50’ x 142’ 
Stran steel buildings, it will have 
total floor area of 14,200 square feet, 
with offices serving as showcases for 
the firm’s products. A spur track 
connecting Atlanta and St. Andrews 
Bay Railway Co., will serve the 
warehouse. Loading facilities for 
trucks will also be provided. 


SAN ANTONIO, TEXAS: Azrock 
floor products of the Azrock Prod- 
ucts Division, Uvalde Rock Asphalt 
Co., were used in three of five build- 
ings recently winning top prizes in 
an architectural competition spon- 
sored by the Kansas City chapter 
of the American Institute of Archi- 
tects. 
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Your Profit Center 


21 Broad nes 
of Sit Chote 
Building Materials 


The new Weyerhaeuser Louisville Distributing Yard 
offers dealers one convenient, dependable, eco- 
nomical source for 21 broad lines of basic building 
materials bearing these famous brand names: 


vere Andersen \Windowalls 





* 
Balisam-Wool 


Sealed Insulation Nu-Wooed * 


Insulation Board Products 


ACLORNS Goarp 


Factory Coated Sh + 
DOORS 


FILON 


Fibergias Building Panels 
*T. M. Reg. 


Doors and Windows 


- Owens-ILuinots 


Pre-finished Hardwood Plywood 


What you want when you want it 
There is no waiting when you buy from the 
Weyerhaeuser Louisville Distributing Yard. The 

_ building material you want... the material 
your customers want... is available for imme- 
diate pickup or prompt shipment. Efficient yard 
service cuts dealer truck loading time and 
operating costs. 

Rail Carloads 
Either mixed cars or straight cars can be sup- 
plied quickly and economically. Rail rates are 
low for shipments east, north and south. 
Truck Routes 


Weyerhaeuser trucks travel regular routes 
to supply dealers of Kentucky and southern 
Indiana. Service is fast and reliable. 


WEYERHAEUSER 


Louisville 


1360 DURRETT LANE, LOUISVILLE 13, KENTUCKY 
(Watterson Expressway east of Kentucky Turnpike) , 


Telephone: EMerson 8-3331 


Wholesale Building Materials 
for Fast Delivery to Dealers 
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Gold-Met! Attic Stairs have 
MERCHANDISEABILITY 


2 bold and new stair features will 
help you sell more stairs at lower cost 


1. Life-of -the- home guarantee—The greatest 
. Attached to the stair in full view 


| of all “Lookers.” Thi s fe ature alone imparts the feeling of 
| reliability and confidence . Merchandise it, and you 
will sell more stairs quicker . . . easier. 

2. Golden finish Appeals to HER, a decorator at 
heart. She sees beauty and eye-appeal for gracious living. 
This added touch, which costs nothing extra, gains her con- 
fidence . . . makes selling easier for you. 

7 Other major merchandising features makes the 
TFC Gold-Metl Stair The Dealer’s Best Buy. 


| quality insurance ever 


Wallace E. Jx »hnson, builder of one thousand homes 
ear says, ‘‘We use TFC stairs because of their 


pe 
* built-in me -rchandising features . . - they help us 


sell more homes faster.’ 


Write for literature orrc) 
TENNESSEE FABRICATING COMPANY 


1415 Grimes Street, Memphis 6, Tennessee 
TPC also manufactures the Champion and Pacesetter all steel packaged attic stairs. 
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ALBRITTON EXPANDS AGAIN — This new 76,000 square foot building marks the third 
expansion in three years for the Albritton Engineering Corp. of Bryan, Texas. According to 
company President Ford D. Albritton Jr., the completely air conditioned building features the 
most advanced manufacturing facilities in the aluminum window field, for production of 
Alenco aluminum windows. The modern operation uses a “straight line’ method of production, 
whereby raw material enters the plant at one end, is processed, and emerges as a finished 
product, ready for shipment by a fleet of company-owned trucks. 


Products, Inc., manufacturers of alu- 
minum building products, such as 
awnings and prefabricated rooms 


WAVERLY, VA.: The $1,500,000 
flakeboard plant here of Gray Prod- 
ucts Co., Inc., Richmond, Va., is now 


in full production of 5’ x 10’ Flake- 
core sheets. Said to be a model of 
automation, the 65,000 square-foot 
plant will produce 25-million square- 
feet of the flakeboard product an- 
nually. The plant is said to house 
the world’s largest Miller Hofft en- 
gineered flakeboard system, consist- 
ing of flaker machines, dryers, and 


and patio covers for mobile homes, 
has recently completed the expan- 
sion of its 75th Street plant. 


ST. LOUIS, MO.: An additional 
warehouse here has been added to 
the distribution organization of 
Georgia-Pacific Corp. It brings to 51 
the number of company-owned dis- 
tribution centers around the nation. 


vibrator screens. Graco officers are 
Elmon T. Gray, president; Richmond 
Gray, vice-president, sales; and 
Joseph W. Coufal, sales manager. 


F. Townsend Burke is manager of 
the 20,000 square foot warehouse, to 
house G-P lumber, plywood, and 
hardboard products. 


MIAMI, FLA.: Endure-A-Lifetime VAILS GATE, N. Y.: Mastic Tile 


Corp. of America has announced 
name-change in all designations of 
Type No. 2 homogeneous viny] tile. 
Formerly called “All-Vinyl” and 
other variations, material now goes 
by “Solid Vinyl.” 


WASHINGTON, D. C.: Major ad- 
vancements in lath, plaster, and dry- 
wall construction will be featured 
at Bestwall Gypsum Co.’s new ex- 
hibit at the National Housing Center 
in Washington. 


ST. LOUIS, MO.: Construction has 
started here on a 28,000 square foot 
finished stock warehouse for Cupples 
Products Corp., manufacturers of 
aluminum windows, curtain-walls, 
and other aluminum products. This 
is the eighth major addition since 
the company was organized as a 
subsidiary of Cupples Co., Manu- 
facturers, in 1946. 

CLEVELAND, TENN.: American 
Door Co. has started manufacturing 
plywood flush doors here. Firm will 
employ 25 to 30 men, and will pro- 
duce about 1,000 doors a day. R. E. 
Foy Sr., Dothan, Ala., is company 
president. R. J. Menard is vice-presi- 
dent in charge of production. 

KANSAS CITY, MO.: The W. S. 
Dickey Clay Manufacturing Co. re- 
ports production, shipments, and 
bookings up 40 per cent over cor- 
responding figures for the same peri- 
od last year. 
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DEALER NEWS 





ARKANSAS 


WEST HELENA: A. S. Kelly Co., 
dealer in building materials and mill 
supplies here, will continue in busi- 
ness with Rudy Kummer, manager, 
and Mrs. Betty Hill, office manager. 


FLORIDA 


FORT LAUDERDALE: Construc- 
tion is underway here on Lindsey 
Lumber Co.’s second yard. Company 
officials stated that the big facility 
reflects efforts to keep pace with the 
county’s rapid growth. Robert Chase 
will be manager, with Robert Rob- 
erts and Raymond Becker as district 
sales representatives. Robert Barr 
has been assigned to the contractor 
sales staff. 

MIAMI: Norman Lumber Co., 
headed by Jack Ross, has opened 
at NE 15lst St. and Biscayne Blvd. 
in North Miami. . . Scott H. Braz- 
nell, president of Trail Builders 
Supply, has been elected president 
of Miami Builders’ Exchange. Other 
MBE officers for 1959 are Fred Con- 
nell, first vice-president; L. M. 
Hamilton, second vice-president; 
M. A. Whitney, third vice-president; 
Frank O’Neal, secretary and general 
manager; and Lino L. Sertel, treas- 
urer. Serving on the board of direc- 
tors are Ross E. Apgar, Leonard F. 
Hinds Jr., William V. Howland, Rob- 
ert L. Turchin, Francis C. LaVigne, 
John McKie, Lyle Roberts and Louis 
C. Schilling. 


GEORGIA 


CHARTER OF INCORPORA- 
TION: Jackson-Oetter Co., Macon, 
building materials, supplies, and 
equipment, by James O. Jackson, 
George C. Oetter, and Miss Betty 
Wells Matthews. 


NORTH CAROLINA 


CHARTERS OF INCORPORA- 
TION: B. M. S. Lumber Co., North 
Wilkesboro, $100,000, by Robert C. 
Berry, M. W. Shepherd, and Douglad 
P. McElwee; and Wells-Oates Lum- 
ber Co., New Bern, $300,000, by B. H. 
Oates, Ruth Oates, and J. W. Wells. 


LOUISIANA 


SHREVEPORT: L. G. Morgan is 
the new president of the Caddo- 
Bossier Retail Lumber Dealers Assn., 
succeeding Leo D. Stevens. 

Other officers include A. J. Atan- 
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acio, vice-president; Y. W. Lee, sec- 
retary; and James Allen, treasurer 

CHARTERS OF INCORPORA 
TION: Ferriday Lumber and Supply 
Co., Inc., Ferriday, $25,000; and Cen- 
tral Timber Co., Inc., Montgomery, 
$10,000. 


SOUTH CAROLINA 


SPARTANBURG: Carroll G. Des- 
Champs, president and treasurer of 





Spartanburg Lumber & Millwork 
Co., has been elected chairman of 
the board of directors of the Pied- 
mont National Bank in that city. 


CHARTERS OF INCORPORA- 
TION: Hughes Lumber and Building 
Supply Co., Charleston, $50,000, by 
H. Cameron Burn, president; and 
Port City Building Supply, Inc., 
Georgetown, $50,000, by Marion S. 
Ford, president. 


TEXAS 


AUSTIN: Fred W. Sternenberg, 
veteran lumber dealer here, was 
elected president of the “Over 50” 
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Strong, durable—can’t sag 
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walls over openings! 
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club at the recent Lumbermen’s 
Assn. of Texas convention in Fort 
Worth. A. B. Sammons was re-elect- 
ed secretary. 


EL PASO: Paul E. McDowell has 
been appointed store manager of 
the Lander Lumber Co. as part of 
the company’s expansion program. 
He was formerly associated with the 
Logan Lumber Co. 


VIRGINIA 


COVINGTON: Lavish use of glass, 
sandstone rock, Arkansas pine 
beams, white fir ceiling decking, and 
redwood siding is eye-strikingly ap- 
parent in a new, ultra modern build- 
er’s department store at C. B. Nettle- 
ton, Inc., here which opened recently. 
Said to be simultaneously functional 
and a work of art, the building re- 
portedly is first of its type in the 
United States to incorporate all the 
latest ideas and theories advanced 
to eliminate drabness in building ma- 
terial merchandising. Sparking the 
store’s original planning, construc- 
tion, and inclusion of artistic touches 
was Miss Carolyn Nettleton, man- 
ager, a vice-president of the Vir- 
ginia Building Material Assn. Unique 
landscaping was done by her mother, 
Mrs. C. B. Nettleton, now second 
vice-president of the National Coun- 
cil of Garden Clubs, and Miss Net- 
tleton’s sister and _ brother-in-law, 
Florida landscape architects. 


STAUNTON: Waynesboro-Repub- 
lic Lumber Co., Inc., plans to move 
its warehouse, office, and showrooms 
to new, larger quarters on New Hope 
Road around Aug. 1. 


WEST VIRGINIA 


BLUEFIELD: W. S. Owen, presi- 
dent of Bailey Lumber Co., has been 
made a consulting member of the 
Bureau of Building Marketing Re- 
search, an association of leading 
lumber and building material deal- 
ers. 

WHEELING: Roberts Lumber Co. 
has opened an eight-acre lumber 
yard in Dunbar. Owned by Charles 
J. Stein, the yard will be managed 
locally by Dennie M. VandeLinde Jr. 


Georgia Assn. Moves to Perry 


The Building Material Merchants 
of Georgia, Inc., formerly of At- 
lanta, has moved its headquarters 
office to 351 U. S. Highway 41 
South, Perry, Ga., according to Ex- 
ecutive Secretary Herbert G. 
Drews. 


Sam H. Diemer Retires 
As W. Va.’s Secretary 


Veteran Executive Secretary 
Sam H. Diemer of the West Vir- 
ginia Lumber and Builders’ Supply 
Dealers’ Assn., Fairmont, retired 
on June 30, after 21 consecutive 
years of service with the associa- 
tion. 

Succeeding Diemer as executive 
secretary is Sherman Richards 
West of Buckhannon, W. Va. Ex- 
ecutive offices will be moved to 
that location from Fairmont. 

Richards has been employed in 
West Virginia lumber industry. 





OBITUARIES 





JESSE HICKS, 63. Operator of used 
lumber yard in Portsmouth, Va. 


JOSEPH CLAYTON JOHNSON. 
Formerly associated with J. Clay- 
ton Johnson and Son Lumber Co., 
Memphis, Tenn.; government lum- 
ber expediter in Memphis during 
World War II, and past-secretary 
of the Memphis Lumberman’s Assn. 
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Inc., Houston, Tex., and Wright Sales 

STRICTLY Co., Dallas, Tex. Each firm will stock 

and distribute Filon panels for resi- 

WHOLESALE dential, commercial, and industrial 
construction use. 


JACKSONVILLE, FLA.: Cameron 
in em . & Barkley Co. received a plaque for 

ATLANTA, GA.: S. S. Dennison an outstanding exhibit at the Flori- 
of the Atlanta Oak Flooring Co. da Engineering Society convention 
was recently transferred here as here, recently. Award was based on 
company sales manager from the interest of attendants, diversifica- 
west Florida territory, where he tion of products, and amount of time 
maintained headquarters at Jack- and effort devoted to exhibit. 


ccataianns COSHOCTON, OHIO: Several new 

EL SEGUNDO, CALIF.: Filon wholesale distributors for Textolite, 
Plastics Corp. announces appoint- General Electric’s line of decorative 
ment of five new distributors, in- surfacing plastics, were named re- 
cluding Bowman Equipment Co., cently. They are: Glaser Corp., Day- 
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ton, Ky.; Eastern Lumber and Sup- 
ply Co., Inc., Winterville, N. C.; and 
Colonial Sales, Jacksonville, Fla. 

SAVANNAH, GA.: Neal-Blun Co. 
here was recently named a distrib- 
utor for polyethylene construction 
film products of Kordite Corp. of 
Macedon, N. Y. 

KNOXVILLE, TENN.: Curtis Com- 
panies Inc., Clinton, Iowa, wood- 
work manufacturers, has appointed 
Woodwork Distributors, Inc., its 
wholesale millwork distributor for 
the area comprising eastern Tennes- 
see, southeast Kentucky, and west- 
ern Virginia. C. H. Sexton is in 
charge of sales for Woodwork Dis- 
tributors. 


ATLANTA, GA.: The Ductless 
Hood Co., Inc., has appointed Rey- 
nolds Aluminum Supply Co. here 
its distributor for the Southeast area. 


E. R. Nash Jr. Passes 


Pioneer Texas lumberman E. R. 
Nash Jr., 76, of Waco, passed on 
unexpectedly on May 15. Long as- 
sociated with Nash-Robinson & Co. 
of Waco, building supply whole- 
salers. Nash was a member of 
Baylor University’s board of trus- 
tees and executive committee. His 
philanthropies were numerous. 


Never Forgets Birthdays 
(Continued from page 48) 


mental prose. He is thinking of 
sponsoring a contest among jour- 
nalism and English students at 
nearby Baylor University, with 
suitable prizes for winners who 
produce acceptable sentiments for 
the birthday greeting cover. Thus, 
he might accumulate an inventory 
of sentiment that would last in- 
definitely. 

However, it may be that he is 
doing quite all right with his pen, 
for consider the Curry-authored 
sentiment on the front cover of 
the current issue: 

“Dear Friend: 

“This birthday business has been 
going on for a long, long time. I 
don’t mean yours but birth- 
days in general. 

“Adam and Eve had them, I 
suppose; and Noah lived to be 950 
years old. I looked it up in the 
Bible, and it says so; so it’s so. 

“So all that could possibly be 
said about birthdays has been said. 
And I can’t begin to say in one 
short letter all the pleasant things 
I wish for you on this, your an- 
niversary. But all through the com- 
ing year, whenever anything espe- 
cially nice happens to you — why, 
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that will be one of the things I 
hoped would happen. 

“Sincerely.” 

Curry personally signs his name 
at the bottom of the sentiment and 
he personally addresses all en- 
velopes. 

It is a pleasant, electrical sort 
of shock to the ego to get one of 
Curry’s birthday greetings for the 
first time, right out of the blue, 
as it were. One expects the family 
remembrances and tolerates the 
commercial birthday cards. But to 
receive such a sentiment from an 
altogether unexpected source is 
something else. And one wonders, 
how did that rascal ever find out 
the date of my birthday? So we 
asked him. 

“Ha!” teased Bill, ‘““wouldn’t you 
like to know?” And he steadfastly 
declined to part with that secret. 

“Oh, I have various ways of 
getting birth dates,” he admitted. 

“You can ask for, and get, the 
date of a man’s birthday and he 
will forget he ever told you. Many 
of them I get from wives. And each 
new name goes into my dated book. 
As you can imagine, the list grows 
and dwindles in length, due to 
deaths and removals. But month 
in and month out, I send out about 


50 copies of ‘Birthday Greetings 
and Friendly Chat.’ ” 

As previously mentioned, most 
of the people on Bill’s list are en- 
gaged in some phase of the lumber 
business, or in a related business; 
and most of them live in Texas. 

However, there are some names 
not connected with lumber and 
some names have addresses widely 
scattered about the country. One 
of the annual recipients of a Curry 
birthday greeting is J. C. Penney, 
the aging merchant prince. Curry 
and Penney met at a Rotary func- 
tion in New York City and struck 
up a friendship that has lasted for 
some years. 

Bill Curry started this 10 years 
ago. He still buys his booklets 
from the same Eastern source at 
a cost of 17 cents each in quan- 
tities of several hundred at a time. 
The pamphlet as originally pub- 
lished is entitled “Friendly Chat.” 
The Curry edition, though, bears 
the additional heading of “Birth- 
day Greetings.” 

In the photograph herewith, 
Curry is holding a_ sheaf of 
envelopes containing “Birthday 
Greetings and Friendly Chat.’ He 
addresses them by hand in spare 
time and, at the time the picture 
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was made, he had stuffed, sealed 
and addressed envelopes for two 
months in advance. 

“These people, or some people, 
might get their greetings post- 
humously one of these times,” he 
commented smilingly, “if I should 
get hit by a truck.” 


Creosoted Posts 
(Continued from page 45) 


customers got a good price, but the 
company made its usual net profit 
— without even seeing the ship- 
ment. 

“We encourage ranchers to pool 
orders in order to make up full 
carloads, so they can handle their 
own unloading and delivery,” War- 
rington commented. “They save 
money, because they have ample 
men and vehicles to handle their 
own hauling, and I don’t have to 
charge for unloading, hauling to 
the yard, storing, and re-loading 
later. Save a customer a little 
money and he remembers you.” 

Having a complete inventory 
and a variety both of posts and 
poles to fit every need are more 
important than stock turnover, 
said Warrington. “My complete 
stock lets any customer know that 
he can find posts he wants, when 
he wants them. That policy has 
been a factor in building my rep- 
utation as the creosote post man 
of the area.” 


Visual Aids Boost Sales 
(Continued from page 42) 


terest in the project and not buy 
at all. 

“For this reason we go so far 
as to actually go to the customer’s 
home with him, help him lay out 
and figure the job, and then ex- 
plain just how to do it.” 

Of equal importance in getting 
the home-owner trade is sugges- 
tion-selling. This dealer has train- 
ed personnel to “chain sell” by 
suggesting related items to any 
home-owner who comes in for 
specific supplies. 

“That’s another reason displays 
are so essential,” he pointed out. 
“By showing prospects what can 
be done with ceilings, walls, and 
flooring, for example, we frequent- 
ly end up selling them a larger 
home improvement project than 
they had originally planned.” 

Sampling, too, is important, 
to take full advantage of every 
customer contact. 

“Maybe it does cost 30c to send 
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cost plus the minimum installation cost add up 
to real savings for the astute builder. 


4 YU/OOD, Inc. 


P.O. Box 706 Amarillo, Texas 








ORDER NOW—FROM CLEVELAND 
PLYCLIPS 


Eliminate wood blocking on plywood 
iS YOUR ADDRESS roof construction. Extruded aluminum 

alloy. 5 sizes from 3/8” to 13/16”. Send 
for Plyclip brochure. 


CORRECT? :. {>a 


by Plywood Research 
Foundation. 





If there’s been a change in your 
mailing address — from what is 
shown on the mailing label — 


please send us your correct ad- 
; STRONGER JOINTS 
Write to: AT LOWER COST— 


CLEVELAND 3-WAY 
FRAMING ANCHORS 


SOUTHERN BUILDING SUPPLIES Faster more rig framing—nalls 


actin shear for greatest strength. 
plitt ng! 


806 e h 5 NY 3 No toe nailing! Nos 
eachtree Street, N. E. per sania 


Atlanta 8 Georgia MORE THAN 50 TOP-QUALITY BUILDING PRODUCTS 
. WRITE FOR CATALOG—OR SEE IT IN SWEETS 


CLEVELAND STEEL SPECIALTY CO., INC. 


ESTABLISHED 1924 — 3761 EAST 91st STREET, CLEVELAND 5, OHIO 


dress. 
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the prospect home with a couple 
of sample ceiling tiles,” Bang ex- 
plained. “But this is cheap adver- 
tising in our experience. First, it 
is effective, because it is direct. 
It goes right to the home-owner 
who has expressed specific inter- 
est in the material. 

“And second, it actually helps 
make the sale, because the pros- 
pect is in a position to look over 
the material and discuss it with 
his wife right in his own home.” 

Standard does little advertising, 
except in neighborhood newspa- 
pers and in special-event programs. 
The firm’s main effort is concen- 
trated on direct mail, a medium 
which Bang has found to be highly 
effective. 

Here’s how the program works: 
Every month all Standard custom- 
ers are sent a mimeographed sheet 
which talks up one or more of the 
firm’s products for the do-it-your- 
self home-owner. 

For example, last Christmas 
ping-pong table tops and _ bases 
were advertised by direct mail for 
the first time. The volume increas- 
ed five times over previous years. 

Featured items are chosen pri- 
marily for their seasonability, with 
such merchandise as ceiling and 
wall paneling stressed during win- 
ter months when home-owners 
work inside. Paint is played up in 
the early spring, when redecorat- 
ing traditionally is undertaken. 

Literature on other items for the 
home is enclosed with each mailer. 
As Bang explains, “We get as much 
as we can for our postage, sending 


“THE VERY BEST 1S” 


TEMPLIN 


ENGINEERED ROOF FRAMING 


TEMPLIN 


TaRuss tLOcK 


ALL AGENCY AMD BUILDING DEPARTMENT ACCEPTANCE 


AVAILABLE TO ARCHITECTS 


FRANCHISES AVAILABLE 
Iders Supplier 


Are you completing the 


SIUl ile llale Me melel fele|cMl o\-lere] 6 [--) 
folU MR ete] aM ade lasl-ME falc cele) td 
No Special Equipment Required 


WRITE OR PHONE 


TEMPLIN 


ASSOCIATES, INC. 


Vero Beach, Florida 


For more details on above items, use Coupon on Page 71 


out anything that might possibly 
bring in additional response to the 
mailing piece.” 

Response to the literature and 
monthly features is termed ‘“ex- 
cellent” by this dealer. “It not 
only increases volume on the spe- 
cific items advertised,” he said, 
“but also helps keep the company 
name in front of local residents on 
our mailing list, the year-’round.” 

The direct mail program is ex- 
tremely low in cost. Drawings and 
copy for the mimeographed mailer 
are prepared by company person- 
nel and duplicated on a machine. 
Close to 1000 copies are sent out 
monthly. 

On the company’s new approach 
to the home-owner market, Bang 
said: “Our increases have been 
mostly a result of using a per- 
sonalized approach to this phase 
of the business. The home-owner 
naturally takes a very special in- 
terest in the remodeling or beau- 
tifying job he is planning to under- 
take. In turn, we take a special 
interest in showing him, through 
display, how his finished job will 
look, and in helping him in every 
way possible — through informa- 
tion, samples, and by keeping him 
informed about special merchan- 
dise he may want.” 


Sales Letters That Sell 
(Continued from page 51) 


wants. Then it ends with a let- 
down like this: “Drop in some- 
time.” 

Your customer may drop in 
sometime when he has an hour to 
kill. But, he may wait until the 
special featured in your sales let- 
ter is sold out. Successful sales 
letters ask for action now! 


Give It a Kicker 


Many sales letters owe their suc- 
cess to the “P. S.” — the “kicker” 
of a sales letter. The reader is just 
about convinced (but not quite). 
He reads your last statement — 
which is your “kicker.” He then 
acts on impulse. 

For instance, 


you may have 











SALES REPRESENTATION WANTED 





New Applicator plan — we need loads of 
ambitious men to introduce the latest in A.C. 
siding — If you have applicator following — 
You’re probably our man. Give full information 
in reply to Box 105, SOUTHERN BUILDING 
SUPPLIES, 806 Peachtree Street, N.E., Atlanta 
8, Georgia. 





Classified Advertising 














MANAGER WANTED 











Firm operating four yards, in business since 
1898 needs a manager for its newly remodeled 
yard in Port Isabel, Tex., a Gulf Coast fishing 
and seaside resort town of some 2,500 with a 
good outlook for growth from development of 
the South Padre Island resort area. Salary $450 
plus 8% bonus, with life and hospitalization 
insurance plan. Capable second man available to 
handle the books. Manager must be able to draw 
simple plans and accurately figure complete 
estimates on FHA residential and light commer- 
cial construction, handle FHA and conventional 
loans, and oversee construction work as profit 
potential from contracting operations is good. 
This yard built 10 houses last year. Excellent 
opportunity for advancement in this and larger 
related line yard firm on proven ability in this 
job. 

Vaughan B. Meyer 

EAGLE LUMBER CO. 

P. O. Box 1001 


San Antonio 6, Tex. 





ATTENTION BLDG. SUPPLY SALESMEN 





Successful building supply salesmen can write 
big ticket sales in manufactured homes. Kings- 
berry Homes, one of the nation’s leading home 
manufacturers, has opening for capable and 
qualified man in several choice locations. Some 
of these locations are: Savannah and Albany, 
Georgia; Florence, Birmingham and Montgom- 
ery, Alabama; Memphis and Nashville, Tennes- 
see; New Orleans and Lake Charles, Louisiana; 
Columbia, South Carolina, and Lexington, Ken- 
tucky. Requirements: Proven sales ability; resi- 
dential mortgage knowledge and connections; 
familiarity with FHA, real estate development, 
home construction. Company offers commissions 
and family security sales compensation plan; 
orientation and training program; outstanding 
new line, profit-making Kingsberry Homes known 
for high quality. Will conduct interviews soon. 
Call, write, or wire promptly outlining back- 
ground experience. Direct inquiries to Hilton R. 
Bolton, Recruiting & Training Manager, Kings- 


berry Homes, Fort Payne, Alabama. 





BUSINESS OPPORTUNITY 





FOR SALE: Well established, small retail Lum- 
ber Yard in El Paso, Texas, suburb. Good lease 
on buildings and yard. Complete stock of lum- 
ber, wallboards, paint, hardware, ete., at inven- 
tory cost. Up-to-date display fixtures at 50% of 
cost. Have 600 customer accounts. Present 
owners have other interests. For further informa- 
LANDER LUMBER CO., P. O. 


tion, address: 


BOX 1442, El Paso, Texas. 
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WORLD’S MOST COMPLETE LINE OF 
ALUMINUM AND GALVANIZED 
VENTILATING LOUVERS... 


different sizes 
and shapes to 
choose from 


NEW LoManCo TWIN SECTION 
A new stronger, sturdier twin section sta- 
tionary louver with wider mounting flange, 
8x8 mesh insect screens. Available in either 
aluminum or galvanized, 14 models .. . 6, 
8, 10 and 12 ft. base lengths, 2'/4-12 to 5-12 
pitch. Other sizes also available on request. 


OTHER FAMOUS 
LOMANCO LOUVERS 


nes 


uo » ae ae en i ae 
LOMANCO VARI PITCH 
The original, patented adjustable 
aluminum louver. 10 models 
and sizes—4-12 through 
12-12 pitch. 


LOMANCO 

ROOF LOUVERS 

3 models and sizes— 
three sides open for 
more ventilation, 8x8 
mesh screens. Avail- 
able in aluminum or 
galvanized, 
LOMANCO 
CORNICE VENTS 
One piece aluminum 
or galvanized cornice 
ventilators available 
in 3 sizes, complete 
with8 x8 meshscreens 
(Round Cornice Vent also available.) 


Here’s why 


LOMANCO LOUVERS ARE 
YOUR BEST BUY, BY FAR! 


@FHA accepted design. Ali LoManCo louvers meet 
the new revised FHA minimum property requirements 
@Heavy Gauge Construction. Only strong heavy 
gauge aluminum and galvanized materials used 
in LoManCo louvers 
@ Complete Selection of Models and Sizes. Largest 
selection available—with unique quality design 
features. 
See our complete line in Sweets Architectural 
File 1b, or write tor 
catalog. 


Louver 


MFG. COMPANY 
3603-SB Wooddale Ave. 
Minneapolis 16, Minn. 








stressed quality all through a let- 
ter. Your letter has been hung 
on the “quality” peg. Then, as an 
afterthought, you mention a re- 
duced price for the next ten days 
— this is the “kicker” that brings 
in business now. 

Try this five-step plan when you 
write your next sales letter ... it 
will make writing easier, your cus- 
tomers will find it more readable 
... and you are bound to get extra 
sales volume month-after-month. 


Display Problem Solution 
(Continued from page 43) 


“Customers enjoy browsing for 
their needs on these vertical dis- 
plays — and most of them discover 
something they want, but hadn’t 
come in the store to buy. 

“With plenty of good competi- 
tion for the building supply, hard- 
ware, and sporting goods business 
in Sylva, these displays and our 
balanced stocks have helped us to 
keep boosting sales volume. A\l- 
though Sylva has a population of 
only 1,500 persons, the community 
is served by four building supply 
dealers, three hardware stores, and 
seven sporting goods dealers.” 


Southern Pine Pavilion 
(Continued from page 49) 


ponents are studs, sheathing, and 
siding — all of Southern pine. The 
siding is painted a brilliant blue, 
and applied vertically to contrast 
with the sweeping S-shape of the 
roof. For maximum wall strength, 
sheathing was applied diagonally, 
employing various unique patterns 
of Southern pine in conjunction 
with exterior siding. 

The interior motif is similar. 
Vertical Southern pine paneling 
covers all interior walls, with 2 x 
4’s employed in striking design 
details at regular intervals. Like 
roof decking, paneling is finished 
natural. 

For maximum floor resiliency, 
and easy walking surfaces, Grim- 
ball used a raised platform-type 
floor with wood subflooring over 
wood joists. The slight elevation 
gives perfect balance to an other- 
wise horizontal structural form. 

The glued laminated arches were 
provided by Unit Structures, Inc., 
Magnolia, Ark. All other lumber 
was supplied by members of the 
Southern Pine Assn., every item 
being SPIB grade-marked. 











“READY - MIX” 


PAYS 


Actual photograph Ready-Mix Instal- 
lation at Huston Lumber Company — 
at Carey, Ohio 

Your Winslow representative can call 
on you, at your convenience, and 
prove, with “details and facts,” how 
you can set-up a profitable Winslow 
Ready-Mix plant at a reasonable 
overall investment. 


Here are some typical dealer reports . . 
“our Binanbatch investment paid for 
itself in approximately one year”... 
“big increase in tie-in sales since 
handling Ready-Mix in our yard”... 
‘We get additional business in our 
area because we sell Ready-Mix.” 
Take advantage of the Binanbatch 
Ready-Mix profits . . . have our rep- 
resentative prove to you a minimum 
investment puts you in the Ready- 
Mix business! 


Send coupon for 
complete details. 


Winslow Scale Co. 


25th G Haythorne Terre Haute, Ind. 


Please send us details on the Binan- 
batch for increasing over-all profits. 


Name 
Address 
City 











Riding High With Top Quality 
ROCKPORT REDWOOD 


It takes good logs to make good 
lumber. Rockport selects the very 
best; and manufactures notably 
high-quality Redwood — always 
well up to grade. You can depend 
on Rockport to please your 
trade. Nothing surpasses 
Rockport’s Certified Dry Red- 
wood Bevel Siding and Finish. 


Rounds Lumber Company is exclu- 
sive distributor for Rockport and 
sales agent for other leading man- 
ufacturers of Redwood; and of 
mills producing top quality Doug- 
las Fir, White Fir, Ponderosa Pine 
and Sugar Pine. 


Specify Rockport 
LOOK FOR THE 
END STAMP —“ROCKPORT” 








ROUNDS LUMBER COMPANY 


Sales Agents 


General Office, Crocker Building, San Francisco 4, California 
YUkon 6-0912 «+ Teletype SF-898 


9233 Denton Drive, Dallas, Texas 
430 N. Waco Avenue, Wichita 1, Kansas 


For more details on above items, use Coupon on Page 71 
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nichols 
So 
ALUM™MIN UM 
Lap TRAN “cea roofing sheets 


0 


RIGID SIPHON-BREAKER 
SAFETY EDGE 


for weather-tight side lap 
and increased strength 


ALIGNMENT GUIDE DRAIN GUTTER RED NAILING GUIDE 


for uniform side lap and PROTECTS AGAINST for foolproof nailing at 
easy installation LEAKAGE side of drain gutter 


WITH THESE Big Extra Features 


THAT MAKE YOUR SALES 


Easier, Faster, More Profitable. 


THESE FEATURES MAKE ''LAP-DRAIN'' THE ULTIMATE IN PERMANENT 
MAINTENANCE-FREE LEAKPROOF ROOFING 


@ STRONGER — ENGINEERED FOR MAXI- ® LENGTHS FROM 6 TO 24 FEET 
MUM STRENGTH 


® WATER-TIGHT — POSITIVE NON-SIPHON- 


ING CONSTRUCTION ® STUCCO EMBOSSED FINISH — REDUCES 
@ CONVENIENT ARM SPAN (32”) WIDTH GLARE 


® NEW RIBBED DESIGN 


“LAP-DRAIN" IS PRESOLD TO OVER 40,000,000 PROSPECTS IN LEADING NATIONAL FARM 
MAGAZINES AND STATE FARM . 
PAPERS Mail Coupon Today For COMPLETE MERCHANDISING KIT 








NICHOLS WIRE & ALUMINUM CO. Dept. SBS, Davenport, lowa 


Yes, | am interested in "Lap-Drain'’ Aluminum Roofing. Please send a 


merchandising kit to: 


nichols 
WIRE & ALUMINUM CO. 
Davenport, lowa 








Soigs 


} STOP LOCK 


Bi 
ea 


SEMI- CONCEALED FLAME Oe 


- ~ © 

‘ vo» © Loose pn BRIGHT 9 
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Li FLUSH PULLS en wb Lid | Pe NATIONS: Mm 


You don’t have to open boxes to be sure of what’s in- 


+ 

No vessin side when you sell National of Sterling. Your clerks— 
and customers—know at a glance what’s in stock. 

National’s bright blue Picto-Graphic labels tell exactly 

what’s inside—what item, what size, what finish. That’s 


_— 
wh at S inside why so many dealers are joining the swing to National 
of Sterling. It’s decimal packaged, too, 
...WITH NATIONAL’S PICTO-GRAPHIG = “" “sr mvemtory control 
CARTON LABELS 


WRITE FOR FREE CATALOG TODAY 


NATIONAL MANUFACTURING CO. 
14907 First Ave., Sterling, Iinois 
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